
• Abkürzungen sind grundsätzlich zu vermeiden. Akronyme etc. sind nur dann ohne 

weitere Erklärung zu verwenden, wenn vorausgesetzt werden kann, dass diese weltweit 

bekannt sind (z. B. www).

• Die Auszeichnung von Navigationspunkten muss eindeutig sein, damit der Nutzer die 

Anwendung bis zu einem gewissen Grad auch intuitiv verwenden kann. Begriffe müssen 

also treffend und kurz sein und dürfen sich nicht wiederholen.

• Jede Anwendung der Hannover Rück hat ein Impressum und weist ggf. auf die 

Datenschutzrichtlinie des Unternehmens hin. Alle obligatorischen Angaben und rechtlichen 

Informationen müssen enthalten sein. Die Angaben sind in der Kopfzeile oder der Fußzeile zu 

platzieren, aber auf jeden Fall aber so, dass sie schnell und leicht zugänglich sind.

• Dem Nutzer wird eine einfach handhabbare Möglichkeit zur Kontaktaufnahme geboten. 

Redaktionelle Hinweise

Service providers must be advised of the terms of reference applicable to IT at Hannover Re. The most 

important aspects to be taken into account must be communicated before any order is placed. 

Guidelines and other documents will be sent to the service provider in good time when needed.

Relevant documents on the terms of reference are the "Guideline for Software Development at 

Hannover Re" as well as "Processes for introducing applications at Hannover Re, including 

maintenance and quality management".

In continuous text the application name appears in normal lettering in the chosen system font and in the 

spelling used in the logo – this also applies to externally marketed tools. The vertical divider used in graphic 

trademarks (e.g. hr|Ascent) is replicated in the continuous text. The name may be highlighted in bold font.

• Softwareprodukte, die extern an Kunden vermarktet werden

• selbstentwickelte oder lizenzierte Softwareprodukte zur internen Nutzung

• Onlinetools oder webbasierte Dienste zur internen Nutzung 

Images may be used only in compliance with the corporate design. Image material must be agreed 

with Corporate Communications. Images should preferebly be taken from the image pool

Sub-brands and names of applications in continuous text

Technical aspects

Images

Styleguide
für alle Online-
Anwendungen der 
Hannover Rück
Zuletzt aktualisiert: 08.06.2018

0.0 Einführung
Die Hannover Rück verwendet ein reduziertes und schlichtes 
Design, das eine schnelle Nutzerführung ermöglicht und die 
Wiedererkennung vereinfacht. Ziel ist es, für alle digitalen 
Schnittstellen eine größtmögliche visuelle Einheitlichkeit zu 
erreichen. Zudem soll durch klare Gestaltungsprinzipien die 
Nutzerfreundlichkeit (Usability) gesteigert werden.

Der Styleguide umfasst alle screenbasierten Medien, also:

1.0 Colour

A wider colour scale is needed to represent complex graphics. In addition to the primary 

colours, secondary colours have been defined that are harmonious and yet allow a high 

contrast. The colour sequence within graphics is clearly defined. They are only to be used if 

the primary colours are not sufficient.

Signal colours for alerts, errors or traffic lights.

The main corporate colour is blue, it gives a serious, trustable appearance. Cyan is used in 

online applications to show an interactive, clickable state. The combination is fresh and 

modern. They are accompanied by white, as the general background colour, and blue grey for 

details (e.g. lines, or in special cases as background colour).

Antrazhit is used for typography as the contrast to the white background is optimal for 

readabilty.

The standard colour for backgrounds is white and should be used as far as possible. It 

gives a fresh, clear look. If a different background colour is needed to structure complex 

content in applications the blue grey colour scheme may be used.

To obtain a distinguishable look of all Hannover Re applications, the appearance of the 

main colours and their proportions towards each other are indispensable. Here you see 

the proportions of the main colours as they would appear e.g. distributed on a website.

Primary colours

Secondary colours

Signal colours

1.1 Proportion

1.2 Colour-Codes

1.3 Backgrounds

#0051920r 81g 146b

#a0b4bf160r 180g 191b

198r 210g 217b

227r 233g 236b

241r 244g 246b

#c6d2d9

#e2e8ec

#f0f3f5

#0051920r 158g 224b

#ffffff255r 255g 255bWhite 
.primary-colour-white

Blue 
.primary-colour-blue

Cyan 
.primary-colour-cyan

#82d0f5131r 208g 240bLight Cyan 50%
.primary-colour-light-cyan-50

Grey blue
.primary-colour-grey-blue

Grey blue 60% 
.primary-colour-grey-blue-60

Grey blue 30% 
.primary-colour-grey-blue-30

Grey blue 15% 
.primary-colour-grey-blue-15

Light green 
.secondary-colour-light-green

Dark green 
.secondary-colour-dark-green

Light orange 
.secondary-colour-light-orange

Dark orange 
.secondary-colour-dark-orange

Cyan 50% 
.secondary-colour-cyan 

Warm grey 
.secondary-colour-warm-grey

Dark grey 
.secondary-colour-dark-grey

Dark grey blue 
.secondary-colour-dark-blue-grey

Anthrazit 
.primary-colour-anthrazit

Red
.signal-colour-red

Yellow
.signal-colour-yellow

Green
.signal-colour-green

122r 149g 1b

145r 135g 123b

#7a9501

#91877b

233r 173g 5b

121r 110g 107b

255r 0g 0b

#e9ad05

#796e6b

#ff0000

172r 216g 25b #acd819

131r 208g 240b

62r 62g 62g

172r 216g 25b

#83d0f0

#3e3e3e

#acd819

204r 108g 8b

77r 107g 121b

255r 210g 0b

#cc6c08

#4d6b79

#ffd200

RGB

RGB

RGB

Hexadecimal code

Hexadecimal code

Hexadecimal code

The corporate colours form an unmistakable scheme which 

visualises the personality of the Hannover Re Group.

Never use

• colour gradients

• shading 

• 3D effects

Hannover Re’s corporate font is Compatil. The serif font 

‘Compatil Text’ gives the characteristic airy and classic 

look. In combination with the non-serif font ‘Compatil Fact’ 

it looks fresh and modern while creating a unique and 

recognisable look. 

2.0 Typography

2.4 Font size behavior for viewports

2.3 Alignment

Compatil Text, Blue Compatil Text, White

Compatil Fact, WhiteCompatil Fact, Anthrazit 

Text is always aligned to the left!

2.1 Corporate font and fallback font

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

Compatil Fact  Bold

The font ‘Compatil’ is used in all applications of HannoverRe. If ‘Compatil’ is not available or 

too costly (e.g. for only internally used applications) the free Google font ‘Source’ is used.

Compatil Fact Regular Compatil Text Regular

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

Source Sans BoldSource Sans Regular Source Serif Regular

2.2 Font usage

Lorem ipsum dolor sit amet, consetetur 

sadipscing elitr, sed diam nonumy 

eirmod tempor invidunt ut labore et dolore 

magna aliquyam erat, sed diam voluptua. 

At vero eos et accusam et justo duo. 

Lorem ipsum dolor sit amet, consetetur 

sadipscing, diam nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyam erat, sed voluptua. At vero 

eos et accusam et justo duo dolores et.

Lorem ipsum dolor sit amet, consetetur 

sadipscing elitr, nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyamt, sed diam voluptua. At 

veroet accusam et justo duo dolores et.

100%
75%

Relation between headlines:
clear differentation in size 

The blue serif font ‘Compatil Text’ is essential for the design and the brand recognition. It is used 

in headlines and can be used for special Markups such as citations. The anthrazit sans serif 

‘Compatil Fact’, from the same font family is used as secondary font and accompanies it. 

Font sizes need to be adapted depending on the device (desktop, tablet, mobile) for an 

optimal readable result. Proportions to each other must be kept.

Compatil Text, 50px, LS 60px, Blue
Compatil Text, 37,5px, LS 45px, Blue

Compatil Fact, bold: 25px, LS 30px, Anthrazit 

Compatil Fact, regular: 15px, LS 24px, Anthrazit 

Compatil Fact, bold: 15px, LS 24px, Anthrazit 

Compatil Fact, regular: 12px, LS 20px, Anthrazit

H1

H2

H3

Bodytext

Highlights in bodytext

Hinweistexte

Example: Recommended font sizes for desktop website

The relation between two fonts

Font hierarchies
Hierarchies can be used according to the need of the specific application, 

but have to be used consistently. As few different font sizes as possible 

are used.

There has to be a significant differentation between the size of the used 

fonts. No font in body text can be bigger than the headlines. 

If a font is, or is part of, an interactive, clickable element, the colour rule 

changes: see chapter 3.0.

On a blue or cyan background the font color is white. 

Lorem ipsum dolor sit amet Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, 
consetetur sadipscing elitr

Lorem ipsum dolor sit 

amet, consetetur 

sadipscing elitr sed diam 

nonumy

H1 H1

H2 H2

Usage of ’Compatil Text’
If ‘Compatil Text‘ is used in two headline hierarchies, like H1 and H2 (see 

example below), they should only be used separately and not in direct 

combination with each other. Therefore each ‘Compatil Text’ Headline 

should be combined with a ‘Compatil Fact’.

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor invidunt ut 

labore et dolore magna aliquyam erat, sed diam 

voluptua. At vero eos et accusam et justo duo dolores 

et ea rebum. Stet clita kasd gubergren, no sea 

takimata sanctus est Lorem ipsum dolor sit amet. 

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor invidunt ut 

labore et dolore magna aliquyam erat, sed diam 

voluptua. At vero eos et accusam et justo duo dolores 

et ea rebum. Stet clita kasd gubergren, no sea 

takimata sanctus est Lorem ipsum dolor sit amet.

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor.

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr sed 

diam nonumy

H2  

H3

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor.

Font size
Font size

Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr, sed 

diam nonumy eirmod tempo

3.0 System elements

Primary

Hover

Primary

Inactive

Secondary

Press

Secondary

Normal

Secondary

Secondary

Primary

Buttons

Textlinks

Link with icon

Textfields

Tab navigation

Link list Radiobutton Checkboxes

All clickable, interactive elements have the colour cyan. 

No other element can use cyan. 

Input Standard

Input – Mouse-over

Input Standard – Active

Dropdown Standard

Dropdown – Mouse over

Dropdown – Selected

Error

Error

Link 1

Link 3

Link 2

Link 4

Textlink Textlink Textlink

The design of the tab navigation mainly derives from the design of the main navigation, 

therefore, the colour is blue.

Lorem ipsum dolor sit amet consetetur

Dropdown

Select

Select

Select

Lorem ipsum dolor sit amet consetetur 

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: double (e.g. 2px), #9fb3c1

Outline: double (e.g. 2px), #9fb3c1

Outline: thin (e.g. 1px), #ff0000

Outline: thin (e.g. 1px), #ff0000

Print� Print� Print�

x

x

Standard
Outline: thin (e.g. 1px), #9fb3c1

Standard
Outline: thin (e.g. 1px), #9fb3c1

Active
Outline: thin (e.g. 1px), #9fb3c1
Checkmark: #009ee3

Active
Outline: thin (e.g. 1px), #9fb3c1
Marker: #009ee3

Mouse-over
Outline: double (e.g. 2px), #9fb3c1

Mouse-over
Outline: double (e.g. 2px), #9fb3c1

Never use
rounded corners!

Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr, sed 

diam nonumy eirmod tempo

Primary

Primary

Secondary Secondary

Cyan Light Cyan 50% Cyan
White

Grey blue

Grey blue

Cyan Light Cyan 50% Cyan
White

Grey blue

White White White

4.0 Modules

Lines and borders should be used sparingly. Clear 

structuring should be achieved as far as possible using text 

formatting, arranging the function blocks over the available 

space, and uniform use of design elements.

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor 

invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam 

et justo duo der  Read more

Corporate element - the speech bubble

A central recognition feature of our Corporate Design is the speech bubble. The speech 

bubble consists of a rectangular area and a corner, whose size and position have been 

precisely defined. The speech bubble is important but should be used discerningly,

being either used in white on images or in blue on white background.

1 3 4

2

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor 

invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam 

et justo duo der Read more

x

0,5 x 0,5 x

0,5 x 0,5 x

0,5 x 0,5 x

x

Structure

The speech bubble can be used flexibly. The triangle (hook) is always 

positioned left under the rectangular area. 

The distance from the left margin is equal to the length of the triangle 

side connected to the area.

No-goes

1. The hook must not be imitated.

2. It is always positioned under the rectangular area.

3. The speech bubble width must not exceed 1/4 of the total width of the rectangular area.

4. The speech bubble area is a rectangle.

Functional element - Header

Functional element - Teaser

Example Teasers

Functional element - Footer

Logo

Only one logo can be used in the navigation. 

It is always positioned on the left, on white 

background with enough white space around it. 

Subbrands

Hannover Re Group brands 

Download here

Navigation bar

Under the logo there is a blue navigation bar which is a strong visual 

element of all online applications.

Subnavigation (optional)

The subnavigation can be designed according to the needs of the 

application. The available colours, to show different states, are white and 

blue. Different elements, such as lines or boxes, may be used but need to be 

used consistently. As few sublevels as possible should be used.

Mobile version 

For the mobile version, it is recommended to use a hamburger menu.

As it is a representation of the blue navigation bar, the recommended colour 

is blue. The size of the logo and the hamburger menu need to be adapted for 

the viewport.

Breadcrumb (optional)

A breadcrumb navigation may be used, if necessary e.g., for websites with 

complex content and many levels of subnavigation. It can support the users 

orientation. The recommended colour is blue grey.

Service Navigation (optional)

A service navigation (Help, Print, Language selection, Log out, etc.) may be 

placed on the top right of the header and/or in the footer.

The font colour is grey.

Search (optional)

The search is always positioned on the right side and is usually kept in grey, 

such as the service navigation.

If the search function is a main feature of the website, it can be kept in cyan.

Teasers can be designed according to the specific need of the application 

but must then be consistently used. They can contain images, text and icons. 

The clickable areas are kept in cyan.

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet

Lorem ipsum 
dolor sit amet

Lorem ipsum 
dolor sit amet

Lorem ipsum 
dolor sit amet, 
consetetur 
sadipscing elitr
sed diam nonumy
eirmod

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Magna aliquyam erat, sed diam 
voluptua. At vero eos et accusam et 
justo duo dolores et.
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr Read more

Which Logo is to be used?

Applications marketed externally in the name of a subsidiary that has its own company logo 

must use that company's logo. If an application is available Group-wide, the Hannover Re 

logo must be used.

Many reinsurance applications marketed to external customers are registered under a sub-

brand or go by a name coined by Hannover Re. In these cases the sub-brand logo is used. 

In-house applications are solely given a name.

Logos of other manufacturers should not be shown on the user interface (except if 

prescribed by the software manufacturer under the terms of licensing agreements).

The styling of product brands follows the sub-brand design scheme

The design and complexity of the footer can be adapted according to the needs of the 

application but should, designwise, derive from the main navigation bar. The recommended 

colour is blue. Legal information and company details are always placed in the footer.

Lorem ipsum dolor 
sit amet, consetetur
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua. 
Read more 

Lorem ipsum dolor 
sit amet, consetetur
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua. 
Read more 

subbrand
This is an explanatory subline

Never use

rounded corners!

5.0 Icons

Icons/pictograms are uniquely defined symbols that are 

always used in the same way. They are reduced and 

symbolic representation, internationally understood and 

independent of cultural background. Ideally they are clear 

without explanatory text.

The visual depiction of icons/pictograms is part of the Corporate Identity of the Hannover Re 

Group and is in line with our goal of understandable, no-frills corporate communication. To 

achieve the aim of unambiguity, it is essential for icons/pictograms to be used with discipline 

and in exactly the same way across all media. For this reason, a standard set of pictographic 

symbols has been developed for corporate communication that defines specific symbols for 

various specific purposes.

If there is a suitable pictogram in the standard set, it must be consistently used for the 

defined topic. If a new, dedicated symbol is needed, this should be created professionally by 

an agency or qualified service provider in consultation with Corporate Communications. 

Photoshop templates incorporating the permissible colours, formats and line guides are 

available from Corporate Communications upon request – they make it easier to create new 

items.

Staff should not attempt to create new symbols themselves, as they usually do not have the 

skills and programs required to produce a professional result.

icp-requests@hannover-re.com

Corporate Communications

Functional icons are used for standard functions such as Print, Search, Trashcan/Delete, 

Save, Log in, Log out. The standard functional icons from the icon font must be used.

As they are an interactive, clickable element their colour is cyan. If their role is minor they 

might be in blue grey, e.g. in the service navigation.

View icon font

Hannover Re provides a pool of visualisation icons for use in applications.

If further icons are needed, they must be agreed with Corporate Communications in advance 

so that they can be included in the pool, if so desired.

The standard colour is blue. If it is a clickable element it is cyan. It can stand on a blue or 

cyan background and is then inverted to white. 

Functional icons

� � � � �

� � � � �

Visualisation icons

Lorem ipsum 
dolor sit amet
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Functional icons –  Standard Cyan

Functional icons –  Minor Anthrazit 

Visualisation icon –  Standard  Blue

Visualisation icon –  Clickable  Cyan
View icons in media pool Cumulus

No boxes or shapes around icons! A white icon can stand on blue or cyan 

background if that background is part of an 

element, like a module.
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• Abbreviations are to be avoided completely. Acronyms etc. may be used without further

explanation only if they can be taken for granted as familiar world-wide (e.g.: www).

• Highlighting of navigation items must be unambiguous to enable users to find their way 

around the application intuitively to a certain extent. That is to say, the terms used must be 

clear and concise and must not be duplicated.

• Every Hannover Re application has an imprint and, if appropriate, contains a reference to the 

company's data privacy policy. All obligatory details and legal information must be included. 

These details are to be placed in the header or footer, but at any rate must be immediately 

and readily accessible.

• Users should be offered an easy way of establishing contact.

Editorial notes

This styleguide concerns all screen-based media, such as

• software products marketed externally to customers

• home-made or licensed software products for in-house use

• online tools and web-based services for in-house use

Subbrands und Anwendungsnamen in Fließtexten

In Fließtexten erscheint der Anwendungsname in Systemschrift und der im Logo genutzten Schreibweise – 

das gilt auch für extern vermarktete Anwendungen. Die Vertikal-Linie, die in der grafischen Darstellung der 

Logos genutzt wird (z. B. hr|Ascent), wird im Fließtext nachgebildet. Der Anwendungsname kann fett 

hervorgehoben werden. 

Technische Aspekte

Dienstleister sind auf die geltenden Rahmenbedingungen der IT bei der Hannover Rück hinzuweisen. 

Die wesentlichen zu berücksichtigenden Aspekte müssen vor jeder Auftragsvergabe vermittelt werden.

Richtlinien und sonstige Dokumente werden bei Bedarf zum gegebenen Zeitpunkt an den Dienstleister versendet.

Relevante Dokumente zu den Rahmenbedingungen sind die „Guideline for Software 

Development at Hannover Re“ sowie „Processes for introducing applications at Hannover Re 

including maintenance and quality management“.

Dokumente und Bilder

Dokumente, die aus Anwendungen heraus generiert werden, sollten sich, soweit es technisch 

realisierbar ist, an die Corporate-Design-Vorgaben für die entsprechenden Dokumenttypen (z. B. Briefe, 

Reports) im Print halten. Bilder sollten nur dann verwendet werden, wenn sie dem Corporate Design 

entsprechen. Das Bildmaterial sollte mit Corporate Communications abgesprochen werden. Bilder sind 

der Bilddatenbank     zu entnehmen.

0.0 Introduction

Hannover Re uses a reduced and unpretentious design which 

gives the user rapid guidance and facilitates recognition. The 

aim is to achieve the greatest possible visual uniformity for all 

digital interfaces. Applying clear design principles also serves 

to improve usability.

1.0 Farben

A wider colour scale is needed to represent complex graphics. In addition to the primary 

colours, secondary colours have been defined that are harmonious and yet allow a high 

contrast. The colour sequence within graphics is clearly defined. They are only to be used if 

the primary colours are not sufficient.

Signal colours for alerts, errors or traffic lights.

The main corporate colour is blue, it gives a serious, trustable appearance. Cyan is used in 

online applications to show an interactive, clickable state. The combination is fresh and 

modern. They are accompanied by white, as the general background colour, and blue grey for 

details (e.g. lines, or in special cases as background colour).

Antrazhit is used for typography as the contrast to the white background is optimal for 

readabilty.

The standard colour for backgrounds is white and should be used as far as possible. It 

gives a fresh, clear look. If a different background colour is needed to structure complex 

content in applications the blue grey colour scheme may be used.

Um einen unverwechselbaren Look für alle Anwendungen der Hannover Rück zu 

gewährleisten, müssen das Erscheinungsbild der Hauptfarben sowie ihre Proportionen 

zueinander eingehalten werden. Nachfolgend sehen Sie die Proportionen der Hauptfarben, 

wie sie z. B. auf einer Website angezeigt werden.

Primary colours

Secondary colours

Signal colours

1.2 Colour-Codes

1.3 Backgrounds

#0051920r 81g 146b

#a0b4bf160r 180g 191b

198r 210g 217b

227r 233g 236b

241r 244g 246b

#c6d2d9

#e2e8ec

#f0f3f5

#0051920r 158g 224b

#ffffff255r 255g 255bWhite 
.primary-colour-white

Blue 
.primary-colour-blue

Cyan 
.primary-colour-cyan

#82d0f5131r 208g 240bLight Cyan 50%
.primary-colour-light-cyan-50

Grey blue
.primary-colour-grey-blue

Grey blue 60% 
.primary-colour-grey-blue-60

Grey blue 30% 
.primary-colour-grey-blue-30

Grey blue 15% 
.primary-colour-grey-blue-15

Light green 
.secondary-colour-light-green

Dark green 
.secondary-colour-dark-green

Light orange 
.secondary-colour-light-orange

Dark orange 
.secondary-colour-dark-orange

Cyan 50% 
.secondary-colour-cyan 

Warm grey 
.secondary-colour-warm-grey

Dark grey 
.secondary-colour-dark-grey

Dark grey blue 
.secondary-colour-dark-blue-grey

Anthrazit 
.primary-colour-anthrazit

Red
.signal-colour-red

Yellow
.signal-colour-yellow

Green
.signal-colour-green

122r 149g 1b

145r 135g 123b

#7a9501

#91877b

233r 173g 5b

121r 110g 107b

255r 0g 0b

#e9ad05

#796e6b

#ff0000

172r 216g 25b #acd819

131r 208g 240b

62r 62g 62g

172r 216g 25b

#83d0f0

#3e3e3e

#acd819

204r 108g 8b

77r 107g 121b

255r 210g 0b

#cc6c08

#4d6b79

#ffd200

RGB

RGB

RGB

Hexadecimal code

Hexadecimal code

Hexadecimal code

Die Unternehmensfarben bilden ein unverwechselbares System, 
das die Persönlichkeit der Hannover Rück repräsentiert.

1.1 Proportionen

Never use

• colour gradients

• shading 

• 3D effects

Hannover Re’s corporate font is Compatil. The serif font 

‘Compatil Text’ gives the characteristic airy and classic 

look. In combination with the non-serif font ‘Compatil Fact’ 

it looks fresh and modern while creating a unique and 

recognisable look. 

2.0 Typography

2.4 Font size behavior for viewports

2.3 Alignment

Compatil Text, Blue Compatil Text, White

Compatil Fact, WhiteCompatil Fact, Anthrazit 

Text is always aligned to the left!

2.1 Corporate font and fallback font

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

Compatil Fact  Bold

The font ‘Compatil’ is used in all applications of HannoverRe. If ‘Compatil’ is not available or 

too costly (e.g. for only internally used applications) the free Google font ‘Source’ is used.

Compatil Fact Regular Compatil Text Regular

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

Source Sans BoldSource Sans Regular Source Serif Regular

2.2 Font usage

Lorem ipsum dolor sit amet, consetetur 

sadipscing elitr, sed diam nonumy 

eirmod tempor invidunt ut labore et dolore 

magna aliquyam erat, sed diam voluptua. 

At vero eos et accusam et justo duo. 

Lorem ipsum dolor sit amet, consetetur 

sadipscing, diam nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyam erat, sed voluptua. At vero 

eos et accusam et justo duo dolores et.

Lorem ipsum dolor sit amet, consetetur 

sadipscing elitr, nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyamt, sed diam voluptua. At 

veroet accusam et justo duo dolores et.

100%
75%

Relation between headlines:
clear differentation in size 

The blue serif font ‘Compatil Text’ is essential for the design and the brand recognition. It is used 

in headlines and can be used for special Markups such as citations. The anthrazit sans serif 

‘Compatil Fact’, from the same font family is used as secondary font and accompanies it. 

Font sizes need to be adapted depending on the device (desktop, tablet, mobile) for an 

optimal readable result. Proportions to each other must be kept.

Compatil Text, 50px, LS 60px, Blue
Compatil Text, 37,5px, LS 45px, Blue

Compatil Fact, bold: 25px, LS 30px, Anthrazit 

Compatil Fact, regular: 15px, LS 24px, Anthrazit 

Compatil Fact, bold: 15px, LS 24px, Anthrazit 

Compatil Fact, regular: 12px, LS 20px, Anthrazit

H1

H2

H3

Bodytext

Highlights in bodytext

Hinweistexte

Example: Recommended font sizes for desktop website

The relation between two fonts

Font hierarchies
Hierarchies can be used according to the need of the specific application, 

but have to be used consistently. As few different font sizes as possible 

are used.

There has to be a significant differentation between the size of the used 

fonts. No font in body text can be bigger than the headlines. 

If a font is, or is part of, an interactive, clickable element, the colour rule 

changes: see chapter 3.0.

On a blue or cyan background the font color is white. 

Lorem ipsum dolor sit amet Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, 
consetetur sadipscing elitr

Lorem ipsum dolor sit 

amet, consetetur 

sadipscing elitr sed diam 

nonumy

H1 H1

H2 H2

Usage of ’Compatil Text’
If ‘Compatil Text‘ is used in two headline hierarchies, like H1 and H2 (see 

example below), they should only be used separately and not in direct 

combination with each other. Therefore each ‘Compatil Text’ Headline 

should be combined with a ‘Compatil Fact’.

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor invidunt ut 

labore et dolore magna aliquyam erat, sed diam 

voluptua. At vero eos et accusam et justo duo dolores 

et ea rebum. Stet clita kasd gubergren, no sea 

takimata sanctus est Lorem ipsum dolor sit amet. 

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor invidunt ut 

labore et dolore magna aliquyam erat, sed diam 

voluptua. At vero eos et accusam et justo duo dolores 

et ea rebum. Stet clita kasd gubergren, no sea 

takimata sanctus est Lorem ipsum dolor sit amet.

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor.

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr sed 

diam nonumy

H2  

H3

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor.

Font size
Font size

Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr, sed 

diam nonumy eirmod tempo

3.0 System elements

Primary

Hover

Primary

Inactive

Secondary

Press

Secondary

Normal

Secondary

Secondary

Primary

Buttons

Textlinks

Link with icon

Textfields

Tab navigation

Link list Radiobutton Checkboxes

All clickable, interactive elements have the colour cyan. 

No other element can use cyan. 

Input Standard

Input – Mouse-over

Input Standard – Active

Dropdown Standard

Dropdown – Mouse over

Dropdown – Selected

Error

Error

Link 1

Link 3

Link 2

Link 4

Textlink Textlink Textlink

The design of the tab navigation mainly derives from the design of the main navigation, 

therefore, the colour is blue.

Lorem ipsum dolor sit amet consetetur

Dropdown

Select

Select

Select

Lorem ipsum dolor sit amet consetetur 

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: double (e.g. 2px), #9fb3c1

Outline: double (e.g. 2px), #9fb3c1

Outline: thin (e.g. 1px), #ff0000

Outline: thin (e.g. 1px), #ff0000

Print� Print� Print�

x

x

Standard
Outline: thin (e.g. 1px), #9fb3c1

Standard
Outline: thin (e.g. 1px), #9fb3c1

Active
Outline: thin (e.g. 1px), #9fb3c1
Checkmark: #009ee3

Active
Outline: thin (e.g. 1px), #9fb3c1
Marker: #009ee3

Mouse-over
Outline: double (e.g. 2px), #9fb3c1

Mouse-over
Outline: double (e.g. 2px), #9fb3c1

Never use
rounded corners!

Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr, sed 

diam nonumy eirmod tempo

Primary

Primary

Secondary Secondary

Cyan Light Cyan 50% Cyan
White

Grey blue

Grey blue

Cyan Light Cyan 50% Cyan
White

Grey blue

White White White

4.0 Modules

Lines and borders should be used sparingly. Clear 

structuring should be achieved as far as possible using text 

formatting, arranging the function blocks over the available 

space, and uniform use of design elements.

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor 

invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam 

et justo duo der  Read more

Corporate element - the speech bubble

A central recognition feature of our Corporate Design is the speech bubble. The speech 

bubble consists of a rectangular area and a corner, whose size and position have been 

precisely defined. The speech bubble is important but should be used discerningly,

being either used in white on images or in blue on white background.

1 3 4

2

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor 

invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam 

et justo duo der Read more

x

0,5 x 0,5 x

0,5 x 0,5 x

0,5 x 0,5 x

x

Structure

The speech bubble can be used flexibly. The triangle (hook) is always 

positioned left under the rectangular area. 

The distance from the left margin is equal to the length of the triangle 

side connected to the area.

No-goes

1. The hook must not be imitated.

2. It is always positioned under the rectangular area.

3. The speech bubble width must not exceed 1/4 of the total width of the rectangular area.

4. The speech bubble area is a rectangle.

Functional element - Header

Functional element - Teaser

Example Teasers

Functional element - Footer

Logo

Only one logo can be used in the navigation. 

It is always positioned on the left, on white 

background with enough white space around it. 

Subbrands

Hannover Re Group brands 

Download here

Navigation bar

Under the logo there is a blue navigation bar which is a strong visual 

element of all online applications.

Subnavigation (optional)

The subnavigation can be designed according to the needs of the 

application. The available colours, to show different states, are white and 

blue. Different elements, such as lines or boxes, may be used but need to be 

used consistently. As few sublevels as possible should be used.

Mobile version 

For the mobile version, it is recommended to use a hamburger menu.

As it is a representation of the blue navigation bar, the recommended colour 

is blue. The size of the logo and the hamburger menu need to be adapted for 

the viewport.

Breadcrumb (optional)

A breadcrumb navigation may be used, if necessary e.g., for websites with 

complex content and many levels of subnavigation. It can support the users 

orientation. The recommended colour is blue grey.

Service Navigation (optional)

A service navigation (Help, Print, Language selection, Log out, etc.) may be 

placed on the top right of the header and/or in the footer.

The font colour is grey.

Search (optional)

The search is always positioned on the right side and is usually kept in grey, 

such as the service navigation.

If the search function is a main feature of the website, it can be kept in cyan.

Teasers can be designed according to the specific need of the application 

but must then be consistently used. They can contain images, text and icons. 

The clickable areas are kept in cyan.

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet

Lorem ipsum 
dolor sit amet

Lorem ipsum 
dolor sit amet

Lorem ipsum 
dolor sit amet, 
consetetur 
sadipscing elitr
sed diam nonumy
eirmod

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Magna aliquyam erat, sed diam 
voluptua. At vero eos et accusam et 
justo duo dolores et.
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr Read more

Which Logo is to be used?

Applications marketed externally in the name of a subsidiary that has its own company logo 

must use that company's logo. If an application is available Group-wide, the Hannover Re 

logo must be used.

Many reinsurance applications marketed to external customers are registered under a sub-

brand or go by a name coined by Hannover Re. In these cases the sub-brand logo is used. 

In-house applications are solely given a name.

Logos of other manufacturers should not be shown on the user interface (except if 

prescribed by the software manufacturer under the terms of licensing agreements).

The styling of product brands follows the sub-brand design scheme

The design and complexity of the footer can be adapted according to the needs of the 

application but should, designwise, derive from the main navigation bar. The recommended 

colour is blue. Legal information and company details are always placed in the footer.

Lorem ipsum dolor 
sit amet, consetetur
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua. 
Read more 

Lorem ipsum dolor 
sit amet, consetetur
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua. 
Read more 

subbrand
This is an explanatory subline

Never use

rounded corners!

5.0 Icons

Icons/pictograms are uniquely defined symbols that are 

always used in the same way. They are reduced and 

symbolic representation, internationally understood and 

independent of cultural background. Ideally they are clear 

without explanatory text.

The visual depiction of icons/pictograms is part of the Corporate Identity of the Hannover Re 

Group and is in line with our goal of understandable, no-frills corporate communication. To 

achieve the aim of unambiguity, it is essential for icons/pictograms to be used with discipline 

and in exactly the same way across all media. For this reason, a standard set of pictographic 

symbols has been developed for corporate communication that defines specific symbols for 

various specific purposes.

If there is a suitable pictogram in the standard set, it must be consistently used for the 

defined topic. If a new, dedicated symbol is needed, this should be created professionally by 

an agency or qualified service provider in consultation with Corporate Communications. 

Photoshop templates incorporating the permissible colours, formats and line guides are 

available from Corporate Communications upon request – they make it easier to create new 

items.

Staff should not attempt to create new symbols themselves, as they usually do not have the 

skills and programs required to produce a professional result.

icp-requests@hannover-re.com

Corporate Communications

Functional icons are used for standard functions such as Print, Search, Trashcan/Delete, 

Save, Log in, Log out. The standard functional icons from the icon font must be used.

As they are an interactive, clickable element their colour is cyan. If their role is minor they 

might be in blue grey, e.g. in the service navigation.

View icon font

Hannover Re provides a pool of visualisation icons for use in applications.

If further icons are needed, they must be agreed with Corporate Communications in advance 

so that they can be included in the pool, if so desired.

The standard colour is blue. If it is a clickable element it is cyan. It can stand on a blue or 

cyan background and is then inverted to white. 

Functional icons

� � � � �

� � � � �

Visualisation icons

Lorem ipsum 
dolor sit amet
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Functional icons –  Standard Cyan

Functional icons –  Minor Anthrazit 

Visualisation icon –  Standard  Blue

Visualisation icon –  Clickable  Cyan
View icons in media pool Cumulus

No boxes or shapes around icons! A white icon can stand on blue or cyan 

background if that background is part of an 

element, like a module.

Style guide
for all online applications 
of Hannover Re 
Last update 18.04.2018

Person in charge

Ulf Mücke

Information Technology

ulf.muecke@hannover-re.com

T +49 511 5604-1478

Lena Rehbein

Corporate Communications

lena.rehbein@hannover-re.com

T +49 511 5604-1062 

klingt gaga

• Abbreviations are to be avoided completely. Acronyms etc. may be used without further

explanation only if they can be taken for granted as familiar world-wide (e.g.: www).

• Highlighting of navigation items must be unambiguous to enable users to find their way 

around the application intuitively to a certain extent. That is to say, the terms used must be 

clear and concise and must not be duplicated.

• Every Hannover Re application has an imprint and, if appropriate, contains a reference to the 

company's data privacy policy. All obligatory details and legal information must be included. 

These details are to be placed in the header or footer, but at any rate must be immediately 

and readily accessible.

• Users should be offered an easy way of establishing contact.

Editorial notes

Service providers must be advised of the terms of reference applicable to IT at Hannover Re. The most 

important aspects to be taken into account must be communicated before any order is placed. 

Guidelines and other documents will be sent to the service provider in good time when needed.

Relevant documents on the terms of reference are the "Guideline for Software Development at 

Hannover Re" as well as "Processes for introducing applications at Hannover Re, including 

maintenance and quality management".

In continuous text the application name appears in normal lettering in the chosen system font and in the 

spelling used in the logo – this also applies to externally marketed tools. The vertical divider used in graphic 

trademarks (e.g. hr|Ascent) is replicated in the continuous text. The name may be highlighted in bold font.

This styleguide concerns all screen-based media, such as

• software products marketed externally to customers

• home-made or licensed software products for in-house use

• online tools and web-based services for in-house use

Images may be used only in compliance with the corporate design. Image material must be agreed 

with Corporate Communications. Images should preferebly be taken from the image pool

Sub-brands and names of applications in continuous text

Technical aspects

Images

0.0 Introduction

Hannover Re uses a reduced and unpretentious design which 

gives the user rapid guidance and facilitates recognition. The 

aim is to achieve the greatest possible visual uniformity for all 

digital interfaces. Applying clear design principles also serves 

to improve usability.

1.0 Colour

A wider colour scale is needed to represent complex graphics. In addition to the primary 

colours, secondary colours have been defined that are harmonious and yet allow a high 

contrast. The colour sequence within graphics is clearly defined. They are only to be used if 

the primary colours are not sufficient.

Signal colours for alerts, errors or traffic lights.

The main corporate colour is blue, it gives a serious, trustable appearance. Cyan is used in 

online applications to show an interactive, clickable state. The combination is fresh and 

modern. They are accompanied by white, as the general background colour, and blue grey for 

details (e.g. lines, or in special cases as background colour).

Antrazhit is used for typography as the contrast to the white background is optimal for 

readabilty.

The standard colour for backgrounds is white and should be used as far as possible. It 

gives a fresh, clear look. If a different background colour is needed to structure complex 

content in applications the blue grey colour scheme may be used.

To obtain a distinguishable look of all Hannover Re applications, the appearance of the 

main colours and their proportions towards each other are indispensable. Here you see 

the proportions of the main colours as they would appear e.g. distributed on a website.

Primary colours

Secondary colours

Signal colours

1.1 Proportion

1.2 Colour-Codes

1.3 Backgrounds

#0051920r 81g 146b

#a0b4bf160r 180g 191b

198r 210g 217b

227r 233g 236b

241r 244g 246b

#c6d2d9

#e2e8ec

#f0f3f5

#0051920r 158g 224b

#ffffff255r 255g 255bWhite 
.primary-colour-white

Blue 
.primary-colour-blue

Cyan 
.primary-colour-cyan

#82d0f5131r 208g 240bLight Cyan 50%
.primary-colour-light-cyan-50

Grey blue
.primary-colour-grey-blue

Grey blue 60% 
.primary-colour-grey-blue-60

Grey blue 30% 
.primary-colour-grey-blue-30

Grey blue 15% 
.primary-colour-grey-blue-15

Light green 
.secondary-colour-light-green

Dark green 
.secondary-colour-dark-green

Light orange 
.secondary-colour-light-orange

Dark orange 
.secondary-colour-dark-orange

Cyan 50% 
.secondary-colour-cyan 

Warm grey 
.secondary-colour-warm-grey

Dark grey 
.secondary-colour-dark-grey

Dark grey blue 
.secondary-colour-dark-blue-grey

Anthrazit 
.primary-colour-anthrazit

Red
.signal-colour-red

Yellow
.signal-colour-yellow

Green
.signal-colour-green

122r 149g 1b

145r 135g 123b

#7a9501

#91877b

233r 173g 5b

121r 110g 107b

255r 0g 0b

#e9ad05

#796e6b

#ff0000

172r 216g 25b #acd819

131r 208g 240b

62r 62g 62g

172r 216g 25b

#83d0f0

#3e3e3e

#acd819

204r 108g 8b

77r 107g 121b

255r 210g 0b

#cc6c08

#4d6b79

#ffd200

RGB

RGB

RGB

Hexadecimal code

Hexadecimal code

Hexadecimal code

The corporate colours form an unmistakable scheme which 

visualises the personality of the Hannover Re Group.

Never use

• colour gradients

• shading 

• 3D effects

Hannover Re’s corporate font is Compatil. The serif font 

‘Compatil Text’ gives the characteristic airy and classic 

look. In combination with the non-serif font ‘Compatil Fact’ 

it looks fresh and modern while creating a unique and 

recognisable look. 

2.0 Typography

2.4 Font size behavior for viewports

2.3 Alignment

Compatil Text, Blue Compatil Text, White

Compatil Fact, WhiteCompatil Fact, Anthrazit 

Text is always aligned to the left!

2.1 Corporate font and fallback font

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

Compatil Fact  Bold

The font ‘Compatil’ is used in all applications of HannoverRe. If ‘Compatil’ is not available or 

too costly (e.g. for only internally used applications) the free Google font ‘Source’ is used.

Compatil Fact Regular Compatil Text Regular

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

Source Sans BoldSource Sans Regular Source Serif Regular

2.2 Font usage

Lorem ipsum dolor sit amet, consetetur 

sadipscing elitr, sed diam nonumy 

eirmod tempor invidunt ut labore et dolore 

magna aliquyam erat, sed diam voluptua. 

At vero eos et accusam et justo duo. 

Lorem ipsum dolor sit amet, consetetur 

sadipscing, diam nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyam erat, sed voluptua. At vero 

eos et accusam et justo duo dolores et.

Lorem ipsum dolor sit amet, consetetur 

sadipscing elitr, nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyamt, sed diam voluptua. At 

veroet accusam et justo duo dolores et.

100%
75%

Relation between headlines:
clear differentation in size 

The blue serif font ‘Compatil Text’ is essential for the design and the brand recognition. It is used 

in headlines and can be used for special Markups such as citations. The anthrazit sans serif 

‘Compatil Fact’, from the same font family is used as secondary font and accompanies it. 

Font sizes need to be adapted depending on the device (desktop, tablet, mobile) for an 

optimal readable result. Proportions to each other must be kept.

Compatil Text, 50px, LS 60px, Blue
Compatil Text, 37,5px, LS 45px, Blue

Compatil Fact, bold: 25px, LS 30px, Anthrazit 

Compatil Fact, regular: 15px, LS 24px, Anthrazit 

Compatil Fact, bold: 15px, LS 24px, Anthrazit 

Compatil Fact, regular: 12px, LS 20px, Anthrazit

H1

H2

H3

Bodytext

Highlights in bodytext

Hinweistexte

Example: Recommended font sizes for desktop website

The relation between two fonts

Font hierarchies
Hierarchies can be used according to the need of the specific application, 

but have to be used consistently. As few different font sizes as possible 

are used.

There has to be a significant differentation between the size of the used 

fonts. No font in body text can be bigger than the headlines. 

If a font is, or is part of, an interactive, clickable element, the colour rule 

changes: see chapter 3.0.

On a blue or cyan background the font color is white. 

Lorem ipsum dolor sit amet Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, 
consetetur sadipscing elitr

Lorem ipsum dolor sit 

amet, consetetur 

sadipscing elitr sed diam 

nonumy

H1 H1

H2 H2

Usage of ’Compatil Text’
If ‘Compatil Text‘ is used in two headline hierarchies, like H1 and H2 (see 

example below), they should only be used separately and not in direct 

combination with each other. Therefore each ‘Compatil Text’ Headline 

should be combined with a ‘Compatil Fact’.

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor invidunt ut 

labore et dolore magna aliquyam erat, sed diam 

voluptua. At vero eos et accusam et justo duo dolores 

et ea rebum. Stet clita kasd gubergren, no sea 

takimata sanctus est Lorem ipsum dolor sit amet. 

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor invidunt ut 

labore et dolore magna aliquyam erat, sed diam 

voluptua. At vero eos et accusam et justo duo dolores 

et ea rebum. Stet clita kasd gubergren, no sea 

takimata sanctus est Lorem ipsum dolor sit amet.

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor.

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr sed 

diam nonumy

H2  

H3

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor.

Font size
Font size

Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr, sed 

diam nonumy eirmod tempo

3.0 System elements

Primary

Hover

Primary

Inactive

Secondary

Press

Secondary

Normal

Secondary

Secondary

Primary

Buttons

Textlinks

Link with icon

Textfields

Tab navigation

Link list Radiobutton Checkboxes

All clickable, interactive elements have the colour cyan. 

No other element can use cyan. 

Input Standard

Input – Mouse-over

Input Standard – Active

Dropdown Standard

Dropdown – Mouse over

Dropdown – Selected

Error

Error

Link 1

Link 3

Link 2

Link 4

Textlink Textlink Textlink

The design of the tab navigation mainly derives from the design of the main navigation, 

therefore, the colour is blue.

Lorem ipsum dolor sit amet consetetur

Dropdown

Select

Select

Select

Lorem ipsum dolor sit amet consetetur 

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: double (e.g. 2px), #9fb3c1

Outline: double (e.g. 2px), #9fb3c1

Outline: thin (e.g. 1px), #ff0000

Outline: thin (e.g. 1px), #ff0000

Print� Print� Print�

x

x

Standard
Outline: thin (e.g. 1px), #9fb3c1

Standard
Outline: thin (e.g. 1px), #9fb3c1

Active
Outline: thin (e.g. 1px), #9fb3c1
Checkmark: #009ee3

Active
Outline: thin (e.g. 1px), #9fb3c1
Marker: #009ee3

Mouse-over
Outline: double (e.g. 2px), #9fb3c1

Mouse-over
Outline: double (e.g. 2px), #9fb3c1

Never use
rounded corners!

Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr, sed 

diam nonumy eirmod tempo

Primary

Primary

Secondary Secondary

Cyan Light Cyan 50% Cyan
White

Grey blue

Grey blue

Cyan Light Cyan 50% Cyan
White

Grey blue

White White White

4.0 Modules

Lines and borders should be used sparingly. Clear 

structuring should be achieved as far as possible using text 

formatting, arranging the function blocks over the available 

space, and uniform use of design elements.

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor 

invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam 

et justo duo der  Read more

Corporate element - the speech bubble

A central recognition feature of our Corporate Design is the speech bubble. The speech 

bubble consists of a rectangular area and a corner, whose size and position have been 

precisely defined. The speech bubble is important but should be used discerningly,

being either used in white on images or in blue on white background.

1 3 4

2

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor 

invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam 

et justo duo der Read more

x

0,5 x 0,5 x

0,5 x 0,5 x

0,5 x 0,5 x

x

Structure

The speech bubble can be used flexibly. The triangle (hook) is always 

positioned left under the rectangular area. 

The distance from the left margin is equal to the length of the triangle 

side connected to the area.

No-goes

1. The hook must not be imitated.

2. It is always positioned under the rectangular area.

3. The speech bubble width must not exceed 1/4 of the total width of the rectangular area.

4. The speech bubble area is a rectangle.

Functional element - Header

Functional element - Teaser

Example Teasers

Functional element - Footer

Logo

Only one logo can be used in the navigation. 

It is always positioned on the left, on white 

background with enough white space around it. 

Subbrands

Hannover Re Group brands 

Download here

Navigation bar

Under the logo there is a blue navigation bar which is a strong visual 

element of all online applications.

Subnavigation (optional)

The subnavigation can be designed according to the needs of the 

application. The available colours, to show different states, are white and 

blue. Different elements, such as lines or boxes, may be used but need to be 

used consistently. As few sublevels as possible should be used.

Mobile version 

For the mobile version, it is recommended to use a hamburger menu.

As it is a representation of the blue navigation bar, the recommended colour 

is blue. The size of the logo and the hamburger menu need to be adapted for 

the viewport.

Breadcrumb (optional)

A breadcrumb navigation may be used, if necessary e.g., for websites with 

complex content and many levels of subnavigation. It can support the users 

orientation. The recommended colour is blue grey.

Service Navigation (optional)

A service navigation (Help, Print, Language selection, Log out, etc.) may be 

placed on the top right of the header and/or in the footer.

The font colour is grey.

Search (optional)

The search is always positioned on the right side and is usually kept in grey, 

such as the service navigation.

If the search function is a main feature of the website, it can be kept in cyan.

Teasers can be designed according to the specific need of the application 

but must then be consistently used. They can contain images, text and icons. 

The clickable areas are kept in cyan.

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet

Lorem ipsum 
dolor sit amet

Lorem ipsum 
dolor sit amet

Lorem ipsum 
dolor sit amet, 
consetetur 
sadipscing elitr
sed diam nonumy
eirmod

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Magna aliquyam erat, sed diam 
voluptua. At vero eos et accusam et 
justo duo dolores et.
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr Read more

Which Logo is to be used?

Applications marketed externally in the name of a subsidiary that has its own company logo 

must use that company's logo. If an application is available Group-wide, the Hannover Re 

logo must be used.

Many reinsurance applications marketed to external customers are registered under a sub-

brand or go by a name coined by Hannover Re. In these cases the sub-brand logo is used. 

In-house applications are solely given a name.

Logos of other manufacturers should not be shown on the user interface (except if 

prescribed by the software manufacturer under the terms of licensing agreements).

The styling of product brands follows the sub-brand design scheme

The design and complexity of the footer can be adapted according to the needs of the 

application but should, designwise, derive from the main navigation bar. The recommended 

colour is blue. Legal information and company details are always placed in the footer.

Lorem ipsum dolor 
sit amet, consetetur
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua. 
Read more 

Lorem ipsum dolor 
sit amet, consetetur
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua. 
Read more 

subbrand
This is an explanatory subline

Never use

rounded corners!

5.0 Icons

Icons/pictograms are uniquely defined symbols that are 

always used in the same way. They are reduced and 

symbolic representation, internationally understood and 

independent of cultural background. Ideally they are clear 

without explanatory text.

The visual depiction of icons/pictograms is part of the Corporate Identity of the Hannover Re 

Group and is in line with our goal of understandable, no-frills corporate communication. To 

achieve the aim of unambiguity, it is essential for icons/pictograms to be used with discipline 

and in exactly the same way across all media. For this reason, a standard set of pictographic 

symbols has been developed for corporate communication that defines specific symbols for 

various specific purposes.

If there is a suitable pictogram in the standard set, it must be consistently used for the 

defined topic. If a new, dedicated symbol is needed, this should be created professionally by 

an agency or qualified service provider in consultation with Corporate Communications. 

Photoshop templates incorporating the permissible colours, formats and line guides are 

available from Corporate Communications upon request – they make it easier to create new 

items.

Staff should not attempt to create new symbols themselves, as they usually do not have the 

skills and programs required to produce a professional result.

icp-requests@hannover-re.com

Corporate Communications

Functional icons are used for standard functions such as Print, Search, Trashcan/Delete, 

Save, Log in, Log out. The standard functional icons from the icon font must be used.

As they are an interactive, clickable element their colour is cyan. If their role is minor they 

might be in blue grey, e.g. in the service navigation.

View icon font

Hannover Re provides a pool of visualisation icons for use in applications.

If further icons are needed, they must be agreed with Corporate Communications in advance 

so that they can be included in the pool, if so desired.

The standard colour is blue. If it is a clickable element it is cyan. It can stand on a blue or 

cyan background and is then inverted to white. 

Functional icons

� � � � �

� � � � �

Visualisation icons

Lorem ipsum 
dolor sit amet
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Functional icons –  Standard Cyan

Functional icons –  Minor Anthrazit 

Visualisation icon –  Standard  Blue

Visualisation icon –  Clickable  Cyan
View icons in media pool Cumulus

No boxes or shapes around icons! A white icon can stand on blue or cyan 

background if that background is part of an 

element, like a module.
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• Abbreviations are to be avoided completely. Acronyms etc. may be used without further

explanation only if they can be taken for granted as familiar world-wide (e.g.: www).

• Highlighting of navigation items must be unambiguous to enable users to find their way 

around the application intuitively to a certain extent. That is to say, the terms used must be 

clear and concise and must not be duplicated.

• Every Hannover Re application has an imprint and, if appropriate, contains a reference to the 

company's data privacy policy. All obligatory details and legal information must be included. 

These details are to be placed in the header or footer, but at any rate must be immediately 

and readily accessible.

• Users should be offered an easy way of establishing contact.

Editorial notes

Service providers must be advised of the terms of reference applicable to IT at Hannover Re. The most 

important aspects to be taken into account must be communicated before any order is placed. 

Guidelines and other documents will be sent to the service provider in good time when needed.

Relevant documents on the terms of reference are the "Guideline for Software Development at 

Hannover Re" as well as "Processes for introducing applications at Hannover Re, including 

maintenance and quality management".

In continuous text the application name appears in normal lettering in the chosen system font and in the 

spelling used in the logo – this also applies to externally marketed tools. The vertical divider used in graphic 

trademarks (e.g. hr|Ascent) is replicated in the continuous text. The name may be highlighted in bold font.

This styleguide concerns all screen-based media, such as

• software products marketed externally to customers

• home-made or licensed software products for in-house use

• online tools and web-based services for in-house use

Images may be used only in compliance with the corporate design. Image material must be agreed 

with Corporate Communications. Images should preferebly be taken from the image pool

Sub-brands and names of applications in continuous text

Technical aspects

Images

0.0 Introduction

Hannover Re uses a reduced and unpretentious design which 

gives the user rapid guidance and facilitates recognition. The 

aim is to achieve the greatest possible visual uniformity for all 

digital interfaces. Applying clear design principles also serves 

to improve usability.

1.0 Colour

A wider colour scale is needed to represent complex graphics. In addition to the primary 

colours, secondary colours have been defined that are harmonious and yet allow a high 

contrast. The colour sequence within graphics is clearly defined. They are only to be used if 

the primary colours are not sufficient.

Signal colours for alerts, errors or traffic lights.

The standard colour for backgrounds is white and should be used as far as possible. It 

gives a fresh, clear look. If a different background colour is needed to structure complex 

content in applications the blue grey colour scheme may be used.

To obtain a distinguishable look of all Hannover Re applications, the appearance of the 

main colours and their proportions towards each other are indispensable. Here you see 

the proportions of the main colours as they would appear e.g. distributed on a website.

Secondary colours

Signal colours

1.1 Proportion

1.2 Farbcodes

Grundfarben
Die Hauptfirmenfarbe Blau soll einen seriösen und vertrauenswürdigen Eindruck vermitteln. 

Cyan wird für interaktive Online-Anwendungen mit Klickfunktion verwendet. Die beiden 

werden von Weiß als allgemeine Hintergrundfarbe bzw. Blaugrau für Details (z. B. Linien 

oder in Sonderfällen als Hintergrundfarbe) ergänzt.

Anthrazit wird aufgrund der guten Lesbarkeit vor einem weißen Hintergrund als Schriftfarbe 

eingesetzt.

1.3 Backgrounds

#0051920r 81g 146b

#a0b4bf160r 180g 191b

198r 210g 217b

227r 233g 236b

241r 244g 246b

#c6d2d9

#e2e8ec

#f0f3f5

#009ee00r 158g 224b

#ffffff255r 255g 255b

#83d0f0131r 208g 240b

Light green 
.secondary-colour-light-green

Dark green 
.secondary-colour-dark-green

Light orange 
.secondary-colour-light-orange

Dark orange 
.secondary-colour-dark-orange

Cyan 50% 
.secondary-colour-cyan 

Warm grey 
.secondary-colour-warm-grey

Dark grey 
.secondary-colour-dark-grey

Dark grey blue 
.secondary-colour-dark-blue-grey

Weiß
.primary-colour-white

Blau
.primary-colour-blue

Cyan 
.primary-colour-cyan

Cyan 50%
.primary-colour-light-cyan-50

Graublau
.primary-colour-grey-blue

Graublau 60% 
.primary-colour-grey-blue-60

Graublau 30% 
.primary-colour-grey-blue-30

Graublau 15% 
.primary-colour-grey-blue-15

Anthrazit 
.primary-colour-anthrazit

Red
.signal-colour-red

Yellow
.signal-colour-yellow

Green
.signal-colour-green

122r 149g 1b

145r 135g 123b

#7a9501

#91877b

233r 173g 5b

121r 110g 107b

255r 0g 0b

#e9ad05

#796e6b

#ff0000

172r 216g 25b #acd819

131r 208g 240b

62r 62g 62g

172r 216g 25b

#83d0f0

#3e3e3e

#acd819

204r 108g 8b

77r 107g 121b

255r 210g 0b

#cc6c08

#4d6b79

#ffd200

RGB

RGB

RGB

Hexadezimalcode

Hexadecimal code

Hexadecimal code

The corporate colours form an unmistakable scheme which 

visualises the personality of the Hannover Re Group.

Niemals verwenden:

• Farbverläufe

• Schattierungen 

• 3D-Effekte

Hannover Re’s corporate font is Compatil. The serif font 

‘Compatil Text’ gives the characteristic airy and classic 

look. In combination with the non-serif font ‘Compatil Fact’ 

it looks fresh and modern while creating a unique and 

recognisable look. 

2.0 Typography

2.4 Font size behavior for viewports

2.3 Alignment

Compatil Text, Blue Compatil Text, White

Compatil Fact, WhiteCompatil Fact, Anthrazit 

Text is always aligned to the left!

2.1 Corporate font and fallback font

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

Compatil Fact  Bold

The font ‘Compatil’ is used in all applications of HannoverRe. If ‘Compatil’ is not available or 

too costly (e.g. for only internally used applications) the free Google font ‘Source’ is used.

Compatil Fact Regular Compatil Text Regular

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

Source Sans BoldSource Sans Regular Source Serif Regular

2.2 Font usage

Lorem ipsum dolor sit amet, consetetur 

sadipscing elitr, sed diam nonumy 

eirmod tempor invidunt ut labore et dolore 

magna aliquyam erat, sed diam voluptua. 

At vero eos et accusam et justo duo. 

Lorem ipsum dolor sit amet, consetetur 

sadipscing, diam nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyam erat, sed voluptua. At vero 

eos et accusam et justo duo dolores et.

Lorem ipsum dolor sit amet, consetetur 

sadipscing elitr, nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyamt, sed diam voluptua. At 

veroet accusam et justo duo dolores et.

100%
75%

Relation between headlines:
clear differentation in size 

The blue serif font ‘Compatil Text’ is essential for the design and the brand recognition. It is used 

in headlines and can be used for special Markups such as citations. The anthrazit sans serif 

‘Compatil Fact’, from the same font family is used as secondary font and accompanies it. 

Font sizes need to be adapted depending on the device (desktop, tablet, mobile) for an 

optimal readable result. Proportions to each other must be kept.

Compatil Text, 50px, LS 60px, Blue
Compatil Text, 37,5px, LS 45px, Blue

Compatil Fact, bold: 25px, LS 30px, Anthrazit 

Compatil Fact, regular: 15px, LS 24px, Anthrazit 

Compatil Fact, bold: 15px, LS 24px, Anthrazit 

Compatil Fact, regular: 12px, LS 20px, Anthrazit

H1

H2

H3

Bodytext

Highlights in bodytext

Hinweistexte

Example: Recommended font sizes for desktop website

The relation between two fonts

Font hierarchies
Hierarchies can be used according to the need of the specific application, 

but have to be used consistently. As few different font sizes as possible 

are used.

There has to be a significant differentation between the size of the used 

fonts. No font in body text can be bigger than the headlines. 

If a font is, or is part of, an interactive, clickable element, the colour rule 

changes: see chapter 3.0.

On a blue or cyan background the font color is white. 

Lorem ipsum dolor sit amet Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, 
consetetur sadipscing elitr

Lorem ipsum dolor sit 

amet, consetetur 

sadipscing elitr sed diam 

nonumy

H1 H1

H2 H2

Usage of ’Compatil Text’
If ‘Compatil Text‘ is used in two headline hierarchies, like H1 and H2 (see 

example below), they should only be used separately and not in direct 

combination with each other. Therefore each ‘Compatil Text’ Headline 

should be combined with a ‘Compatil Fact’.

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor invidunt ut 

labore et dolore magna aliquyam erat, sed diam 

voluptua. At vero eos et accusam et justo duo dolores 

et ea rebum. Stet clita kasd gubergren, no sea 

takimata sanctus est Lorem ipsum dolor sit amet. 

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor invidunt ut 

labore et dolore magna aliquyam erat, sed diam 

voluptua. At vero eos et accusam et justo duo dolores 

et ea rebum. Stet clita kasd gubergren, no sea 

takimata sanctus est Lorem ipsum dolor sit amet.

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor.

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr sed 

diam nonumy

H2  

H3

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor.

Font size
Font size

Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr, sed 

diam nonumy eirmod tempo

3.0 System elements

Primary

Hover

Primary

Inactive

Secondary

Press

Secondary

Normal

Secondary

Secondary

Primary

Buttons

Textlinks

Link with icon

Textfields

Tab navigation

Link list Radiobutton Checkboxes

All clickable, interactive elements have the colour cyan. 

No other element can use cyan. 

Input Standard

Input – Mouse-over

Input Standard – Active

Dropdown Standard

Dropdown – Mouse over

Dropdown – Selected

Error

Error

Link 1

Link 3

Link 2

Link 4

Textlink Textlink Textlink

The design of the tab navigation mainly derives from the design of the main navigation, 

therefore, the colour is blue.

Lorem ipsum dolor sit amet consetetur

Dropdown

Select

Select

Select

Lorem ipsum dolor sit amet consetetur 

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: double (e.g. 2px), #9fb3c1

Outline: double (e.g. 2px), #9fb3c1

Outline: thin (e.g. 1px), #ff0000

Outline: thin (e.g. 1px), #ff0000

Print� Print� Print�

x

x

Standard
Outline: thin (e.g. 1px), #9fb3c1

Standard
Outline: thin (e.g. 1px), #9fb3c1

Active
Outline: thin (e.g. 1px), #9fb3c1
Checkmark: #009ee3

Active
Outline: thin (e.g. 1px), #9fb3c1
Marker: #009ee3

Mouse-over
Outline: double (e.g. 2px), #9fb3c1

Mouse-over
Outline: double (e.g. 2px), #9fb3c1

Never use
rounded corners!

Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr, sed 

diam nonumy eirmod tempo

Primary

Primary

Secondary Secondary

Cyan Light Cyan 50% Cyan
White

Grey blue

Grey blue

Cyan Light Cyan 50% Cyan
White

Grey blue

White White White

4.0 Modules

Lines and borders should be used sparingly. Clear 

structuring should be achieved as far as possible using text 

formatting, arranging the function blocks over the available 

space, and uniform use of design elements.

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor 

invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam 

et justo duo der  Read more

Corporate element - the speech bubble

A central recognition feature of our Corporate Design is the speech bubble. The speech 

bubble consists of a rectangular area and a corner, whose size and position have been 

precisely defined. The speech bubble is important but should be used discerningly,

being either used in white on images or in blue on white background.

1 3 4

2

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor 

invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam 

et justo duo der Read more

x

0,5 x 0,5 x

0,5 x 0,5 x

0,5 x 0,5 x

x

Structure

The speech bubble can be used flexibly. The triangle (hook) is always 

positioned left under the rectangular area. 

The distance from the left margin is equal to the length of the triangle 

side connected to the area.

No-goes

1. The hook must not be imitated.

2. It is always positioned under the rectangular area.

3. The speech bubble width must not exceed 1/4 of the total width of the rectangular area.

4. The speech bubble area is a rectangle.

Functional element - Header

Functional element - Teaser

Example Teasers

Functional element - Footer

Logo

Only one logo can be used in the navigation. 

It is always positioned on the left, on white 

background with enough white space around it. 

Subbrands

Hannover Re Group brands 

Download here

Navigation bar

Under the logo there is a blue navigation bar which is a strong visual 

element of all online applications.

Subnavigation (optional)

The subnavigation can be designed according to the needs of the 

application. The available colours, to show different states, are white and 

blue. Different elements, such as lines or boxes, may be used but need to be 

used consistently. As few sublevels as possible should be used.

Mobile version 

For the mobile version, it is recommended to use a hamburger menu.

As it is a representation of the blue navigation bar, the recommended colour 

is blue. The size of the logo and the hamburger menu need to be adapted for 

the viewport.

Breadcrumb (optional)

A breadcrumb navigation may be used, if necessary e.g., for websites with 

complex content and many levels of subnavigation. It can support the users 

orientation. The recommended colour is blue grey.

Service Navigation (optional)

A service navigation (Help, Print, Language selection, Log out, etc.) may be 

placed on the top right of the header and/or in the footer.

The font colour is grey.

Search (optional)

The search is always positioned on the right side and is usually kept in grey, 

such as the service navigation.

If the search function is a main feature of the website, it can be kept in cyan.

Teasers can be designed according to the specific need of the application 

but must then be consistently used. They can contain images, text and icons. 

The clickable areas are kept in cyan.

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet

Lorem ipsum 
dolor sit amet

Lorem ipsum 
dolor sit amet

Lorem ipsum 
dolor sit amet, 
consetetur 
sadipscing elitr
sed diam nonumy
eirmod

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Magna aliquyam erat, sed diam 
voluptua. At vero eos et accusam et 
justo duo dolores et.
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr Read more

Which Logo is to be used?

Applications marketed externally in the name of a subsidiary that has its own company logo 

must use that company's logo. If an application is available Group-wide, the Hannover Re 

logo must be used.

Many reinsurance applications marketed to external customers are registered under a sub-

brand or go by a name coined by Hannover Re. In these cases the sub-brand logo is used. 

In-house applications are solely given a name.

Logos of other manufacturers should not be shown on the user interface (except if 

prescribed by the software manufacturer under the terms of licensing agreements).

The styling of product brands follows the sub-brand design scheme

The design and complexity of the footer can be adapted according to the needs of the 

application but should, designwise, derive from the main navigation bar. The recommended 

colour is blue. Legal information and company details are always placed in the footer.

Lorem ipsum dolor 
sit amet, consetetur
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua. 
Read more 

Lorem ipsum dolor 
sit amet, consetetur
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua. 
Read more 

subbrand
This is an explanatory subline

Never use

rounded corners!

5.0 Icons

Icons/pictograms are uniquely defined symbols that are 

always used in the same way. They are reduced and 

symbolic representation, internationally understood and 

independent of cultural background. Ideally they are clear 

without explanatory text.

The visual depiction of icons/pictograms is part of the Corporate Identity of the Hannover Re 

Group and is in line with our goal of understandable, no-frills corporate communication. To 

achieve the aim of unambiguity, it is essential for icons/pictograms to be used with discipline 

and in exactly the same way across all media. For this reason, a standard set of pictographic 

symbols has been developed for corporate communication that defines specific symbols for 

various specific purposes.

If there is a suitable pictogram in the standard set, it must be consistently used for the 

defined topic. If a new, dedicated symbol is needed, this should be created professionally by 

an agency or qualified service provider in consultation with Corporate Communications. 

Photoshop templates incorporating the permissible colours, formats and line guides are 

available from Corporate Communications upon request – they make it easier to create new 

items.

Staff should not attempt to create new symbols themselves, as they usually do not have the 

skills and programs required to produce a professional result.

icp-requests@hannover-re.com

Corporate Communications

Functional icons are used for standard functions such as Print, Search, Trashcan/Delete, 

Save, Log in, Log out. The standard functional icons from the icon font must be used.

As they are an interactive, clickable element their colour is cyan. If their role is minor they 

might be in blue grey, e.g. in the service navigation.

View icon font

Hannover Re provides a pool of visualisation icons for use in applications.

If further icons are needed, they must be agreed with Corporate Communications in advance 

so that they can be included in the pool, if so desired.

The standard colour is blue. If it is a clickable element it is cyan. It can stand on a blue or 

cyan background and is then inverted to white. 

Functional icons

� � � � �

� � � � �

Visualisation icons

Lorem ipsum 
dolor sit amet
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Functional icons –  Standard Cyan

Functional icons –  Minor Anthrazit 

Visualisation icon –  Standard  Blue

Visualisation icon –  Clickable  Cyan
View icons in media pool Cumulus

No boxes or shapes around icons! A white icon can stand on blue or cyan 

background if that background is part of an 

element, like a module.
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• Abbreviations are to be avoided completely. Acronyms etc. may be used without further

explanation only if they can be taken for granted as familiar world-wide (e.g.: www).

• Highlighting of navigation items must be unambiguous to enable users to find their way 

around the application intuitively to a certain extent. That is to say, the terms used must be 

clear and concise and must not be duplicated.

• Every Hannover Re application has an imprint and, if appropriate, contains a reference to the 

company's data privacy policy. All obligatory details and legal information must be included. 

These details are to be placed in the header or footer, but at any rate must be immediately 

and readily accessible.

• Users should be offered an easy way of establishing contact.

Editorial notes

Service providers must be advised of the terms of reference applicable to IT at Hannover Re. The most 

important aspects to be taken into account must be communicated before any order is placed. 

Guidelines and other documents will be sent to the service provider in good time when needed.

Relevant documents on the terms of reference are the "Guideline for Software Development at 

Hannover Re" as well as "Processes for introducing applications at Hannover Re, including 

maintenance and quality management".

In continuous text the application name appears in normal lettering in the chosen system font and in the 

spelling used in the logo – this also applies to externally marketed tools. The vertical divider used in graphic 

trademarks (e.g. hr|Ascent) is replicated in the continuous text. The name may be highlighted in bold font.

This styleguide concerns all screen-based media, such as

• software products marketed externally to customers

• home-made or licensed software products for in-house use

• online tools and web-based services for in-house use

Images may be used only in compliance with the corporate design. Image material must be agreed 

with Corporate Communications. Images should preferebly be taken from the image pool

Sub-brands and names of applications in continuous text

Technical aspects

Images

0.0 Introduction

Hannover Re uses a reduced and unpretentious design which 

gives the user rapid guidance and facilitates recognition. The 

aim is to achieve the greatest possible visual uniformity for all 

digital interfaces. Applying clear design principles also serves 

to improve usability.

1.0 Colour

The main corporate colour is blue, it gives a serious, trustable appearance. Cyan is used in 

online applications to show an interactive, clickable state. The combination is fresh and 

modern. They are accompanied by white, as the general background colour, and blue grey for 

details (e.g. lines, or in special cases as background colour).

Antrazhit is used for typography as the contrast to the white background is optimal for 

readabilty.

The standard colour for backgrounds is white and should be used as far as possible. It 

gives a fresh, clear look. If a different background colour is needed to structure complex 

content in applications the blue grey colour scheme may be used.

To obtain a distinguishable look of all Hannover Re applications, the appearance of the 

main colours and their proportions towards each other are indispensable. Here you see 

the proportions of the main colours as they would appear e.g. distributed on a website.

Primary colours

Zusatzfarben
Für komplexe Grafiken wird eine breitere Farbpalette benötigt. So wurden neben den 

Grund- auch Zusatzfarben definiert, die harmonisch wirken und gleichzeitig einen sehr 

guten Kontrast bieten. Die Farbsequenz für Grafiken ist klar definiert. Sie sind nur zu 

verwenden, wenn die Grundfarben nicht ausreichen. Bitte Farben gemäß dem im 

Abschnitt „PowerPoint“ definierten Schema anwenden.

Signalfarben

Signalfarben für Warnungen, Fehler oder Ampeln (Status, Zustand).

1.1 Proportion

1.2 Colour-Codes

1.3 Backgrounds

#0051920r 81g 146b

#a0b4bf160r 180g 191b

198r 210g 217b

227r 233g 236b

241r 244g 246b

#c6d2d9

#e2e8ec

#f0f3f5

#0051920r 158g 224b

#ffffff255r 255g 255bWhite 
.primary-colour-white

Blue 
.primary-colour-blue

Cyan 
.primary-colour-cyan

#82d0f5131r 208g 240bLight Cyan 50%
.primary-colour-light-cyan-50

Grey blue
.primary-colour-grey-blue

Grey blue 60% 
.primary-colour-grey-blue-60

Grey blue 30% 
.primary-colour-grey-blue-30

Grey blue 15% 
.primary-colour-grey-blue-15

Grün hell 
.secondary-colour-light-green

Grün dunkel
.secondary-colour-dark-green

Orange hell 
.secondary-colour-light-orange

Orange dunkel
.secondary-colour-dark-orange

Cyan 50% 
.secondary-colour-cyan 

Warm grey 
.secondary-colour-warm-grey

Dunkelgrau
.secondary-colour-dark-grey

Graublau dunkel
.secondary-colour-dark-blue-grey

Anthrazit 
.primary-colour-anthrazit

Rot
.signal-colour-red

Gelb
.signal-colour-yellow

Grün
.signal-colour-green

122r 149g 1b

145r 135g 123b

#7a9501

#91877b

233r 173g 5b

121r 110g 107b

255r 0g 0b

#e9ad05

#796e6b

#ff0000

172r 216g 25b #acd819

131r 208g 240b

62r 62g 62g

172r 216g 25b

#83d0f0

#3e3e3e

#acd819

204r 108g 8b

77r 107g 121b

255r 210g 0b

#cc6c08

#4d6b79

#ffd200

RGB

RGB

RGB

Hexadecimal code

Hexadezimalcode

Hexadezimalcode

The corporate colours form an unmistakable scheme which 

visualises the personality of the Hannover Re Group.

Never use

• colour gradients

• shading 

• 3D effects

Hannover Re’s corporate font is Compatil. The serif font 

‘Compatil Text’ gives the characteristic airy and classic 

look. In combination with the non-serif font ‘Compatil Fact’ 

it looks fresh and modern while creating a unique and 

recognisable look. 

2.0 Typography

2.4 Font size behavior for viewports

2.3 Alignment

Compatil Text, Blue Compatil Text, White

Compatil Fact, WhiteCompatil Fact, Anthrazit 

Text is always aligned to the left!

2.1 Corporate font and fallback font

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

Compatil Fact  Bold

The font ‘Compatil’ is used in all applications of HannoverRe. If ‘Compatil’ is not available or 

too costly (e.g. for only internally used applications) the free Google font ‘Source’ is used.

Compatil Fact Regular Compatil Text Regular

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

Source Sans BoldSource Sans Regular Source Serif Regular

2.2 Font usage

Lorem ipsum dolor sit amet, consetetur 

sadipscing elitr, sed diam nonumy 

eirmod tempor invidunt ut labore et dolore 

magna aliquyam erat, sed diam voluptua. 

At vero eos et accusam et justo duo. 

Lorem ipsum dolor sit amet, consetetur 

sadipscing, diam nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyam erat, sed voluptua. At vero 

eos et accusam et justo duo dolores et.

Lorem ipsum dolor sit amet, consetetur 

sadipscing elitr, nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyamt, sed diam voluptua. At 

veroet accusam et justo duo dolores et.

100%
75%

Relation between headlines:
clear differentation in size 

The blue serif font ‘Compatil Text’ is essential for the design and the brand recognition. It is used 

in headlines and can be used for special Markups such as citations. The anthrazit sans serif 

‘Compatil Fact’, from the same font family is used as secondary font and accompanies it. 

Font sizes need to be adapted depending on the device (desktop, tablet, mobile) for an 

optimal readable result. Proportions to each other must be kept.

Compatil Text, 50px, LS 60px, Blue
Compatil Text, 37,5px, LS 45px, Blue

Compatil Fact, bold: 25px, LS 30px, Anthrazit 

Compatil Fact, regular: 15px, LS 24px, Anthrazit 

Compatil Fact, bold: 15px, LS 24px, Anthrazit 

Compatil Fact, regular: 12px, LS 20px, Anthrazit

H1

H2

H3

Bodytext

Highlights in bodytext

Hinweistexte

Example: Recommended font sizes for desktop website

The relation between two fonts

Font hierarchies
Hierarchies can be used according to the need of the specific application, 

but have to be used consistently. As few different font sizes as possible 

are used.

There has to be a significant differentation between the size of the used 

fonts. No font in body text can be bigger than the headlines. 

If a font is, or is part of, an interactive, clickable element, the colour rule 

changes: see chapter 3.0.

On a blue or cyan background the font color is white. 

Lorem ipsum dolor sit amet Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, 
consetetur sadipscing elitr

Lorem ipsum dolor sit 

amet, consetetur 

sadipscing elitr sed diam 

nonumy

H1 H1

H2 H2

Usage of ’Compatil Text’
If ‘Compatil Text‘ is used in two headline hierarchies, like H1 and H2 (see 

example below), they should only be used separately and not in direct 

combination with each other. Therefore each ‘Compatil Text’ Headline 

should be combined with a ‘Compatil Fact’.

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor invidunt ut 

labore et dolore magna aliquyam erat, sed diam 

voluptua. At vero eos et accusam et justo duo dolores 

et ea rebum. Stet clita kasd gubergren, no sea 

takimata sanctus est Lorem ipsum dolor sit amet. 

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor invidunt ut 

labore et dolore magna aliquyam erat, sed diam 

voluptua. At vero eos et accusam et justo duo dolores 

et ea rebum. Stet clita kasd gubergren, no sea 

takimata sanctus est Lorem ipsum dolor sit amet.

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor.

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr sed 

diam nonumy

H2  

H3

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor.

Font size
Font size

Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr, sed 

diam nonumy eirmod tempo

3.0 System elements

Primary

Hover

Primary

Inactive

Secondary

Press

Secondary

Normal

Secondary

Secondary

Primary

Buttons

Textlinks

Link with icon

Textfields

Tab navigation

Link list Radiobutton Checkboxes

All clickable, interactive elements have the colour cyan. 

No other element can use cyan. 

Input Standard

Input – Mouse-over

Input Standard – Active

Dropdown Standard

Dropdown – Mouse over

Dropdown – Selected

Error

Error

Link 1

Link 3

Link 2

Link 4

Textlink Textlink Textlink

The design of the tab navigation mainly derives from the design of the main navigation, 

therefore, the colour is blue.

Lorem ipsum dolor sit amet consetetur

Dropdown

Select

Select

Select

Lorem ipsum dolor sit amet consetetur 

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: double (e.g. 2px), #9fb3c1

Outline: double (e.g. 2px), #9fb3c1

Outline: thin (e.g. 1px), #ff0000

Outline: thin (e.g. 1px), #ff0000

Print� Print� Print�

x

x

Standard
Outline: thin (e.g. 1px), #9fb3c1

Standard
Outline: thin (e.g. 1px), #9fb3c1

Active
Outline: thin (e.g. 1px), #9fb3c1
Checkmark: #009ee3

Active
Outline: thin (e.g. 1px), #9fb3c1
Marker: #009ee3

Mouse-over
Outline: double (e.g. 2px), #9fb3c1

Mouse-over
Outline: double (e.g. 2px), #9fb3c1

Never use
rounded corners!

Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr, sed 

diam nonumy eirmod tempo

Primary

Primary

Secondary Secondary

Cyan Light Cyan 50% Cyan
White

Grey blue

Grey blue

Cyan Light Cyan 50% Cyan
White

Grey blue

White White White

4.0 Modules

Lines and borders should be used sparingly. Clear 

structuring should be achieved as far as possible using text 

formatting, arranging the function blocks over the available 

space, and uniform use of design elements.

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor 

invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam 

et justo duo der  Read more

Corporate element - the speech bubble

A central recognition feature of our Corporate Design is the speech bubble. The speech 

bubble consists of a rectangular area and a corner, whose size and position have been 

precisely defined. The speech bubble is important but should be used discerningly,

being either used in white on images or in blue on white background.

1 3 4

2

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor 

invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam 

et justo duo der Read more

x

0,5 x 0,5 x

0,5 x 0,5 x

0,5 x 0,5 x

x

Structure

The speech bubble can be used flexibly. The triangle (hook) is always 

positioned left under the rectangular area. 

The distance from the left margin is equal to the length of the triangle 

side connected to the area.

No-goes

1. The hook must not be imitated.

2. It is always positioned under the rectangular area.

3. The speech bubble width must not exceed 1/4 of the total width of the rectangular area.

4. The speech bubble area is a rectangle.

Functional element - Header

Functional element - Teaser

Example Teasers

Functional element - Footer

Logo

Only one logo can be used in the navigation. 

It is always positioned on the left, on white 

background with enough white space around it. 

Subbrands

Hannover Re Group brands 

Download here

Navigation bar

Under the logo there is a blue navigation bar which is a strong visual 

element of all online applications.

Subnavigation (optional)

The subnavigation can be designed according to the needs of the 

application. The available colours, to show different states, are white and 

blue. Different elements, such as lines or boxes, may be used but need to be 

used consistently. As few sublevels as possible should be used.

Mobile version 

For the mobile version, it is recommended to use a hamburger menu.

As it is a representation of the blue navigation bar, the recommended colour 

is blue. The size of the logo and the hamburger menu need to be adapted for 

the viewport.

Breadcrumb (optional)

A breadcrumb navigation may be used, if necessary e.g., for websites with 

complex content and many levels of subnavigation. It can support the users 

orientation. The recommended colour is blue grey.

Service Navigation (optional)

A service navigation (Help, Print, Language selection, Log out, etc.) may be 

placed on the top right of the header and/or in the footer.

The font colour is grey.

Search (optional)

The search is always positioned on the right side and is usually kept in grey, 

such as the service navigation.

If the search function is a main feature of the website, it can be kept in cyan.

Teasers can be designed according to the specific need of the application 

but must then be consistently used. They can contain images, text and icons. 

The clickable areas are kept in cyan.

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet

Lorem ipsum 
dolor sit amet

Lorem ipsum 
dolor sit amet

Lorem ipsum 
dolor sit amet, 
consetetur 
sadipscing elitr
sed diam nonumy
eirmod

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Magna aliquyam erat, sed diam 
voluptua. At vero eos et accusam et 
justo duo dolores et.
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr Read more

Which Logo is to be used?

Applications marketed externally in the name of a subsidiary that has its own company logo 

must use that company's logo. If an application is available Group-wide, the Hannover Re 

logo must be used.

Many reinsurance applications marketed to external customers are registered under a sub-

brand or go by a name coined by Hannover Re. In these cases the sub-brand logo is used. 

In-house applications are solely given a name.

Logos of other manufacturers should not be shown on the user interface (except if 

prescribed by the software manufacturer under the terms of licensing agreements).

The styling of product brands follows the sub-brand design scheme

The design and complexity of the footer can be adapted according to the needs of the 

application but should, designwise, derive from the main navigation bar. The recommended 

colour is blue. Legal information and company details are always placed in the footer.

Lorem ipsum dolor 
sit amet, consetetur
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua. 
Read more 

Lorem ipsum dolor 
sit amet, consetetur
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua. 
Read more 

subbrand
This is an explanatory subline

Never use

rounded corners!

5.0 Icons

Icons/pictograms are uniquely defined symbols that are 

always used in the same way. They are reduced and 

symbolic representation, internationally understood and 

independent of cultural background. Ideally they are clear 

without explanatory text.

The visual depiction of icons/pictograms is part of the Corporate Identity of the Hannover Re 

Group and is in line with our goal of understandable, no-frills corporate communication. To 

achieve the aim of unambiguity, it is essential for icons/pictograms to be used with discipline 

and in exactly the same way across all media. For this reason, a standard set of pictographic 

symbols has been developed for corporate communication that defines specific symbols for 

various specific purposes.

If there is a suitable pictogram in the standard set, it must be consistently used for the 

defined topic. If a new, dedicated symbol is needed, this should be created professionally by 

an agency or qualified service provider in consultation with Corporate Communications. 

Photoshop templates incorporating the permissible colours, formats and line guides are 

available from Corporate Communications upon request – they make it easier to create new 

items.

Staff should not attempt to create new symbols themselves, as they usually do not have the 

skills and programs required to produce a professional result.

icp-requests@hannover-re.com

Corporate Communications

Functional icons are used for standard functions such as Print, Search, Trashcan/Delete, 

Save, Log in, Log out. The standard functional icons from the icon font must be used.

As they are an interactive, clickable element their colour is cyan. If their role is minor they 

might be in blue grey, e.g. in the service navigation.

View icon font

Hannover Re provides a pool of visualisation icons for use in applications.

If further icons are needed, they must be agreed with Corporate Communications in advance 

so that they can be included in the pool, if so desired.

The standard colour is blue. If it is a clickable element it is cyan. It can stand on a blue or 

cyan background and is then inverted to white. 

Functional icons

� � � � �

� � � � �

Visualisation icons

Lorem ipsum 
dolor sit amet
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Functional icons –  Standard Cyan

Functional icons –  Minor Anthrazit 

Visualisation icon –  Standard  Blue

Visualisation icon –  Clickable  Cyan
View icons in media pool Cumulus

No boxes or shapes around icons! A white icon can stand on blue or cyan 

background if that background is part of an 

element, like a module.

https://corporate-design.hannover-re.com/581486/colours
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• Abbreviations are to be avoided completely. Acronyms etc. may be used without further

explanation only if they can be taken for granted as familiar world-wide (e.g.: www).

• Highlighting of navigation items must be unambiguous to enable users to find their way 

around the application intuitively to a certain extent. That is to say, the terms used must be 

clear and concise and must not be duplicated.

• Every Hannover Re application has an imprint and, if appropriate, contains a reference to the 

company's data privacy policy. All obligatory details and legal information must be included. 

These details are to be placed in the header or footer, but at any rate must be immediately 

and readily accessible.

• Users should be offered an easy way of establishing contact.

Editorial notes

Service providers must be advised of the terms of reference applicable to IT at Hannover Re. The most 

important aspects to be taken into account must be communicated before any order is placed. 

Guidelines and other documents will be sent to the service provider in good time when needed.

Relevant documents on the terms of reference are the "Guideline for Software Development at 

Hannover Re" as well as "Processes for introducing applications at Hannover Re, including 

maintenance and quality management".

In continuous text the application name appears in normal lettering in the chosen system font and in the 

spelling used in the logo – this also applies to externally marketed tools. The vertical divider used in graphic 

trademarks (e.g. hr|Ascent) is replicated in the continuous text. The name may be highlighted in bold font.

This styleguide concerns all screen-based media, such as

• software products marketed externally to customers

• home-made or licensed software products for in-house use

• online tools and web-based services for in-house use

Images may be used only in compliance with the corporate design. Image material must be agreed 

with Corporate Communications. Images should preferebly be taken from the image pool

Sub-brands and names of applications in continuous text

Technical aspects

Images

0.0 Introduction

Hannover Re uses a reduced and unpretentious design which 

gives the user rapid guidance and facilitates recognition. The 

aim is to achieve the greatest possible visual uniformity for all 

digital interfaces. Applying clear design principles also serves 

to improve usability.

1.0 Colour

A wider colour scale is needed to represent complex graphics. In addition to the primary 

colours, secondary colours have been defined that are harmonious and yet allow a high 

contrast. The colour sequence within graphics is clearly defined. They are only to be used if 

the primary colours are not sufficient.

Signal colours for alerts, errors or traffic lights.

The main corporate colour is blue, it gives a serious, trustable appearance. Cyan is used in 

online applications to show an interactive, clickable state. The combination is fresh and 

modern. They are accompanied by white, as the general background colour, and blue grey for 

details (e.g. lines, or in special cases as background colour).

Antrazhit is used for typography as the contrast to the white background is optimal for 

readabilty.

To obtain a distinguishable look of all Hannover Re applications, the appearance of the 

main colours and their proportions towards each other are indispensable. Here you see 

the proportions of the main colours as they would appear e.g. distributed on a website.

Primary colours

Secondary colours

Signal colours

1.1 Proportion

1.2 Colour-Codes

1.3 Hintergrundfarben

Die Standard-Hintergrundfarbe Weiß sollte wann immer möglich verwendet werden. Wird 

zur Strukturierung komplexer Inhalte in Anwendungen ein anderer Hintergrund benötigt, 

kann das Blaugrau-Farbschema eingesetzt werden.

#0051920r 81g 146b

#a0b4bf160r 180g 191b

198r 210g 217b

227r 233g 236b

241r 244g 246b

#c6d2d9

#e2e8ec

#f0f3f5

#0051920r 158g 224b

#ffffff255r 255g 255bWhite 
.primary-colour-white

Blue 
.primary-colour-blue

Cyan 
.primary-colour-cyan

#82d0f5131r 208g 240bLight Cyan 50%
.primary-colour-light-cyan-50

Grey blue
.primary-colour-grey-blue

Grey blue 60% 
.primary-colour-grey-blue-60

Grey blue 30% 
.primary-colour-grey-blue-30

Grey blue 15% 
.primary-colour-grey-blue-15

Light green 
.secondary-colour-light-green

Dark green 
.secondary-colour-dark-green

Light orange 
.secondary-colour-light-orange

Dark orange 
.secondary-colour-dark-orange

Cyan 50% 
.secondary-colour-cyan 

Warm grey 
.secondary-colour-warm-grey

Dark grey 
.secondary-colour-dark-grey

Dark grey blue 
.secondary-colour-dark-blue-grey

Anthrazit 
.primary-colour-anthrazit

Red
.signal-colour-red

Yellow
.signal-colour-yellow

Green
.signal-colour-green

122r 149g 1b

145r 135g 123b

#7a9501

#91877b

233r 173g 5b

121r 110g 107b

255r 0g 0b

#e9ad05

#796e6b

#ff0000

172r 216g 25b #acd819

131r 208g 240b

62r 62g 62g

172r 216g 25b

#83d0f0

#3e3e3e

#acd819

204r 108g 8b

77r 107g 121b

255r 210g 0b

#cc6c08

#4d6b79

#ffd200

RGB

RGB

RGB

Hexadecimal code

Hexadecimal code

Hexadecimal code

The corporate colours form an unmistakable scheme which 

visualises the personality of the Hannover Re Group.

Never use

• colour gradients

• shading 

• 3D effects

2.0 Typographie

2.4 Font size behavior for viewports

2.3 Alignment

Compatil Text, Blue Compatil Text, White

Compatil Fact, WhiteCompatil Fact, Anthrazit 

Text is always aligned to the left!

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

Compatil Fact  Bold

Die Standardschriftart der Hannover Rück ist Compatil. Die Serifen-Schriftart 
„Compatil Text“ verleiht ihr einen charakteristischen lebhaften und klassischen 
Look. In Kombination mit der serifenlosen Schriftart „Compatil Fact“ schafft sie 
ein unverwechselbares Erscheinungsbild mit hohem Wiedererkennungswert. 

2.1 Unternehmens- und Fallback-Schriftart
Die Schriftart „Compatil“ ist für alle Anwendungen der Hannover Rück zu verwenden. Wenn diese nicht verfügbar oder zu kostspielig ist 

(z. B. für ausschließlich intern verwendete Anwendungen), kann die kostenlose Google Schriftart „Source“ genutzt werden.

Zwecks Lizenzierung von „Compatil“ kontaktieren Sie Corporate Communications. Die Google Schriftart ist in

Bootstrap integriert.

Compatil Fact Regular Compatil Text Regular

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

Source Sans BoldSource Sans Regular Source Serif Regular

2.2 Font usage

Lorem ipsum dolor sit amet, consetetur 

sadipscing elitr, sed diam nonumy 

eirmod tempor invidunt ut labore et dolore 

magna aliquyam erat, sed diam voluptua. 

At vero eos et accusam et justo duo. 

Lorem ipsum dolor sit amet, consetetur 

sadipscing, diam nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyam erat, sed voluptua. At vero 

eos et accusam et justo duo dolores et.

Lorem ipsum dolor sit amet, consetetur 

sadipscing elitr, nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyamt, sed diam voluptua. At 

veroet accusam et justo duo dolores et.

100%
75%

Relation between headlines:
clear differentation in size 

The blue serif font ‘Compatil Text’ is essential for the design and the brand recognition. It is used 

in headlines and can be used for special Markups such as citations. The anthrazit sans serif 

‘Compatil Fact’, from the same font family is used as secondary font and accompanies it. 

Font sizes need to be adapted depending on the device (desktop, tablet, mobile) for an 

optimal readable result. Proportions to each other must be kept.

Compatil Text, 50px, LS 60px, Blue
Compatil Text, 37,5px, LS 45px, Blue

Compatil Fact, bold: 25px, LS 30px, Anthrazit 

Compatil Fact, regular: 15px, LS 24px, Anthrazit 

Compatil Fact, bold: 15px, LS 24px, Anthrazit 

Compatil Fact, regular: 12px, LS 20px, Anthrazit

H1

H2

H3

Bodytext

Highlights in bodytext

Hinweistexte

Example: Recommended font sizes for desktop website

The relation between two fonts

Font hierarchies
Hierarchies can be used according to the need of the specific application, 

but have to be used consistently. As few different font sizes as possible 

are used.

There has to be a significant differentation between the size of the used 

fonts. No font in body text can be bigger than the headlines. 

If a font is, or is part of, an interactive, clickable element, the colour rule 

changes: see chapter 3.0.

On a blue or cyan background the font color is white. 

Lorem ipsum dolor sit amet Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, 
consetetur sadipscing elitr

Lorem ipsum dolor sit 

amet, consetetur 

sadipscing elitr sed diam 

nonumy

H1 H1

H2 H2

Usage of ’Compatil Text’
If ‘Compatil Text‘ is used in two headline hierarchies, like H1 and H2 (see 

example below), they should only be used separately and not in direct 

combination with each other. Therefore each ‘Compatil Text’ Headline 

should be combined with a ‘Compatil Fact’.

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor invidunt ut 

labore et dolore magna aliquyam erat, sed diam 

voluptua. At vero eos et accusam et justo duo dolores 

et ea rebum. Stet clita kasd gubergren, no sea 

takimata sanctus est Lorem ipsum dolor sit amet. 

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor invidunt ut 

labore et dolore magna aliquyam erat, sed diam 

voluptua. At vero eos et accusam et justo duo dolores 

et ea rebum. Stet clita kasd gubergren, no sea 

takimata sanctus est Lorem ipsum dolor sit amet.

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor.

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr sed 

diam nonumy

H2  

H3

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor.

Font size
Font size

Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr, sed 

diam nonumy eirmod tempo

3.0 System elements

Primary

Hover

Primary

Inactive

Secondary

Press

Secondary

Normal

Secondary

Secondary

Primary

Buttons

Textlinks

Link with icon

Textfields

Tab navigation

Link list Radiobutton Checkboxes

All clickable, interactive elements have the colour cyan. 

No other element can use cyan. 

Input Standard

Input – Mouse-over

Input Standard – Active

Dropdown Standard

Dropdown – Mouse over

Dropdown – Selected

Error

Error

Link 1

Link 3

Link 2

Link 4

Textlink Textlink Textlink

The design of the tab navigation mainly derives from the design of the main navigation, 

therefore, the colour is blue.

Lorem ipsum dolor sit amet consetetur

Dropdown

Select

Select

Select

Lorem ipsum dolor sit amet consetetur 

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: double (e.g. 2px), #9fb3c1

Outline: double (e.g. 2px), #9fb3c1

Outline: thin (e.g. 1px), #ff0000

Outline: thin (e.g. 1px), #ff0000

Print� Print� Print�

x

x

Standard
Outline: thin (e.g. 1px), #9fb3c1

Standard
Outline: thin (e.g. 1px), #9fb3c1

Active
Outline: thin (e.g. 1px), #9fb3c1
Checkmark: #009ee3

Active
Outline: thin (e.g. 1px), #9fb3c1
Marker: #009ee3

Mouse-over
Outline: double (e.g. 2px), #9fb3c1

Mouse-over
Outline: double (e.g. 2px), #9fb3c1

Never use
rounded corners!

Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr, sed 

diam nonumy eirmod tempo

Primary

Primary

Secondary Secondary

Cyan Light Cyan 50% Cyan
White

Grey blue

Grey blue

Cyan Light Cyan 50% Cyan
White

Grey blue

White White White

4.0 Modules

Lines and borders should be used sparingly. Clear 

structuring should be achieved as far as possible using text 

formatting, arranging the function blocks over the available 

space, and uniform use of design elements.

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor 

invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam 

et justo duo der  Read more

Corporate element - the speech bubble

A central recognition feature of our Corporate Design is the speech bubble. The speech 

bubble consists of a rectangular area and a corner, whose size and position have been 

precisely defined. The speech bubble is important but should be used discerningly,

being either used in white on images or in blue on white background.

1 3 4

2

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor 

invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam 

et justo duo der Read more

x

0,5 x 0,5 x

0,5 x 0,5 x

0,5 x 0,5 x

x

Structure

The speech bubble can be used flexibly. The triangle (hook) is always 

positioned left under the rectangular area. 

The distance from the left margin is equal to the length of the triangle 

side connected to the area.

No-goes

1. The hook must not be imitated.

2. It is always positioned under the rectangular area.

3. The speech bubble width must not exceed 1/4 of the total width of the rectangular area.

4. The speech bubble area is a rectangle.

Functional element - Header

Functional element - Teaser

Example Teasers

Functional element - Footer

Logo

Only one logo can be used in the navigation. 

It is always positioned on the left, on white 

background with enough white space around it. 

Subbrands

Hannover Re Group brands 

Download here

Navigation bar

Under the logo there is a blue navigation bar which is a strong visual 

element of all online applications.

Subnavigation (optional)

The subnavigation can be designed according to the needs of the 

application. The available colours, to show different states, are white and 

blue. Different elements, such as lines or boxes, may be used but need to be 

used consistently. As few sublevels as possible should be used.

Mobile version 

For the mobile version, it is recommended to use a hamburger menu.

As it is a representation of the blue navigation bar, the recommended colour 

is blue. The size of the logo and the hamburger menu need to be adapted for 

the viewport.

Breadcrumb (optional)

A breadcrumb navigation may be used, if necessary e.g., for websites with 

complex content and many levels of subnavigation. It can support the users 

orientation. The recommended colour is blue grey.

Service Navigation (optional)

A service navigation (Help, Print, Language selection, Log out, etc.) may be 

placed on the top right of the header and/or in the footer.

The font colour is grey.

Search (optional)

The search is always positioned on the right side and is usually kept in grey, 

such as the service navigation.

If the search function is a main feature of the website, it can be kept in cyan.

Teasers can be designed according to the specific need of the application 

but must then be consistently used. They can contain images, text and icons. 

The clickable areas are kept in cyan.

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet

Lorem ipsum 
dolor sit amet

Lorem ipsum 
dolor sit amet

Lorem ipsum 
dolor sit amet, 
consetetur 
sadipscing elitr
sed diam nonumy
eirmod

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Magna aliquyam erat, sed diam 
voluptua. At vero eos et accusam et 
justo duo dolores et.
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr Read more

Which Logo is to be used?

Applications marketed externally in the name of a subsidiary that has its own company logo 

must use that company's logo. If an application is available Group-wide, the Hannover Re 

logo must be used.

Many reinsurance applications marketed to external customers are registered under a sub-

brand or go by a name coined by Hannover Re. In these cases the sub-brand logo is used. 

In-house applications are solely given a name.

Logos of other manufacturers should not be shown on the user interface (except if 

prescribed by the software manufacturer under the terms of licensing agreements).

The styling of product brands follows the sub-brand design scheme

The design and complexity of the footer can be adapted according to the needs of the 

application but should, designwise, derive from the main navigation bar. The recommended 

colour is blue. Legal information and company details are always placed in the footer.

Lorem ipsum dolor 
sit amet, consetetur
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua. 
Read more 

Lorem ipsum dolor 
sit amet, consetetur
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua. 
Read more 

subbrand
This is an explanatory subline

Never use

rounded corners!

5.0 Icons

Icons/pictograms are uniquely defined symbols that are 

always used in the same way. They are reduced and 

symbolic representation, internationally understood and 

independent of cultural background. Ideally they are clear 

without explanatory text.

The visual depiction of icons/pictograms is part of the Corporate Identity of the Hannover Re 

Group and is in line with our goal of understandable, no-frills corporate communication. To 

achieve the aim of unambiguity, it is essential for icons/pictograms to be used with discipline 

and in exactly the same way across all media. For this reason, a standard set of pictographic 

symbols has been developed for corporate communication that defines specific symbols for 

various specific purposes.

If there is a suitable pictogram in the standard set, it must be consistently used for the 

defined topic. If a new, dedicated symbol is needed, this should be created professionally by 

an agency or qualified service provider in consultation with Corporate Communications. 

Photoshop templates incorporating the permissible colours, formats and line guides are 

available from Corporate Communications upon request – they make it easier to create new 

items.

Staff should not attempt to create new symbols themselves, as they usually do not have the 

skills and programs required to produce a professional result.

icp-requests@hannover-re.com

Corporate Communications

Functional icons are used for standard functions such as Print, Search, Trashcan/Delete, 

Save, Log in, Log out. The standard functional icons from the icon font must be used.

As they are an interactive, clickable element their colour is cyan. If their role is minor they 

might be in blue grey, e.g. in the service navigation.

View icon font

Hannover Re provides a pool of visualisation icons for use in applications.

If further icons are needed, they must be agreed with Corporate Communications in advance 

so that they can be included in the pool, if so desired.

The standard colour is blue. If it is a clickable element it is cyan. It can stand on a blue or 

cyan background and is then inverted to white. 

Functional icons

� � � � �

� � � � �

Visualisation icons

Lorem ipsum 
dolor sit amet
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Functional icons –  Standard Cyan

Functional icons –  Minor Anthrazit 

Visualisation icon –  Standard  Blue

Visualisation icon –  Clickable  Cyan
View icons in media pool Cumulus

No boxes or shapes around icons! A white icon can stand on blue or cyan 

background if that background is part of an 

element, like a module.
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• Abbreviations are to be avoided completely. Acronyms etc. may be used without further

explanation only if they can be taken for granted as familiar world-wide (e.g.: www).

• Highlighting of navigation items must be unambiguous to enable users to find their way 

around the application intuitively to a certain extent. That is to say, the terms used must be 

clear and concise and must not be duplicated.

• Every Hannover Re application has an imprint and, if appropriate, contains a reference to the 

company's data privacy policy. All obligatory details and legal information must be included. 

These details are to be placed in the header or footer, but at any rate must be immediately 

and readily accessible.

• Users should be offered an easy way of establishing contact.

Editorial notes

Service providers must be advised of the terms of reference applicable to IT at Hannover Re. The most 

important aspects to be taken into account must be communicated before any order is placed. 

Guidelines and other documents will be sent to the service provider in good time when needed.

Relevant documents on the terms of reference are the "Guideline for Software Development at 

Hannover Re" as well as "Processes for introducing applications at Hannover Re, including 

maintenance and quality management".

In continuous text the application name appears in normal lettering in the chosen system font and in the 

spelling used in the logo – this also applies to externally marketed tools. The vertical divider used in graphic 

trademarks (e.g. hr|Ascent) is replicated in the continuous text. The name may be highlighted in bold font.

This styleguide concerns all screen-based media, such as

• software products marketed externally to customers

• home-made or licensed software products for in-house use

• online tools and web-based services for in-house use

Images may be used only in compliance with the corporate design. Image material must be agreed 

with Corporate Communications. Images should preferebly be taken from the image pool

Sub-brands and names of applications in continuous text

Technical aspects

Images

0.0 Introduction

Hannover Re uses a reduced and unpretentious design which 

gives the user rapid guidance and facilitates recognition. The 

aim is to achieve the greatest possible visual uniformity for all 

digital interfaces. Applying clear design principles also serves 

to improve usability.

1.0 Colour

A wider colour scale is needed to represent complex graphics. In addition to the primary 

colours, secondary colours have been defined that are harmonious and yet allow a high 

contrast. The colour sequence within graphics is clearly defined. They are only to be used if 

the primary colours are not sufficient.

Signal colours for alerts, errors or traffic lights.

The main corporate colour is blue, it gives a serious, trustable appearance. Cyan is used in 

online applications to show an interactive, clickable state. The combination is fresh and 

modern. They are accompanied by white, as the general background colour, and blue grey for 

details (e.g. lines, or in special cases as background colour).

Antrazhit is used for typography as the contrast to the white background is optimal for 

readabilty.

The standard colour for backgrounds is white and should be used as far as possible. It 

gives a fresh, clear look. If a different background colour is needed to structure complex 

content in applications the blue grey colour scheme may be used.

To obtain a distinguishable look of all Hannover Re applications, the appearance of the 

main colours and their proportions towards each other are indispensable. Here you see 

the proportions of the main colours as they would appear e.g. distributed on a website.

Primary colours

Secondary colours

Signal colours

1.1 Proportion

1.2 Colour-Codes

1.3 Backgrounds

#0051920r 81g 146b

#a0b4bf160r 180g 191b

198r 210g 217b

227r 233g 236b

241r 244g 246b

#c6d2d9

#e2e8ec

#f0f3f5

#0051920r 158g 224b

#ffffff255r 255g 255bWhite 
.primary-colour-white

Blue 
.primary-colour-blue

Cyan 
.primary-colour-cyan

#82d0f5131r 208g 240bLight Cyan 50%
.primary-colour-light-cyan-50

Grey blue
.primary-colour-grey-blue

Grey blue 60% 
.primary-colour-grey-blue-60

Grey blue 30% 
.primary-colour-grey-blue-30

Grey blue 15% 
.primary-colour-grey-blue-15

Light green 
.secondary-colour-light-green

Dark green 
.secondary-colour-dark-green

Light orange 
.secondary-colour-light-orange

Dark orange 
.secondary-colour-dark-orange

Cyan 50% 
.secondary-colour-cyan 

Warm grey 
.secondary-colour-warm-grey

Dark grey 
.secondary-colour-dark-grey

Dark grey blue 
.secondary-colour-dark-blue-grey

Anthrazit 
.primary-colour-anthrazit

Red
.signal-colour-red

Yellow
.signal-colour-yellow

Green
.signal-colour-green

122r 149g 1b

145r 135g 123b

#7a9501

#91877b

233r 173g 5b

121r 110g 107b

255r 0g 0b

#e9ad05

#796e6b

#ff0000

172r 216g 25b #acd819

131r 208g 240b

62r 62g 62g

172r 216g 25b

#83d0f0

#3e3e3e

#acd819

204r 108g 8b

77r 107g 121b

255r 210g 0b

#cc6c08

#4d6b79

#ffd200

RGB

RGB

RGB

Hexadecimal code

Hexadecimal code

Hexadecimal code

The corporate colours form an unmistakable scheme which 

visualises the personality of the Hannover Re Group.

Never use

• colour gradients

• shading 

• 3D effects

Hannover Re’s corporate font is Compatil. The serif font 

‘Compatil Text’ gives the characteristic airy and classic 

look. In combination with the non-serif font ‘Compatil Fact’ 

it looks fresh and modern while creating a unique and 

recognisable look. 

2.0 Typography

2.4 Font size behavior for viewports

2.3 Alignment

Compatil Text, Weiß

Compatil Fact, Weiß

Compatil Text, Blau

Compatil Fact, Anthrazit 

Text is always aligned to the left!

2.1 Corporate font and fallback font

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

Compatil Fact  Bold

The font ‘Compatil’ is used in all applications of HannoverRe. If ‘Compatil’ is not available or 

too costly (e.g. for only internally used applications) the free Google font ‘Source’ is used.

Compatil Fact Regular Compatil Text Regular

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

Source Sans BoldSource Sans Regular Source Serif Regular

Lorem ipsum dolor sit amet, consetetur 

sadipscing elitr, sed diam nonumy 

eirmod tempor invidunt ut labore et dolore 

magna aliquyam erat, sed diam voluptua. 

At vero eos et accusam et justo duo. 

Lorem ipsum dolor sit amet, consetetur 

sadipscing, diam nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyam erat, sed voluptua. At vero 

eos et accusam et justo duo dolores et.

Lorem ipsum dolor sit amet, consetetur 

sadipscing elitr, nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyamt, sed diam voluptua. At 

veroet accusam et justo duo dolores et.

100%
75%

Beziehung zwischen Überschriften: 
klare Größenunterscheide

Font sizes need to be adapted depending on the device (desktop, tablet, mobile) for an 

optimal readable result. Proportions to each other must be kept.

Compatil Text, 50px, 60px, Blau
Compatil Text, 37,5px, 45px, Blau

Compatil Fact, bold: 25px, 30px, Anthrazit 

Compatil Fact, regular: 15px, 24px, Anthrazit Compatil Fact, 

bold: 15px, 24px, Anthrazit 

Compatil Fact, regular: 12px, 20px, Anthrazit

H1

H2

H3

Haupttext

Hervorhebungen im Haupttext 

Hinweistexte

2.2 Schriftartnutzung

Die Beziehung zwischen Schriftarten
Die blaue Serifen-Schriftart „Compatil Text“ ist für das Design und die Markenwiedererkennung äußerst 

wichtig. Sie wird für Überschriften verwendet und kann für spezielle Textauszeichnungen wie Zitate 

verwendet werden. Die serifenlose anthrazitfarbene Schriftart „Compatil Fact“ von der gleichen Familie 

wird als sekundäre bzw. begleitende Schriftart eingesetzt.

Schriftarthierarchien
Hierarchien können den Anforderungen der jeweiligen Anwendung entsprechend verwendet werden, 

dann aber konsistent. Verwenden Sie stets so wenige unterschiedliche Schriftgrößen wie möglich. 

Die Größen der verwendeten Schriftarten müssen sich eindeutig voneinander unterscheiden. 

Schriftarten im Haupttext sollten niemals die Größe von Überschriften übersteigen. Ist die jeweilige 

Schriftart ein interaktives, klickbares Element oder ein Teil davon, ändern sich die Farbregeln. Siehe 

dazu Abschnitt 3.0 dieses Dokuments.

Beispiel: Empfohlene Schriftgrößen für Destop-Websites

Vor einem blauen oder cyanfarbenen Hintergrund ist als Schriftfarbe Weiß zu wählen.

Lorem ipsum dolor sit amet Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, 
consetetur sadipscing elitr

Lorem ipsum dolor sit 

amet, consetetur 

sadipscing elitr sed diam 

nonumy

H1 H1

H2 H2

Usage of ’Compatil Text’
If ‘Compatil Text‘ is used in two headline hierarchies, like H1 and H2 (see 

example below), they should only be used separately and not in direct 

combination with each other. Therefore each ‘Compatil Text’ Headline 

should be combined with a ‘Compatil Fact’.

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor invidunt ut 

labore et dolore magna aliquyam erat, sed diam 

voluptua. At vero eos et accusam et justo duo dolores 

et ea rebum. Stet clita kasd gubergren, no sea 

takimata sanctus est Lorem ipsum dolor sit amet. 

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor invidunt ut 

labore et dolore magna aliquyam erat, sed diam 

voluptua. At vero eos et accusam et justo duo dolores 

et ea rebum. Stet clita kasd gubergren, no sea 

takimata sanctus est Lorem ipsum dolor sit amet.

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor.

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr sed 

diam nonumy

H2  

H3

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor.

Schriftgröße
Schriftgröße

Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr, sed 

diam nonumy eirmod tempo

3.0 System elements

Primary

Hover

Primary

Inactive

Secondary

Press

Secondary

Normal

Secondary

Secondary

Primary

Buttons

Textlinks

Link with icon

Textfields

Tab navigation

Link list Radiobutton Checkboxes

All clickable, interactive elements have the colour cyan. 

No other element can use cyan. 

Input Standard

Input – Mouse-over

Input Standard – Active

Dropdown Standard

Dropdown – Mouse over

Dropdown – Selected

Error

Error

Link 1

Link 3

Link 2

Link 4

Textlink Textlink Textlink

The design of the tab navigation mainly derives from the design of the main navigation, 

therefore, the colour is blue.

Lorem ipsum dolor sit amet consetetur

Dropdown

Select

Select

Select

Lorem ipsum dolor sit amet consetetur 

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: double (e.g. 2px), #9fb3c1

Outline: double (e.g. 2px), #9fb3c1

Outline: thin (e.g. 1px), #ff0000

Outline: thin (e.g. 1px), #ff0000

Print� Print� Print�

x

x

Standard
Outline: thin (e.g. 1px), #9fb3c1

Standard
Outline: thin (e.g. 1px), #9fb3c1

Active
Outline: thin (e.g. 1px), #9fb3c1
Checkmark: #009ee3

Active
Outline: thin (e.g. 1px), #9fb3c1
Marker: #009ee3

Mouse-over
Outline: double (e.g. 2px), #9fb3c1

Mouse-over
Outline: double (e.g. 2px), #9fb3c1

Never use
rounded corners!

Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr, sed 

diam nonumy eirmod tempo

Primary

Primary

Secondary Secondary

Cyan Light Cyan 50% Cyan
White

Grey blue

Grey blue

Cyan Light Cyan 50% Cyan
White

Grey blue

White White White

4.0 Modules

Lines and borders should be used sparingly. Clear 

structuring should be achieved as far as possible using text 

formatting, arranging the function blocks over the available 

space, and uniform use of design elements.

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor 

invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam 

et justo duo der  Read more

Corporate element - the speech bubble

A central recognition feature of our Corporate Design is the speech bubble. The speech 

bubble consists of a rectangular area and a corner, whose size and position have been 

precisely defined. The speech bubble is important but should be used discerningly,

being either used in white on images or in blue on white background.

1 3 4

2

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor 

invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam 

et justo duo der Read more

x

0,5 x 0,5 x

0,5 x 0,5 x

0,5 x 0,5 x

x

Structure

The speech bubble can be used flexibly. The triangle (hook) is always 

positioned left under the rectangular area. 

The distance from the left margin is equal to the length of the triangle 

side connected to the area.

No-goes

1. The hook must not be imitated.

2. It is always positioned under the rectangular area.

3. The speech bubble width must not exceed 1/4 of the total width of the rectangular area.

4. The speech bubble area is a rectangle.

Functional element - Header

Functional element - Teaser

Example Teasers

Functional element - Footer

Logo

Only one logo can be used in the navigation. 

It is always positioned on the left, on white 

background with enough white space around it. 

Subbrands

Hannover Re Group brands 

Download here

Navigation bar

Under the logo there is a blue navigation bar which is a strong visual 

element of all online applications.

Subnavigation (optional)

The subnavigation can be designed according to the needs of the 

application. The available colours, to show different states, are white and 

blue. Different elements, such as lines or boxes, may be used but need to be 

used consistently. As few sublevels as possible should be used.

Mobile version 

For the mobile version, it is recommended to use a hamburger menu.

As it is a representation of the blue navigation bar, the recommended colour 

is blue. The size of the logo and the hamburger menu need to be adapted for 

the viewport.

Breadcrumb (optional)

A breadcrumb navigation may be used, if necessary e.g., for websites with 

complex content and many levels of subnavigation. It can support the users 

orientation. The recommended colour is blue grey.

Service Navigation (optional)

A service navigation (Help, Print, Language selection, Log out, etc.) may be 

placed on the top right of the header and/or in the footer.

The font colour is grey.

Search (optional)

The search is always positioned on the right side and is usually kept in grey, 

such as the service navigation.

If the search function is a main feature of the website, it can be kept in cyan.

Teasers can be designed according to the specific need of the application 

but must then be consistently used. They can contain images, text and icons. 

The clickable areas are kept in cyan.

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet

Lorem ipsum 
dolor sit amet

Lorem ipsum 
dolor sit amet

Lorem ipsum 
dolor sit amet, 
consetetur 
sadipscing elitr
sed diam nonumy
eirmod

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Magna aliquyam erat, sed diam 
voluptua. At vero eos et accusam et 
justo duo dolores et.
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr Read more

Which Logo is to be used?

Applications marketed externally in the name of a subsidiary that has its own company logo 

must use that company's logo. If an application is available Group-wide, the Hannover Re 

logo must be used.

Many reinsurance applications marketed to external customers are registered under a sub-

brand or go by a name coined by Hannover Re. In these cases the sub-brand logo is used. 

In-house applications are solely given a name.

Logos of other manufacturers should not be shown on the user interface (except if 

prescribed by the software manufacturer under the terms of licensing agreements).

The styling of product brands follows the sub-brand design scheme

The design and complexity of the footer can be adapted according to the needs of the 

application but should, designwise, derive from the main navigation bar. The recommended 

colour is blue. Legal information and company details are always placed in the footer.

Lorem ipsum dolor 
sit amet, consetetur
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua. 
Read more 

Lorem ipsum dolor 
sit amet, consetetur
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua. 
Read more 

subbrand
This is an explanatory subline

Never use

rounded corners!

5.0 Icons

Icons/pictograms are uniquely defined symbols that are 

always used in the same way. They are reduced and 

symbolic representation, internationally understood and 

independent of cultural background. Ideally they are clear 

without explanatory text.

The visual depiction of icons/pictograms is part of the Corporate Identity of the Hannover Re 

Group and is in line with our goal of understandable, no-frills corporate communication. To 

achieve the aim of unambiguity, it is essential for icons/pictograms to be used with discipline 

and in exactly the same way across all media. For this reason, a standard set of pictographic 

symbols has been developed for corporate communication that defines specific symbols for 

various specific purposes.

If there is a suitable pictogram in the standard set, it must be consistently used for the 

defined topic. If a new, dedicated symbol is needed, this should be created professionally by 

an agency or qualified service provider in consultation with Corporate Communications. 

Photoshop templates incorporating the permissible colours, formats and line guides are 

available from Corporate Communications upon request – they make it easier to create new 

items.

Staff should not attempt to create new symbols themselves, as they usually do not have the 

skills and programs required to produce a professional result.

icp-requests@hannover-re.com

Corporate Communications

Functional icons are used for standard functions such as Print, Search, Trashcan/Delete, 

Save, Log in, Log out. The standard functional icons from the icon font must be used.

As they are an interactive, clickable element their colour is cyan. If their role is minor they 

might be in blue grey, e.g. in the service navigation.

View icon font

Hannover Re provides a pool of visualisation icons for use in applications.

If further icons are needed, they must be agreed with Corporate Communications in advance 

so that they can be included in the pool, if so desired.

The standard colour is blue. If it is a clickable element it is cyan. It can stand on a blue or 

cyan background and is then inverted to white. 

Functional icons

� � � � �

� � � � �

Visualisation icons

Lorem ipsum 
dolor sit amet
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Functional icons –  Standard Cyan

Functional icons –  Minor Anthrazit 

Visualisation icon –  Standard  Blue

Visualisation icon –  Clickable  Cyan
View icons in media pool Cumulus

No boxes or shapes around icons! A white icon can stand on blue or cyan 

background if that background is part of an 

element, like a module.
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• Abbreviations are to be avoided completely. Acronyms etc. may be used without further

explanation only if they can be taken for granted as familiar world-wide (e.g.: www).

• Highlighting of navigation items must be unambiguous to enable users to find their way 

around the application intuitively to a certain extent. That is to say, the terms used must be 

clear and concise and must not be duplicated.

• Every Hannover Re application has an imprint and, if appropriate, contains a reference to the 

company's data privacy policy. All obligatory details and legal information must be included. 

These details are to be placed in the header or footer, but at any rate must be immediately 

and readily accessible.

• Users should be offered an easy way of establishing contact.

Editorial notes

Service providers must be advised of the terms of reference applicable to IT at Hannover Re. The most 

important aspects to be taken into account must be communicated before any order is placed. 

Guidelines and other documents will be sent to the service provider in good time when needed.

Relevant documents on the terms of reference are the "Guideline for Software Development at 

Hannover Re" as well as "Processes for introducing applications at Hannover Re, including 

maintenance and quality management".

In continuous text the application name appears in normal lettering in the chosen system font and in the 

spelling used in the logo – this also applies to externally marketed tools. The vertical divider used in graphic 

trademarks (e.g. hr|Ascent) is replicated in the continuous text. The name may be highlighted in bold font.

This styleguide concerns all screen-based media, such as

• software products marketed externally to customers

• home-made or licensed software products for in-house use

• online tools and web-based services for in-house use

Images may be used only in compliance with the corporate design. Image material must be agreed 

with Corporate Communications. Images should preferebly be taken from the image pool

Sub-brands and names of applications in continuous text

Technical aspects

Images

0.0 Introduction

Hannover Re uses a reduced and unpretentious design which 

gives the user rapid guidance and facilitates recognition. The 

aim is to achieve the greatest possible visual uniformity for all 

digital interfaces. Applying clear design principles also serves 

to improve usability.

1.0 Colour

A wider colour scale is needed to represent complex graphics. In addition to the primary 

colours, secondary colours have been defined that are harmonious and yet allow a high 

contrast. The colour sequence within graphics is clearly defined. They are only to be used if 

the primary colours are not sufficient.

Signal colours for alerts, errors or traffic lights.

The main corporate colour is blue, it gives a serious, trustable appearance. Cyan is used in 

online applications to show an interactive, clickable state. The combination is fresh and 

modern. They are accompanied by white, as the general background colour, and blue grey for 

details (e.g. lines, or in special cases as background colour).

Antrazhit is used for typography as the contrast to the white background is optimal for 

readabilty.

The standard colour for backgrounds is white and should be used as far as possible. It 

gives a fresh, clear look. If a different background colour is needed to structure complex 

content in applications the blue grey colour scheme may be used.

To obtain a distinguishable look of all Hannover Re applications, the appearance of the 

main colours and their proportions towards each other are indispensable. Here you see 

the proportions of the main colours as they would appear e.g. distributed on a website.

Primary colours

Secondary colours

Signal colours

1.1 Proportion

1.2 Colour-Codes

1.3 Backgrounds

#0051920r 81g 146b

#a0b4bf160r 180g 191b

198r 210g 217b

227r 233g 236b

241r 244g 246b

#c6d2d9

#e2e8ec

#f0f3f5

#0051920r 158g 224b

#ffffff255r 255g 255bWhite 
.primary-colour-white

Blue 
.primary-colour-blue

Cyan 
.primary-colour-cyan

#82d0f5131r 208g 240bLight Cyan 50%
.primary-colour-light-cyan-50

Grey blue
.primary-colour-grey-blue

Grey blue 60% 
.primary-colour-grey-blue-60

Grey blue 30% 
.primary-colour-grey-blue-30

Grey blue 15% 
.primary-colour-grey-blue-15

Light green 
.secondary-colour-light-green

Dark green 
.secondary-colour-dark-green

Light orange 
.secondary-colour-light-orange

Dark orange 
.secondary-colour-dark-orange

Cyan 50% 
.secondary-colour-cyan 

Warm grey 
.secondary-colour-warm-grey

Dark grey 
.secondary-colour-dark-grey

Dark grey blue 
.secondary-colour-dark-blue-grey

Anthrazit 
.primary-colour-anthrazit

Red
.signal-colour-red

Yellow
.signal-colour-yellow

Green
.signal-colour-green

122r 149g 1b

145r 135g 123b

#7a9501

#91877b

233r 173g 5b

121r 110g 107b

255r 0g 0b

#e9ad05

#796e6b

#ff0000

172r 216g 25b #acd819

131r 208g 240b

62r 62g 62g

172r 216g 25b

#83d0f0

#3e3e3e

#acd819

204r 108g 8b

77r 107g 121b

255r 210g 0b

#cc6c08

#4d6b79

#ffd200

RGB

RGB

RGB

Hexadecimal code

Hexadecimal code

Hexadecimal code

The corporate colours form an unmistakable scheme which 

visualises the personality of the Hannover Re Group.

Never use

• colour gradients

• shading 

• 3D effects

Hannover Re’s corporate font is Compatil. The serif font 

‘Compatil Text’ gives the characteristic airy and classic 

look. In combination with the non-serif font ‘Compatil Fact’ 

it looks fresh and modern while creating a unique and 

recognisable look. 

2.0 Typography

Compatil Text, Blue Compatil Text, White

Compatil Fact, WhiteCompatil Fact, Anthrazit 

2.1 Corporate font and fallback font

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

Compatil Fact  Bold

The font ‘Compatil’ is used in all applications of HannoverRe. If ‘Compatil’ is not available or 

too costly (e.g. for only internally used applications) the free Google font ‘Source’ is used.

Compatil Fact Regular Compatil Text Regular

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

Source Sans BoldSource Sans Regular Source Serif Regular

2.2 Font usage

2.3 Ausrichtung
Text ist stets linksbündig auszurichten!

Lorem ipsum dolor sit amet, consetetur 

sadipscing elitr, sed diam nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyam erat, sed diam voluptua. At vero eos et 

accusam et justo duo. 

Lorem ipsum dolor sit amet, consetetur 

sadipscing, diam nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyam erat, sed voluptua. At vero 

eos et accusam et justo duo dolores et.

Lorem ipsum dolor sit amet, consetetur 

sadipscing elitr, nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyamt, sed diam voluptua. At 

veroet accusam et justo duo dolores et.

100%
75%

Relation between headlines:
clear differentation in size 

The blue serif font ‘Compatil Text’ is essential for the design and the brand recognition. It is used 

in headlines and can be used for special Markups such as citations. The anthrazit sans serif 

‘Compatil Fact’, from the same font family is used as secondary font and accompanies it. 

2.4 Schriftgrößenverhalten für Viewports
Schriftgrößen sind je nach Gerät (Desktop, Tablet, Handy) anzupassen, um optimale Lesbarkeit zu 

erreichen. Alle Proportionen sind beizubehalten.

Compatil Text, 50px, LS 60px, Blue
Compatil Text, 37,5px, LS 45px, Blue

Compatil Fact, bold: 25px, LS 30px, Anthrazit 

Compatil Fact, regular: 15px, LS 24px, Anthrazit 

Compatil Fact, bold: 15px, LS 24px, Anthrazit 

Compatil Fact, regular: 12px, LS 20px, Anthrazit

H1

H2

H3

Bodytext

Highlights in bodytext

Hinweistexte

Example: Recommended font sizes for desktop website

The relation between two fonts

Font hierarchies
Hierarchies can be used according to the need of the specific application, 

but have to be used consistently. As few different font sizes as possible 

are used.

There has to be a significant differentation between the size of the used 

fonts. No font in body text can be bigger than the headlines. 

If a font is, or is part of, an interactive, clickable element, the colour rule 

changes: see chapter 3.0.

On a blue or cyan background the font color is white. 

Lorem ipsum dolor sit amet Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, 
consetetur sadipscing elitr

Lorem ipsum dolor sit 

amet, consetetur 

sadipscing elitr sed diam 

nonumy

H1 H1

H2 H2

Nutzung von „Compatil Text“
Wird „Compatil Text“ in zwei Überschriftenhierarchien verwendet, wie z. B. 

H1 und H2 (siehe Beispiel unten), sollten diese separat und nicht in direkter 

Kombination eingesetzt werden. Deshalb ist jede Überschrift mit „Compatil 

Text“ mit einer Überschrift mit „Compatil Fact“ zu kombinieren.

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor invidunt ut 

labore et dolore magna aliquyam erat, sed diam 

voluptua. At vero eos et accusam et justo duo dolores 

et ea rebum. Stet clita kasd gubergren, no sea 

takimata sanctus est Lorem ipsum dolor sit amet. 

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor invidunt ut 

labore et dolore magna aliquyam erat, sed diam 

voluptua. At vero eos et accusam et justo duo dolores 

et ea rebum. Stet clita kasd gubergren, no sea 

takimata sanctus est Lorem ipsum dolor sit amet.

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor.

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr sed 

diam nonumy

H2  

H3

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor.

Font size
Font size

Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr, sed 

diam nonumy eirmod tempo

3.0 System elements

Primary

Hover

Primary

Inactive

Secondary

Press

Secondary

Normal

Secondary

Secondary

Primary

Buttons

Textlinks

Link with icon

Textfields

Tab navigation

Link list Radiobutton Checkboxes

All clickable, interactive elements have the colour cyan. 

No other element can use cyan. 

Input Standard

Input – Mouse-over

Input Standard – Active

Dropdown Standard

Dropdown – Mouse over

Dropdown – Selected

Error

Error

Link 1

Link 3

Link 2

Link 4

Textlink Textlink Textlink

The design of the tab navigation mainly derives from the design of the main navigation, 

therefore, the colour is blue.

Lorem ipsum dolor sit amet consetetur

Dropdown

Select

Select

Select

Lorem ipsum dolor sit amet consetetur 

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: double (e.g. 2px), #9fb3c1

Outline: double (e.g. 2px), #9fb3c1

Outline: thin (e.g. 1px), #ff0000

Outline: thin (e.g. 1px), #ff0000

Print� Print� Print�

x

x

Standard
Outline: thin (e.g. 1px), #9fb3c1

Standard
Outline: thin (e.g. 1px), #9fb3c1

Active
Outline: thin (e.g. 1px), #9fb3c1
Checkmark: #009ee3

Active
Outline: thin (e.g. 1px), #9fb3c1
Marker: #009ee3

Mouse-over
Outline: double (e.g. 2px), #9fb3c1

Mouse-over
Outline: double (e.g. 2px), #9fb3c1

Never use
rounded corners!

Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr, sed 

diam nonumy eirmod tempo

Primary

Primary

Secondary Secondary

Cyan Light Cyan 50% Cyan
White

Grey blue

Grey blue

Cyan Light Cyan 50% Cyan
White

Grey blue

White White White

4.0 Modules

Lines and borders should be used sparingly. Clear 

structuring should be achieved as far as possible using text 

formatting, arranging the function blocks over the available 

space, and uniform use of design elements.

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor 

invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam 

et justo duo der  Read more

Corporate element - the speech bubble

A central recognition feature of our Corporate Design is the speech bubble. The speech 

bubble consists of a rectangular area and a corner, whose size and position have been 

precisely defined. The speech bubble is important but should be used discerningly,

being either used in white on images or in blue on white background.

1 3 4

2

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor 

invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam 

et justo duo der Read more

x

0,5 x 0,5 x

0,5 x 0,5 x

0,5 x 0,5 x

x

Structure

The speech bubble can be used flexibly. The triangle (hook) is always 

positioned left under the rectangular area. 

The distance from the left margin is equal to the length of the triangle 

side connected to the area.

No-goes

1. The hook must not be imitated.

2. It is always positioned under the rectangular area.

3. The speech bubble width must not exceed 1/4 of the total width of the rectangular area.

4. The speech bubble area is a rectangle.

Functional element - Header

Functional element - Teaser

Example Teasers

Functional element - Footer

Logo

Only one logo can be used in the navigation. 

It is always positioned on the left, on white 

background with enough white space around it. 

Subbrands

Hannover Re Group brands 

Download here

Navigation bar

Under the logo there is a blue navigation bar which is a strong visual 

element of all online applications.

Subnavigation (optional)

The subnavigation can be designed according to the needs of the 

application. The available colours, to show different states, are white and 

blue. Different elements, such as lines or boxes, may be used but need to be 

used consistently. As few sublevels as possible should be used.

Mobile version 

For the mobile version, it is recommended to use a hamburger menu.

As it is a representation of the blue navigation bar, the recommended colour 

is blue. The size of the logo and the hamburger menu need to be adapted for 

the viewport.

Breadcrumb (optional)

A breadcrumb navigation may be used, if necessary e.g., for websites with 

complex content and many levels of subnavigation. It can support the users 

orientation. The recommended colour is blue grey.

Service Navigation (optional)

A service navigation (Help, Print, Language selection, Log out, etc.) may be 

placed on the top right of the header and/or in the footer.

The font colour is grey.

Search (optional)

The search is always positioned on the right side and is usually kept in grey, 

such as the service navigation.

If the search function is a main feature of the website, it can be kept in cyan.

Teasers can be designed according to the specific need of the application 

but must then be consistently used. They can contain images, text and icons. 

The clickable areas are kept in cyan.

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet

Lorem ipsum 
dolor sit amet

Lorem ipsum 
dolor sit amet

Lorem ipsum 
dolor sit amet, 
consetetur 
sadipscing elitr
sed diam nonumy
eirmod

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Magna aliquyam erat, sed diam 
voluptua. At vero eos et accusam et 
justo duo dolores et.
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr Read more

Which Logo is to be used?

Applications marketed externally in the name of a subsidiary that has its own company logo 

must use that company's logo. If an application is available Group-wide, the Hannover Re 

logo must be used.

Many reinsurance applications marketed to external customers are registered under a sub-

brand or go by a name coined by Hannover Re. In these cases the sub-brand logo is used. 

In-house applications are solely given a name.

Logos of other manufacturers should not be shown on the user interface (except if 

prescribed by the software manufacturer under the terms of licensing agreements).

The styling of product brands follows the sub-brand design scheme

The design and complexity of the footer can be adapted according to the needs of the 

application but should, designwise, derive from the main navigation bar. The recommended 

colour is blue. Legal information and company details are always placed in the footer.

Lorem ipsum dolor 
sit amet, consetetur
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua. 
Read more 

Lorem ipsum dolor 
sit amet, consetetur
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua. 
Read more 

subbrand
This is an explanatory subline

Never use

rounded corners!

5.0 Icons

Icons/pictograms are uniquely defined symbols that are 

always used in the same way. They are reduced and 

symbolic representation, internationally understood and 

independent of cultural background. Ideally they are clear 

without explanatory text.

The visual depiction of icons/pictograms is part of the Corporate Identity of the Hannover Re 

Group and is in line with our goal of understandable, no-frills corporate communication. To 

achieve the aim of unambiguity, it is essential for icons/pictograms to be used with discipline 

and in exactly the same way across all media. For this reason, a standard set of pictographic 

symbols has been developed for corporate communication that defines specific symbols for 

various specific purposes.

If there is a suitable pictogram in the standard set, it must be consistently used for the 

defined topic. If a new, dedicated symbol is needed, this should be created professionally by 

an agency or qualified service provider in consultation with Corporate Communications. 

Photoshop templates incorporating the permissible colours, formats and line guides are 

available from Corporate Communications upon request – they make it easier to create new 

items.

Staff should not attempt to create new symbols themselves, as they usually do not have the 

skills and programs required to produce a professional result.

icp-requests@hannover-re.com

Corporate Communications

Functional icons are used for standard functions such as Print, Search, Trashcan/Delete, 

Save, Log in, Log out. The standard functional icons from the icon font must be used.

As they are an interactive, clickable element their colour is cyan. If their role is minor they 

might be in blue grey, e.g. in the service navigation.

View icon font

Hannover Re provides a pool of visualisation icons for use in applications.

If further icons are needed, they must be agreed with Corporate Communications in advance 

so that they can be included in the pool, if so desired.

The standard colour is blue. If it is a clickable element it is cyan. It can stand on a blue or 

cyan background and is then inverted to white. 

Functional icons

� � � � �

� � � � �

Visualisation icons

Lorem ipsum 
dolor sit amet
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Functional icons –  Standard Cyan

Functional icons –  Minor Anthrazit 

Visualisation icon –  Standard  Blue

Visualisation icon –  Clickable  Cyan
View icons in media pool Cumulus

No boxes or shapes around icons! A white icon can stand on blue or cyan 

background if that background is part of an 

element, like a module.
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• Abbreviations are to be avoided completely. Acronyms etc. may be used without further

explanation only if they can be taken for granted as familiar world-wide (e.g.: www).

• Highlighting of navigation items must be unambiguous to enable users to find their way 

around the application intuitively to a certain extent. That is to say, the terms used must be 

clear and concise and must not be duplicated.

• Every Hannover Re application has an imprint and, if appropriate, contains a reference to the 

company's data privacy policy. All obligatory details and legal information must be included. 

These details are to be placed in the header or footer, but at any rate must be immediately 

and readily accessible.

• Users should be offered an easy way of establishing contact.

Editorial notes

Service providers must be advised of the terms of reference applicable to IT at Hannover Re. The most 

important aspects to be taken into account must be communicated before any order is placed. 

Guidelines and other documents will be sent to the service provider in good time when needed.

Relevant documents on the terms of reference are the "Guideline for Software Development at 

Hannover Re" as well as "Processes for introducing applications at Hannover Re, including 

maintenance and quality management".

In continuous text the application name appears in normal lettering in the chosen system font and in the 

spelling used in the logo – this also applies to externally marketed tools. The vertical divider used in graphic 

trademarks (e.g. hr|Ascent) is replicated in the continuous text. The name may be highlighted in bold font.

This styleguide concerns all screen-based media, such as

• software products marketed externally to customers

• home-made or licensed software products for in-house use

• online tools and web-based services for in-house use

Images may be used only in compliance with the corporate design. Image material must be agreed 

with Corporate Communications. Images should preferebly be taken from the image pool

Sub-brands and names of applications in continuous text

Technical aspects

Images

0.0 Introduction

Hannover Re uses a reduced and unpretentious design which 

gives the user rapid guidance and facilitates recognition. The 

aim is to achieve the greatest possible visual uniformity for all 

digital interfaces. Applying clear design principles also serves 

to improve usability.

1.0 Colour

A wider colour scale is needed to represent complex graphics. In addition to the primary 

colours, secondary colours have been defined that are harmonious and yet allow a high 

contrast. The colour sequence within graphics is clearly defined. They are only to be used if 

the primary colours are not sufficient.

Signal colours for alerts, errors or traffic lights.

The main corporate colour is blue, it gives a serious, trustable appearance. Cyan is used in 

online applications to show an interactive, clickable state. The combination is fresh and 

modern. They are accompanied by white, as the general background colour, and blue grey for 

details (e.g. lines, or in special cases as background colour).

Antrazhit is used for typography as the contrast to the white background is optimal for 

readabilty.

The standard colour for backgrounds is white and should be used as far as possible. It 

gives a fresh, clear look. If a different background colour is needed to structure complex 

content in applications the blue grey colour scheme may be used.

To obtain a distinguishable look of all Hannover Re applications, the appearance of the 

main colours and their proportions towards each other are indispensable. Here you see 

the proportions of the main colours as they would appear e.g. distributed on a website.

Primary colours

Secondary colours

Signal colours

1.1 Proportion

1.2 Colour-Codes

1.3 Backgrounds

#0051920r 81g 146b

#a0b4bf160r 180g 191b

198r 210g 217b

227r 233g 236b

241r 244g 246b

#c6d2d9

#e2e8ec

#f0f3f5

#0051920r 158g 224b

#ffffff255r 255g 255bWhite 
.primary-colour-white

Blue 
.primary-colour-blue

Cyan 
.primary-colour-cyan

#82d0f5131r 208g 240bLight Cyan 50%
.primary-colour-light-cyan-50

Grey blue
.primary-colour-grey-blue

Grey blue 60% 
.primary-colour-grey-blue-60

Grey blue 30% 
.primary-colour-grey-blue-30

Grey blue 15% 
.primary-colour-grey-blue-15

Light green 
.secondary-colour-light-green

Dark green 
.secondary-colour-dark-green

Light orange 
.secondary-colour-light-orange

Dark orange 
.secondary-colour-dark-orange

Cyan 50% 
.secondary-colour-cyan 

Warm grey 
.secondary-colour-warm-grey

Dark grey 
.secondary-colour-dark-grey

Dark grey blue 
.secondary-colour-dark-blue-grey

Anthrazit 
.primary-colour-anthrazit

Red
.signal-colour-red

Yellow
.signal-colour-yellow

Green
.signal-colour-green

122r 149g 1b

145r 135g 123b

#7a9501

#91877b

233r 173g 5b

121r 110g 107b

255r 0g 0b

#e9ad05

#796e6b

#ff0000

172r 216g 25b #acd819

131r 208g 240b

62r 62g 62g

172r 216g 25b

#83d0f0

#3e3e3e

#acd819

204r 108g 8b

77r 107g 121b

255r 210g 0b

#cc6c08

#4d6b79

#ffd200

RGB

RGB

RGB

Hexadecimal code

Hexadecimal code

Hexadecimal code

The corporate colours form an unmistakable scheme which 

visualises the personality of the Hannover Re Group.

Never use

• colour gradients

• shading 

• 3D effects

Hannover Re’s corporate font is Compatil. The serif font 

‘Compatil Text’ gives the characteristic airy and classic 

look. In combination with the non-serif font ‘Compatil Fact’ 

it looks fresh and modern while creating a unique and 

recognisable look. 

2.0 Typography

2.4 Font size behavior for viewports

2.3 Alignment

Compatil Text, Blue Compatil Text, White

Compatil Fact, WhiteCompatil Fact, Anthrazit 

Text is always aligned to the left!

2.1 Corporate font and fallback font

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

Compatil Fact  Bold

The font ‘Compatil’ is used in all applications of HannoverRe. If ‘Compatil’ is not available or 

too costly (e.g. for only internally used applications) the free Google font ‘Source’ is used.

Compatil Fact Regular Compatil Text Regular

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

Source Sans BoldSource Sans Regular Source Serif Regular

2.2 Font usage

Lorem ipsum dolor sit amet, consetetur 

sadipscing elitr, sed diam nonumy 

eirmod tempor invidunt ut labore et dolore 

magna aliquyam erat, sed diam voluptua. 

At vero eos et accusam et justo duo. 

Lorem ipsum dolor sit amet, consetetur 

sadipscing, diam nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyam erat, sed voluptua. At vero 

eos et accusam et justo duo dolores et.

Lorem ipsum dolor sit amet, consetetur 

sadipscing elitr, nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyamt, sed diam voluptua. At 

veroet accusam et justo duo dolores et.

100%
75%

Relation between headlines:
clear differentation in size 

The blue serif font ‘Compatil Text’ is essential for the design and the brand recognition. It is used 

in headlines and can be used for special Markups such as citations. The anthrazit sans serif 

‘Compatil Fact’, from the same font family is used as secondary font and accompanies it. 

Font sizes need to be adapted depending on the device (desktop, tablet, mobile) for an 

optimal readable result. Proportions to each other must be kept.

Compatil Text, 50px, LS 60px, Blue
Compatil Text, 37,5px, LS 45px, Blue

Compatil Fact, bold: 25px, LS 30px, Anthrazit 

Compatil Fact, regular: 15px, LS 24px, Anthrazit 

Compatil Fact, bold: 15px, LS 24px, Anthrazit 

Compatil Fact, regular: 12px, LS 20px, Anthrazit

H1

H2

H3

Bodytext

Highlights in bodytext

Hinweistexte

Example: Recommended font sizes for desktop website

The relation between two fonts

Font hierarchies
Hierarchies can be used according to the need of the specific application, 

but have to be used consistently. As few different font sizes as possible 

are used.

There has to be a significant differentation between the size of the used 

fonts. No font in body text can be bigger than the headlines. 

If a font is, or is part of, an interactive, clickable element, the colour rule 

changes: see chapter 3.0.

On a blue or cyan background the font color is white. 

Lorem ipsum dolor sit amet Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, 
consetetur sadipscing elitr

Lorem ipsum dolor sit 

amet, consetetur 

sadipscing elitr sed diam 

nonumy

H1 H1

H2 H2

Usage of ’Compatil Text’
If ‘Compatil Text‘ is used in two headline hierarchies, like H1 and H2 (see 

example below), they should only be used separately and not in direct 

combination with each other. Therefore each ‘Compatil Text’ Headline 

should be combined with a ‘Compatil Fact’.

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor invidunt ut 

labore et dolore magna aliquyam erat, sed diam 

voluptua. At vero eos et accusam et justo duo dolores 

et ea rebum. Stet clita kasd gubergren, no sea 

takimata sanctus est Lorem ipsum dolor sit amet. 

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor invidunt ut 

labore et dolore magna aliquyam erat, sed diam 

voluptua. At vero eos et accusam et justo duo dolores 

et ea rebum. Stet clita kasd gubergren, no sea 

takimata sanctus est Lorem ipsum dolor sit amet.

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor.

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr sed 

diam nonumy

H2  

H3

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor.

Font size
Font size

Lorem ipsum dolor sit amet, 

consetetur sadipscing > elitr, 

sed diam nonumy eirmod 

tempo

3.0 Systemelemente

Grundfarbe

Darauf zeigen

Grundfarbe

Inaktiv

Zusatzfarbe

Drücken

Zusatzfarbe

Normal

Zusatzfarbe

Zusatzfarbe

Grundfarbe

Schaltflächen

Links in Fließtexten

Link mit Icon

Textfields

Tab navigation

Link list Radiobutton Checkboxes

Alle klickbaren interaktiven Elemente sind in Cyan zu halten. 
Kein anderes Element darf diese Farbe nutzen.

Input Standard

Input – Mouse-over

Input Standard – Active

Dropdown Standard

Dropdown – Mouse over

Dropdown – Selected

Error

Error

Link 1

Link 3

Link 2

Link 4

Textlink Textlink Textlink

The design of the tab navigation mainly derives from the design of the main navigation, 

therefore, the colour is blue.

Lorem ipsum dolor sit amet consetetur

Dropdown

Select

Select

Select

Lorem ipsum dolor sit amet consetetur 

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: double (e.g. 2px), #9fb3c1

Outline: double (e.g. 2px), #9fb3c1

Outline: thin (e.g. 1px), #ff0000

Outline: thin (e.g. 1px), #ff0000

� Drucken � Drucken � Drucken

x

x

Standard
Outline: thin (e.g. 1px), #9fb3c1

Standard
Outline: thin (e.g. 1px), #9fb3c1

Active
Outline: thin (e.g. 1px), #9fb3c1
Checkmark: #009ee3

Active
Outline: thin (e.g. 1px), #9fb3c1
Marker: #009ee3

Mouse-over
Outline: double (e.g. 2px), #9fb3c1

Mouse-over
Outline: double (e.g. 2px), #9fb3c1

Niemals abgerundete 
Ecken verwenden!

Lorem ipsum dolor sit amet, 

consetetur sadipscing > elitr, 

sed diam nonumy eirmod 

tempo

Grundfarbe

Acr44033442652096-2515221.pdf   1   06.06.18   15:04

Zusatzfarbe

Zusatzfarbe

Acr3398359196768025267114.pdf   1   11.06.18   11:59Acr33983591967680240105.pdf   1   11.06.18   11:54Acr3398359196768024378103.pdf   1   11.06.18   11:53

Zusatzfarbe

Cyan Cyan 50% Cyan Graublau

Cyan Cyan 50% Cyan Graublau

Weiß Weiß Cyan 50%

4.0 Modules

Lines and borders should be used sparingly. Clear 

structuring should be achieved as far as possible using text 

formatting, arranging the function blocks over the available 

space, and uniform use of design elements.

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor 

invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam 

et justo duo der  Read more

Corporate element - the speech bubble

A central recognition feature of our Corporate Design is the speech bubble. The speech 

bubble consists of a rectangular area and a corner, whose size and position have been 

precisely defined. The speech bubble is important but should be used discerningly,

being either used in white on images or in blue on white background.

1 3 4

2

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor 

invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam 

et justo duo der Read more

x

0,5 x 0,5 x

0,5 x 0,5 x

0,5 x 0,5 x

x

Structure

The speech bubble can be used flexibly. The triangle (hook) is always 

positioned left under the rectangular area. 

The distance from the left margin is equal to the length of the triangle 

side connected to the area.

No-goes

1. The hook must not be imitated.

2. It is always positioned under the rectangular area.

3. The speech bubble width must not exceed 1/4 of the total width of the rectangular area.

4. The speech bubble area is a rectangle.

Functional element - Header

Functional element - Teaser

Example Teasers

Functional element - Footer

Logo

Only one logo can be used in the navigation. 

It is always positioned on the left, on white 

background with enough white space around it. 

Subbrands

Hannover Re Group brands 

Download here

Navigation bar

Under the logo there is a blue navigation bar which is a strong visual 

element of all online applications.

Subnavigation (optional)

The subnavigation can be designed according to the needs of the 

application. The available colours, to show different states, are white and 

blue. Different elements, such as lines or boxes, may be used but need to be 

used consistently. As few sublevels as possible should be used.

Mobile version 

For the mobile version, it is recommended to use a hamburger menu.

As it is a representation of the blue navigation bar, the recommended colour 

is blue. The size of the logo and the hamburger menu need to be adapted for 

the viewport.

Breadcrumb (optional)

A breadcrumb navigation may be used, if necessary e.g., for websites with 

complex content and many levels of subnavigation. It can support the users 

orientation. The recommended colour is blue grey.

Service Navigation (optional)

A service navigation (Help, Print, Language selection, Log out, etc.) may be 

placed on the top right of the header and/or in the footer.

The font colour is grey.

Search (optional)

The search is always positioned on the right side and is usually kept in grey, 

such as the service navigation.

If the search function is a main feature of the website, it can be kept in cyan.

Teasers can be designed according to the specific need of the application 

but must then be consistently used. They can contain images, text and icons. 

The clickable areas are kept in cyan.

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet

Lorem ipsum 
dolor sit amet

Lorem ipsum 
dolor sit amet

Lorem ipsum 
dolor sit amet, 
consetetur 
sadipscing elitr
sed diam nonumy
eirmod

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Magna aliquyam erat, sed diam 
voluptua. At vero eos et accusam et 
justo duo dolores et.
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr Read more

Which Logo is to be used?

Applications marketed externally in the name of a subsidiary that has its own company logo 

must use that company's logo. If an application is available Group-wide, the Hannover Re 

logo must be used.

Many reinsurance applications marketed to external customers are registered under a sub-

brand or go by a name coined by Hannover Re. In these cases the sub-brand logo is used. 

In-house applications are solely given a name.

Logos of other manufacturers should not be shown on the user interface (except if 

prescribed by the software manufacturer under the terms of licensing agreements).

The styling of product brands follows the sub-brand design scheme

The design and complexity of the footer can be adapted according to the needs of the 

application but should, designwise, derive from the main navigation bar. The recommended 

colour is blue. Legal information and company details are always placed in the footer.

Lorem ipsum dolor 
sit amet, consetetur
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua. 
Read more 

Lorem ipsum dolor 
sit amet, consetetur
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua. 
Read more 

subbrand
This is an explanatory subline

Never use

rounded corners!

5.0 Icons

Icons/pictograms are uniquely defined symbols that are 

always used in the same way. They are reduced and 

symbolic representation, internationally understood and 

independent of cultural background. Ideally they are clear 

without explanatory text.

The visual depiction of icons/pictograms is part of the Corporate Identity of the Hannover Re 

Group and is in line with our goal of understandable, no-frills corporate communication. To 

achieve the aim of unambiguity, it is essential for icons/pictograms to be used with discipline 

and in exactly the same way across all media. For this reason, a standard set of pictographic 

symbols has been developed for corporate communication that defines specific symbols for 

various specific purposes.

If there is a suitable pictogram in the standard set, it must be consistently used for the 

defined topic. If a new, dedicated symbol is needed, this should be created professionally by 

an agency or qualified service provider in consultation with Corporate Communications. 

Photoshop templates incorporating the permissible colours, formats and line guides are 

available from Corporate Communications upon request – they make it easier to create new 

items.

Staff should not attempt to create new symbols themselves, as they usually do not have the 

skills and programs required to produce a professional result.

icp-requests@hannover-re.com

Corporate Communications

Functional icons are used for standard functions such as Print, Search, Trashcan/Delete, 

Save, Log in, Log out. The standard functional icons from the icon font must be used.

As they are an interactive, clickable element their colour is cyan. If their role is minor they 

might be in blue grey, e.g. in the service navigation.

View icon font

Hannover Re provides a pool of visualisation icons for use in applications.

If further icons are needed, they must be agreed with Corporate Communications in advance 

so that they can be included in the pool, if so desired.

The standard colour is blue. If it is a clickable element it is cyan. It can stand on a blue or 

cyan background and is then inverted to white. 

Functional icons

� � � � �

� � � � �

Visualisation icons

Lorem ipsum 
dolor sit amet
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Functional icons –  Standard Cyan

Functional icons –  Minor Anthrazit 

Visualisation icon –  Standard  Blue

Visualisation icon –  Clickable  Cyan
View icons in media pool Cumulus

No boxes or shapes around icons! A white icon can stand on blue or cyan 

background if that background is part of an 

element, like a module.
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• Abbreviations are to be avoided completely. Acronyms etc. may be used without further

explanation only if they can be taken for granted as familiar world-wide (e.g.: www).

• Highlighting of navigation items must be unambiguous to enable users to find their way 

around the application intuitively to a certain extent. That is to say, the terms used must be 

clear and concise and must not be duplicated.

• Every Hannover Re application has an imprint and, if appropriate, contains a reference to the 

company's data privacy policy. All obligatory details and legal information must be included. 

These details are to be placed in the header or footer, but at any rate must be immediately 

and readily accessible.

• Users should be offered an easy way of establishing contact.

Editorial notes

Service providers must be advised of the terms of reference applicable to IT at Hannover Re. The most 

important aspects to be taken into account must be communicated before any order is placed. 

Guidelines and other documents will be sent to the service provider in good time when needed.

Relevant documents on the terms of reference are the "Guideline for Software Development at 

Hannover Re" as well as "Processes for introducing applications at Hannover Re, including 

maintenance and quality management".

In continuous text the application name appears in normal lettering in the chosen system font and in the 

spelling used in the logo – this also applies to externally marketed tools. The vertical divider used in graphic 

trademarks (e.g. hr|Ascent) is replicated in the continuous text. The name may be highlighted in bold font.

This styleguide concerns all screen-based media, such as

• software products marketed externally to customers

• home-made or licensed software products for in-house use

• online tools and web-based services for in-house use

Images may be used only in compliance with the corporate design. Image material must be agreed 

with Corporate Communications. Images should preferebly be taken from the image pool

Sub-brands and names of applications in continuous text

Technical aspects

Images

0.0 Introduction

Hannover Re uses a reduced and unpretentious design which 

gives the user rapid guidance and facilitates recognition. The 

aim is to achieve the greatest possible visual uniformity for all 

digital interfaces. Applying clear design principles also serves 

to improve usability.

1.0 Colour

A wider colour scale is needed to represent complex graphics. In addition to the primary 

colours, secondary colours have been defined that are harmonious and yet allow a high 

contrast. The colour sequence within graphics is clearly defined. They are only to be used if 

the primary colours are not sufficient.

Signal colours for alerts, errors or traffic lights.

The main corporate colour is blue, it gives a serious, trustable appearance. Cyan is used in 

online applications to show an interactive, clickable state. The combination is fresh and 

modern. They are accompanied by white, as the general background colour, and blue grey for 

details (e.g. lines, or in special cases as background colour).

Antrazhit is used for typography as the contrast to the white background is optimal for 

readabilty.

The standard colour for backgrounds is white and should be used as far as possible. It 

gives a fresh, clear look. If a different background colour is needed to structure complex 

content in applications the blue grey colour scheme may be used.

To obtain a distinguishable look of all Hannover Re applications, the appearance of the 

main colours and their proportions towards each other are indispensable. Here you see 

the proportions of the main colours as they would appear e.g. distributed on a website.

Primary colours

Secondary colours

Signal colours

1.1 Proportion

1.2 Colour-Codes

1.3 Backgrounds

#0051920r 81g 146b

#a0b4bf160r 180g 191b

198r 210g 217b

227r 233g 236b

241r 244g 246b

#c6d2d9

#e2e8ec

#f0f3f5

#0051920r 158g 224b

#ffffff255r 255g 255bWhite 
.primary-colour-white

Blue 
.primary-colour-blue

Cyan 
.primary-colour-cyan

#82d0f5131r 208g 240bLight Cyan 50%
.primary-colour-light-cyan-50

Grey blue
.primary-colour-grey-blue

Grey blue 60% 
.primary-colour-grey-blue-60

Grey blue 30% 
.primary-colour-grey-blue-30

Grey blue 15% 
.primary-colour-grey-blue-15

Light green 
.secondary-colour-light-green

Dark green 
.secondary-colour-dark-green

Light orange 
.secondary-colour-light-orange

Dark orange 
.secondary-colour-dark-orange

Cyan 50% 
.secondary-colour-cyan 

Warm grey 
.secondary-colour-warm-grey

Dark grey 
.secondary-colour-dark-grey

Dark grey blue 
.secondary-colour-dark-blue-grey

Anthrazit 
.primary-colour-anthrazit

Red
.signal-colour-red

Yellow
.signal-colour-yellow

Green
.signal-colour-green

122r 149g 1b

145r 135g 123b

#7a9501

#91877b

233r 173g 5b

121r 110g 107b

255r 0g 0b

#e9ad05

#796e6b

#ff0000

172r 216g 25b #acd819

131r 208g 240b

62r 62g 62g

172r 216g 25b

#83d0f0

#3e3e3e

#acd819

204r 108g 8b

77r 107g 121b

255r 210g 0b

#cc6c08

#4d6b79

#ffd200

RGB

RGB

RGB

Hexadecimal code

Hexadecimal code

Hexadecimal code

The corporate colours form an unmistakable scheme which 

visualises the personality of the Hannover Re Group.

Never use

• colour gradients

• shading 

• 3D effects

Hannover Re’s corporate font is Compatil. The serif font 

‘Compatil Text’ gives the characteristic airy and classic 

look. In combination with the non-serif font ‘Compatil Fact’ 

it looks fresh and modern while creating a unique and 

recognisable look. 

2.0 Typography

2.4 Font size behavior for viewports

2.3 Alignment

Compatil Text, Blue Compatil Text, White

Compatil Fact, WhiteCompatil Fact, Anthrazit 

Text is always aligned to the left!

2.1 Corporate font and fallback font

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

Compatil Fact  Bold

The font ‘Compatil’ is used in all applications of HannoverRe. If ‘Compatil’ is not available or 

too costly (e.g. for only internally used applications) the free Google font ‘Source’ is used.

Compatil Fact Regular Compatil Text Regular

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

Source Sans BoldSource Sans Regular Source Serif Regular

2.2 Font usage

Lorem ipsum dolor sit amet, consetetur 

sadipscing elitr, sed diam nonumy 

eirmod tempor invidunt ut labore et dolore 

magna aliquyam erat, sed diam voluptua. 

At vero eos et accusam et justo duo. 

Lorem ipsum dolor sit amet, consetetur 

sadipscing, diam nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyam erat, sed voluptua. At vero 

eos et accusam et justo duo dolores et.

Lorem ipsum dolor sit amet, consetetur 

sadipscing elitr, nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyamt, sed diam voluptua. At 

veroet accusam et justo duo dolores et.

100%
75%

Relation between headlines:
clear differentation in size 

The blue serif font ‘Compatil Text’ is essential for the design and the brand recognition. It is used 

in headlines and can be used for special Markups such as citations. The anthrazit sans serif 

‘Compatil Fact’, from the same font family is used as secondary font and accompanies it. 

Font sizes need to be adapted depending on the device (desktop, tablet, mobile) for an 

optimal readable result. Proportions to each other must be kept.

Compatil Text, 50px, LS 60px, Blue
Compatil Text, 37,5px, LS 45px, Blue

Compatil Fact, bold: 25px, LS 30px, Anthrazit 

Compatil Fact, regular: 15px, LS 24px, Anthrazit 

Compatil Fact, bold: 15px, LS 24px, Anthrazit 

Compatil Fact, regular: 12px, LS 20px, Anthrazit

H1

H2

H3

Bodytext

Highlights in bodytext

Hinweistexte

Example: Recommended font sizes for desktop website

The relation between two fonts

Font hierarchies
Hierarchies can be used according to the need of the specific application, 

but have to be used consistently. As few different font sizes as possible 

are used.

There has to be a significant differentation between the size of the used 

fonts. No font in body text can be bigger than the headlines. 

If a font is, or is part of, an interactive, clickable element, the colour rule 

changes: see chapter 3.0.

On a blue or cyan background the font color is white. 

Lorem ipsum dolor sit amet Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, 
consetetur sadipscing elitr

Lorem ipsum dolor sit 

amet, consetetur 

sadipscing elitr sed diam 

nonumy

H1 H1

H2 H2

Usage of ’Compatil Text’
If ‘Compatil Text‘ is used in two headline hierarchies, like H1 and H2 (see 

example below), they should only be used separately and not in direct 

combination with each other. Therefore each ‘Compatil Text’ Headline 

should be combined with a ‘Compatil Fact’.

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor invidunt ut 

labore et dolore magna aliquyam erat, sed diam 

voluptua. At vero eos et accusam et justo duo dolores 

et ea rebum. Stet clita kasd gubergren, no sea 

takimata sanctus est Lorem ipsum dolor sit amet. 

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor invidunt ut 

labore et dolore magna aliquyam erat, sed diam 

voluptua. At vero eos et accusam et justo duo dolores 

et ea rebum. Stet clita kasd gubergren, no sea 

takimata sanctus est Lorem ipsum dolor sit amet.

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor.

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr sed 

diam nonumy

H2  

H3

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor.

Font size
Font size

Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr, sed 

diam nonumy eirmod tempo

3.0 System elements

Primary

Hover

Primary

Inactive

Secondary

Press

Secondary

Normal

Secondary

Secondary

Primary

Buttons

Textlinks

Link with icon

Textfields

Tab navigation

Links in Listen Optionsfeld Kontrollkästchen

All clickable, interactive elements have the colour cyan. 

No other element can use cyan. 

Input Standard

Input – Mouse-over

Input Standard – Active

Dropdown Standard

Dropdown – Mouse over

Dropdown – Selected

Error

Error

Link 1

Link 3

Link 2

Link 4

Textlink Textlink Textlink

The design of the tab navigation mainly derives from the design of the main navigation, 

therefore, the colour is blue.

Lorem ipsum dolor sit amet consetetur

Dropdown

Select

Select

Select

Lorem ipsum dolor sit amet consetetur 

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: double (e.g. 2px), #9fb3c1

Outline: double (e.g. 2px), #9fb3c1

Outline: thin (e.g. 1px), #ff0000

Outline: thin (e.g. 1px), #ff0000

Print� Print� Print�

x

x

Standard
Kontur: dünn (z.B. 1px), #9fb3c1 

Active
Kontur: dünn (z.B. 1px), #9fb3c1  
Marker: #009ee3

Standard
Kontur: dünn (z. B. 1px), #9fb3c1 

Active
Kontur: dünn (z. B. 1px), #9fb3c1  
Häkchen: #009ee3

Mouseover
Kontur: doppelt (z.B. 2px), #9fb3c1

Mouseover
Kontur: doppelt (z.B. 2px), #9fb3c1 

Never use
rounded corners!

Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr, sed 

diam nonumy eirmod tempo

Primary

Primary

Secondary Secondary

Cyan Light Cyan 50% Cyan
White

Grey blue

Grey blue

Cyan Light Cyan 50% Cyan
White

Grey blue

White White White

4.0 Modules

Lines and borders should be used sparingly. Clear 

structuring should be achieved as far as possible using text 

formatting, arranging the function blocks over the available 

space, and uniform use of design elements.

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor 

invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam 

et justo duo der  Read more

Corporate element - the speech bubble

A central recognition feature of our Corporate Design is the speech bubble. The speech 

bubble consists of a rectangular area and a corner, whose size and position have been 

precisely defined. The speech bubble is important but should be used discerningly,

being either used in white on images or in blue on white background.

1 3 4

2

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor 

invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam 

et justo duo der Read more

x

0,5 x 0,5 x

0,5 x 0,5 x

0,5 x 0,5 x

x

Structure

The speech bubble can be used flexibly. The triangle (hook) is always 

positioned left under the rectangular area. 

The distance from the left margin is equal to the length of the triangle 

side connected to the area.

No-goes

1. The hook must not be imitated.

2. It is always positioned under the rectangular area.

3. The speech bubble width must not exceed 1/4 of the total width of the rectangular area.

4. The speech bubble area is a rectangle.

Functional element - Header

Functional element - Teaser

Example Teasers

Functional element - Footer

Logo

Only one logo can be used in the navigation. 

It is always positioned on the left, on white 

background with enough white space around it. 

Subbrands

Hannover Re Group brands 

Download here

Navigation bar

Under the logo there is a blue navigation bar which is a strong visual 

element of all online applications.

Subnavigation (optional)

The subnavigation can be designed according to the needs of the 

application. The available colours, to show different states, are white and 

blue. Different elements, such as lines or boxes, may be used but need to be 

used consistently. As few sublevels as possible should be used.

Mobile version 

For the mobile version, it is recommended to use a hamburger menu.

As it is a representation of the blue navigation bar, the recommended colour 

is blue. The size of the logo and the hamburger menu need to be adapted for 

the viewport.

Breadcrumb (optional)

A breadcrumb navigation may be used, if necessary e.g., for websites with 

complex content and many levels of subnavigation. It can support the users 

orientation. The recommended colour is blue grey.

Service Navigation (optional)

A service navigation (Help, Print, Language selection, Log out, etc.) may be 

placed on the top right of the header and/or in the footer.

The font colour is grey.

Search (optional)

The search is always positioned on the right side and is usually kept in grey, 

such as the service navigation.

If the search function is a main feature of the website, it can be kept in cyan.

Teasers can be designed according to the specific need of the application 

but must then be consistently used. They can contain images, text and icons. 

The clickable areas are kept in cyan.

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet

Lorem ipsum 
dolor sit amet

Lorem ipsum 
dolor sit amet

Lorem ipsum 
dolor sit amet, 
consetetur 
sadipscing elitr
sed diam nonumy
eirmod

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Magna aliquyam erat, sed diam 
voluptua. At vero eos et accusam et 
justo duo dolores et.
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr Read more

Which Logo is to be used?

Applications marketed externally in the name of a subsidiary that has its own company logo 

must use that company's logo. If an application is available Group-wide, the Hannover Re 

logo must be used.

Many reinsurance applications marketed to external customers are registered under a sub-

brand or go by a name coined by Hannover Re. In these cases the sub-brand logo is used. 

In-house applications are solely given a name.

Logos of other manufacturers should not be shown on the user interface (except if 

prescribed by the software manufacturer under the terms of licensing agreements).

The styling of product brands follows the sub-brand design scheme

The design and complexity of the footer can be adapted according to the needs of the 

application but should, designwise, derive from the main navigation bar. The recommended 

colour is blue. Legal information and company details are always placed in the footer.

Lorem ipsum dolor 
sit amet, consetetur
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua. 
Read more 

Lorem ipsum dolor 
sit amet, consetetur
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua. 
Read more 

subbrand
This is an explanatory subline

Never use

rounded corners!

5.0 Icons

Icons/pictograms are uniquely defined symbols that are 

always used in the same way. They are reduced and 

symbolic representation, internationally understood and 

independent of cultural background. Ideally they are clear 

without explanatory text.

The visual depiction of icons/pictograms is part of the Corporate Identity of the Hannover Re 

Group and is in line with our goal of understandable, no-frills corporate communication. To 

achieve the aim of unambiguity, it is essential for icons/pictograms to be used with discipline 

and in exactly the same way across all media. For this reason, a standard set of pictographic 

symbols has been developed for corporate communication that defines specific symbols for 

various specific purposes.

If there is a suitable pictogram in the standard set, it must be consistently used for the 

defined topic. If a new, dedicated symbol is needed, this should be created professionally by 

an agency or qualified service provider in consultation with Corporate Communications. 

Photoshop templates incorporating the permissible colours, formats and line guides are 

available from Corporate Communications upon request – they make it easier to create new 

items.

Staff should not attempt to create new symbols themselves, as they usually do not have the 

skills and programs required to produce a professional result.

icp-requests@hannover-re.com

Corporate Communications

Functional icons are used for standard functions such as Print, Search, Trashcan/Delete, 

Save, Log in, Log out. The standard functional icons from the icon font must be used.

As they are an interactive, clickable element their colour is cyan. If their role is minor they 

might be in blue grey, e.g. in the service navigation.

View icon font

Hannover Re provides a pool of visualisation icons for use in applications.

If further icons are needed, they must be agreed with Corporate Communications in advance 

so that they can be included in the pool, if so desired.

The standard colour is blue. If it is a clickable element it is cyan. It can stand on a blue or 

cyan background and is then inverted to white. 

Functional icons

� � � � �

� � � � �

Visualisation icons

Lorem ipsum 
dolor sit amet
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Functional icons –  Standard Cyan

Functional icons –  Minor Anthrazit 

Visualisation icon –  Standard  Blue

Visualisation icon –  Clickable  Cyan
View icons in media pool Cumulus

No boxes or shapes around icons! A white icon can stand on blue or cyan 

background if that background is part of an 

element, like a module.
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• Abbreviations are to be avoided completely. Acronyms etc. may be used without further

explanation only if they can be taken for granted as familiar world-wide (e.g.: www).

• Highlighting of navigation items must be unambiguous to enable users to find their way 

around the application intuitively to a certain extent. That is to say, the terms used must be 

clear and concise and must not be duplicated.

• Every Hannover Re application has an imprint and, if appropriate, contains a reference to the 

company's data privacy policy. All obligatory details and legal information must be included. 

These details are to be placed in the header or footer, but at any rate must be immediately 

and readily accessible.

• Users should be offered an easy way of establishing contact.

Editorial notes

Service providers must be advised of the terms of reference applicable to IT at Hannover Re. The most 

important aspects to be taken into account must be communicated before any order is placed. 

Guidelines and other documents will be sent to the service provider in good time when needed.

Relevant documents on the terms of reference are the "Guideline for Software Development at 

Hannover Re" as well as "Processes for introducing applications at Hannover Re, including 

maintenance and quality management".

In continuous text the application name appears in normal lettering in the chosen system font and in the 

spelling used in the logo – this also applies to externally marketed tools. The vertical divider used in graphic 

trademarks (e.g. hr|Ascent) is replicated in the continuous text. The name may be highlighted in bold font.

This styleguide concerns all screen-based media, such as

• software products marketed externally to customers

• home-made or licensed software products for in-house use

• online tools and web-based services for in-house use

Images may be used only in compliance with the corporate design. Image material must be agreed 

with Corporate Communications. Images should preferebly be taken from the image pool

Sub-brands and names of applications in continuous text

Technical aspects

Images

0.0 Introduction

Hannover Re uses a reduced and unpretentious design which 

gives the user rapid guidance and facilitates recognition. The 

aim is to achieve the greatest possible visual uniformity for all 

digital interfaces. Applying clear design principles also serves 

to improve usability.

1.0 Colour

A wider colour scale is needed to represent complex graphics. In addition to the primary 

colours, secondary colours have been defined that are harmonious and yet allow a high 

contrast. The colour sequence within graphics is clearly defined. They are only to be used if 

the primary colours are not sufficient.

Signal colours for alerts, errors or traffic lights.

The main corporate colour is blue, it gives a serious, trustable appearance. Cyan is used in 

online applications to show an interactive, clickable state. The combination is fresh and 

modern. They are accompanied by white, as the general background colour, and blue grey for 

details (e.g. lines, or in special cases as background colour).

Antrazhit is used for typography as the contrast to the white background is optimal for 

readabilty.

The standard colour for backgrounds is white and should be used as far as possible. It 

gives a fresh, clear look. If a different background colour is needed to structure complex 

content in applications the blue grey colour scheme may be used.

To obtain a distinguishable look of all Hannover Re applications, the appearance of the 

main colours and their proportions towards each other are indispensable. Here you see 

the proportions of the main colours as they would appear e.g. distributed on a website.

Primary colours

Secondary colours

Signal colours

1.1 Proportion

1.2 Colour-Codes

1.3 Backgrounds

#0051920r 81g 146b

#a0b4bf160r 180g 191b

198r 210g 217b

227r 233g 236b

241r 244g 246b

#c6d2d9

#e2e8ec

#f0f3f5

#0051920r 158g 224b

#ffffff255r 255g 255bWhite 
.primary-colour-white

Blue 
.primary-colour-blue

Cyan 
.primary-colour-cyan

#82d0f5131r 208g 240bLight Cyan 50%
.primary-colour-light-cyan-50

Grey blue
.primary-colour-grey-blue

Grey blue 60% 
.primary-colour-grey-blue-60

Grey blue 30% 
.primary-colour-grey-blue-30

Grey blue 15% 
.primary-colour-grey-blue-15

Light green 
.secondary-colour-light-green

Dark green 
.secondary-colour-dark-green

Light orange 
.secondary-colour-light-orange

Dark orange 
.secondary-colour-dark-orange

Cyan 50% 
.secondary-colour-cyan 

Warm grey 
.secondary-colour-warm-grey

Dark grey 
.secondary-colour-dark-grey

Dark grey blue 
.secondary-colour-dark-blue-grey

Anthrazit 
.primary-colour-anthrazit

Red
.signal-colour-red

Yellow
.signal-colour-yellow

Green
.signal-colour-green

122r 149g 1b

145r 135g 123b

#7a9501

#91877b

233r 173g 5b

121r 110g 107b

255r 0g 0b

#e9ad05

#796e6b

#ff0000

172r 216g 25b #acd819

131r 208g 240b

62r 62g 62g

172r 216g 25b

#83d0f0

#3e3e3e

#acd819

204r 108g 8b

77r 107g 121b

255r 210g 0b

#cc6c08

#4d6b79

#ffd200

RGB

RGB

RGB

Hexadecimal code

Hexadecimal code

Hexadecimal code

The corporate colours form an unmistakable scheme which 

visualises the personality of the Hannover Re Group.

Never use

• colour gradients

• shading 

• 3D effects

Hannover Re’s corporate font is Compatil. The serif font 

‘Compatil Text’ gives the characteristic airy and classic 

look. In combination with the non-serif font ‘Compatil Fact’ 

it looks fresh and modern while creating a unique and 

recognisable look. 

2.0 Typography

2.4 Font size behavior for viewports

2.3 Alignment

Compatil Text, Blue Compatil Text, White

Compatil Fact, WhiteCompatil Fact, Anthrazit 

Text is always aligned to the left!

2.1 Corporate font and fallback font

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

Compatil Fact  Bold

The font ‘Compatil’ is used in all applications of HannoverRe. If ‘Compatil’ is not available or 

too costly (e.g. for only internally used applications) the free Google font ‘Source’ is used.

Compatil Fact Regular Compatil Text Regular

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

Source Sans BoldSource Sans Regular Source Serif Regular

2.2 Font usage

Lorem ipsum dolor sit amet, consetetur 

sadipscing elitr, sed diam nonumy 

eirmod tempor invidunt ut labore et dolore 

magna aliquyam erat, sed diam voluptua. 

At vero eos et accusam et justo duo. 

Lorem ipsum dolor sit amet, consetetur 

sadipscing, diam nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyam erat, sed voluptua. At vero 

eos et accusam et justo duo dolores et.

Lorem ipsum dolor sit amet, consetetur 

sadipscing elitr, nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyamt, sed diam voluptua. At 

veroet accusam et justo duo dolores et.

100%
75%

Relation between headlines:
clear differentation in size 

The blue serif font ‘Compatil Text’ is essential for the design and the brand recognition. It is used 

in headlines and can be used for special Markups such as citations. The anthrazit sans serif 

‘Compatil Fact’, from the same font family is used as secondary font and accompanies it. 

Font sizes need to be adapted depending on the device (desktop, tablet, mobile) for an 

optimal readable result. Proportions to each other must be kept.

Compatil Text, 50px, LS 60px, Blue
Compatil Text, 37,5px, LS 45px, Blue

Compatil Fact, bold: 25px, LS 30px, Anthrazit 

Compatil Fact, regular: 15px, LS 24px, Anthrazit 

Compatil Fact, bold: 15px, LS 24px, Anthrazit 

Compatil Fact, regular: 12px, LS 20px, Anthrazit

H1

H2

H3

Bodytext

Highlights in bodytext

Hinweistexte

Example: Recommended font sizes for desktop website

The relation between two fonts

Font hierarchies
Hierarchies can be used according to the need of the specific application, 

but have to be used consistently. As few different font sizes as possible 

are used.

There has to be a significant differentation between the size of the used 

fonts. No font in body text can be bigger than the headlines. 

If a font is, or is part of, an interactive, clickable element, the colour rule 

changes: see chapter 3.0.

On a blue or cyan background the font color is white. 

Lorem ipsum dolor sit amet Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, 
consetetur sadipscing elitr

Lorem ipsum dolor sit 

amet, consetetur 

sadipscing elitr sed diam 

nonumy

H1 H1

H2 H2

Usage of ’Compatil Text’
If ‘Compatil Text‘ is used in two headline hierarchies, like H1 and H2 (see 

example below), they should only be used separately and not in direct 

combination with each other. Therefore each ‘Compatil Text’ Headline 

should be combined with a ‘Compatil Fact’.

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor invidunt ut 

labore et dolore magna aliquyam erat, sed diam 

voluptua. At vero eos et accusam et justo duo dolores 

et ea rebum. Stet clita kasd gubergren, no sea 

takimata sanctus est Lorem ipsum dolor sit amet. 

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor invidunt ut 

labore et dolore magna aliquyam erat, sed diam 

voluptua. At vero eos et accusam et justo duo dolores 

et ea rebum. Stet clita kasd gubergren, no sea 

takimata sanctus est Lorem ipsum dolor sit amet.

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor.

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr sed 

diam nonumy

H2  

H3

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor.

Font size
Font size

Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr, sed 

diam nonumy eirmod tempo

3.0 System elements

Primary

Hover

Primary

Inactive

Secondary

Press

Secondary

Normal

Secondary

Secondary

Primary

Buttons

Textlinks

Link with icon

Textfelder

Tab navigation

Link list Radiobutton Checkboxes

All clickable, interactive elements have the colour cyan. 

No other element can use cyan. 

Eingabe – Standard

Input – Mouse-over

Eingabe – Standard – Aktiv

Dropdown Standard

Dropdown – Mouse over

Dropdown – Selected

Fehler

Error

Link 1

Link 3

Link 2

Link 4

Textlink Textlink Textlink

The design of the tab navigation mainly derives from the design of the main navigation, 

therefore, the colour is blue.

Lorem ipsum dolor sit amet consetetur

Dropdown

Select

Select

Select

Lorem ipsum dolor sit amet consetetur 

Kontur: dünn (z.B. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Kontur: dünn (z.B. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Kontur: doppelt (z.B. 2px), #9fb3c1

Outline: double (e.g. 2px), #9fb3c1

Kontur: dünn (z.B. 1px), #ff0000

Outline: thin (e.g. 1px), #ff0000

Print� Print� Print�

x

x

Standard
Outline: thin (e.g. 1px), #9fb3c1

Standard
Outline: thin (e.g. 1px), #9fb3c1

Active
Outline: thin (e.g. 1px), #9fb3c1
Checkmark: #009ee3

Active
Outline: thin (e.g. 1px), #9fb3c1
Marker: #009ee3

Mouse-over
Outline: double (e.g. 2px), #9fb3c1

Mouse-over
Outline: double (e.g. 2px), #9fb3c1

Never use
rounded corners!

Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr, sed 

diam nonumy eirmod tempo

Primary

Primary

Secondary Secondary

Cyan Light Cyan 50% Cyan
White

Grey blue

Grey blue

Cyan Light Cyan 50% Cyan
White

Grey blue

White White White

4.0 Modules

Lines and borders should be used sparingly. Clear 

structuring should be achieved as far as possible using text 

formatting, arranging the function blocks over the available 

space, and uniform use of design elements.

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor 

invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam 

et justo duo der  Read more

Corporate element - the speech bubble

A central recognition feature of our Corporate Design is the speech bubble. The speech 

bubble consists of a rectangular area and a corner, whose size and position have been 

precisely defined. The speech bubble is important but should be used discerningly,

being either used in white on images or in blue on white background.

1 3 4

2

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor 

invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam 

et justo duo der Read more

x

0,5 x 0,5 x

0,5 x 0,5 x

0,5 x 0,5 x

x

Structure

The speech bubble can be used flexibly. The triangle (hook) is always 

positioned left under the rectangular area. 

The distance from the left margin is equal to the length of the triangle 

side connected to the area.

No-goes

1. The hook must not be imitated.

2. It is always positioned under the rectangular area.

3. The speech bubble width must not exceed 1/4 of the total width of the rectangular area.

4. The speech bubble area is a rectangle.

Functional element - Header

Functional element - Teaser

Example Teasers

Functional element - Footer

Logo

Only one logo can be used in the navigation. 

It is always positioned on the left, on white 

background with enough white space around it. 

Subbrands

Hannover Re Group brands 

Download here

Navigation bar

Under the logo there is a blue navigation bar which is a strong visual 

element of all online applications.

Subnavigation (optional)

The subnavigation can be designed according to the needs of the 

application. The available colours, to show different states, are white and 

blue. Different elements, such as lines or boxes, may be used but need to be 

used consistently. As few sublevels as possible should be used.

Mobile version 

For the mobile version, it is recommended to use a hamburger menu.

As it is a representation of the blue navigation bar, the recommended colour 

is blue. The size of the logo and the hamburger menu need to be adapted for 

the viewport.

Breadcrumb (optional)

A breadcrumb navigation may be used, if necessary e.g., for websites with 

complex content and many levels of subnavigation. It can support the users 

orientation. The recommended colour is blue grey.

Service Navigation (optional)

A service navigation (Help, Print, Language selection, Log out, etc.) may be 

placed on the top right of the header and/or in the footer.

The font colour is grey.

Search (optional)

The search is always positioned on the right side and is usually kept in grey, 

such as the service navigation.

If the search function is a main feature of the website, it can be kept in cyan.

Teasers can be designed according to the specific need of the application 

but must then be consistently used. They can contain images, text and icons. 

The clickable areas are kept in cyan.

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet

Lorem ipsum 
dolor sit amet

Lorem ipsum 
dolor sit amet

Lorem ipsum 
dolor sit amet, 
consetetur 
sadipscing elitr
sed diam nonumy
eirmod

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Magna aliquyam erat, sed diam 
voluptua. At vero eos et accusam et 
justo duo dolores et.
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr Read more

Which Logo is to be used?

Applications marketed externally in the name of a subsidiary that has its own company logo 

must use that company's logo. If an application is available Group-wide, the Hannover Re 

logo must be used.

Many reinsurance applications marketed to external customers are registered under a sub-

brand or go by a name coined by Hannover Re. In these cases the sub-brand logo is used. 

In-house applications are solely given a name.

Logos of other manufacturers should not be shown on the user interface (except if 

prescribed by the software manufacturer under the terms of licensing agreements).

The styling of product brands follows the sub-brand design scheme

The design and complexity of the footer can be adapted according to the needs of the 

application but should, designwise, derive from the main navigation bar. The recommended 

colour is blue. Legal information and company details are always placed in the footer.

Lorem ipsum dolor 
sit amet, consetetur
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua. 
Read more 

Lorem ipsum dolor 
sit amet, consetetur
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua. 
Read more 

subbrand
This is an explanatory subline

Never use

rounded corners!

5.0 Icons

Icons/pictograms are uniquely defined symbols that are 

always used in the same way. They are reduced and 

symbolic representation, internationally understood and 

independent of cultural background. Ideally they are clear 

without explanatory text.

The visual depiction of icons/pictograms is part of the Corporate Identity of the Hannover Re 

Group and is in line with our goal of understandable, no-frills corporate communication. To 

achieve the aim of unambiguity, it is essential for icons/pictograms to be used with discipline 

and in exactly the same way across all media. For this reason, a standard set of pictographic 

symbols has been developed for corporate communication that defines specific symbols for 

various specific purposes.

If there is a suitable pictogram in the standard set, it must be consistently used for the 

defined topic. If a new, dedicated symbol is needed, this should be created professionally by 

an agency or qualified service provider in consultation with Corporate Communications. 

Photoshop templates incorporating the permissible colours, formats and line guides are 

available from Corporate Communications upon request – they make it easier to create new 

items.

Staff should not attempt to create new symbols themselves, as they usually do not have the 

skills and programs required to produce a professional result.

icp-requests@hannover-re.com

Corporate Communications

Functional icons are used for standard functions such as Print, Search, Trashcan/Delete, 

Save, Log in, Log out. The standard functional icons from the icon font must be used.

As they are an interactive, clickable element their colour is cyan. If their role is minor they 

might be in blue grey, e.g. in the service navigation.

View icon font

Hannover Re provides a pool of visualisation icons for use in applications.

If further icons are needed, they must be agreed with Corporate Communications in advance 

so that they can be included in the pool, if so desired.

The standard colour is blue. If it is a clickable element it is cyan. It can stand on a blue or 

cyan background and is then inverted to white. 

Functional icons

� � � � �

� � � � �

Visualisation icons

Lorem ipsum 
dolor sit amet
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Functional icons –  Standard Cyan

Functional icons –  Minor Anthrazit 

Visualisation icon –  Standard  Blue

Visualisation icon –  Clickable  Cyan
View icons in media pool Cumulus

No boxes or shapes around icons! A white icon can stand on blue or cyan 

background if that background is part of an 

element, like a module.
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• Abbreviations are to be avoided completely. Acronyms etc. may be used without further

explanation only if they can be taken for granted as familiar world-wide (e.g.: www).

• Highlighting of navigation items must be unambiguous to enable users to find their way 

around the application intuitively to a certain extent. That is to say, the terms used must be 

clear and concise and must not be duplicated.

• Every Hannover Re application has an imprint and, if appropriate, contains a reference to the 

company's data privacy policy. All obligatory details and legal information must be included. 

These details are to be placed in the header or footer, but at any rate must be immediately 

and readily accessible.

• Users should be offered an easy way of establishing contact.

Editorial notes

Service providers must be advised of the terms of reference applicable to IT at Hannover Re. The most 

important aspects to be taken into account must be communicated before any order is placed. 

Guidelines and other documents will be sent to the service provider in good time when needed.

Relevant documents on the terms of reference are the "Guideline for Software Development at 

Hannover Re" as well as "Processes for introducing applications at Hannover Re, including 

maintenance and quality management".

In continuous text the application name appears in normal lettering in the chosen system font and in the 

spelling used in the logo – this also applies to externally marketed tools. The vertical divider used in graphic 

trademarks (e.g. hr|Ascent) is replicated in the continuous text. The name may be highlighted in bold font.

This styleguide concerns all screen-based media, such as

• software products marketed externally to customers

• home-made or licensed software products for in-house use

• online tools and web-based services for in-house use

Images may be used only in compliance with the corporate design. Image material must be agreed 

with Corporate Communications. Images should preferebly be taken from the image pool

Sub-brands and names of applications in continuous text

Technical aspects

Images

0.0 Introduction

Hannover Re uses a reduced and unpretentious design which 

gives the user rapid guidance and facilitates recognition. The 

aim is to achieve the greatest possible visual uniformity for all 

digital interfaces. Applying clear design principles also serves 

to improve usability.

1.0 Colour

A wider colour scale is needed to represent complex graphics. In addition to the primary 

colours, secondary colours have been defined that are harmonious and yet allow a high 

contrast. The colour sequence within graphics is clearly defined. They are only to be used if 

the primary colours are not sufficient.

Signal colours for alerts, errors or traffic lights.

The main corporate colour is blue, it gives a serious, trustable appearance. Cyan is used in 

online applications to show an interactive, clickable state. The combination is fresh and 

modern. They are accompanied by white, as the general background colour, and blue grey for 

details (e.g. lines, or in special cases as background colour).

Antrazhit is used for typography as the contrast to the white background is optimal for 

readabilty.

The standard colour for backgrounds is white and should be used as far as possible. It 

gives a fresh, clear look. If a different background colour is needed to structure complex 

content in applications the blue grey colour scheme may be used.

To obtain a distinguishable look of all Hannover Re applications, the appearance of the 

main colours and their proportions towards each other are indispensable. Here you see 

the proportions of the main colours as they would appear e.g. distributed on a website.

Primary colours

Secondary colours

Signal colours

1.1 Proportion

1.2 Colour-Codes

1.3 Backgrounds

#0051920r 81g 146b

#a0b4bf160r 180g 191b

198r 210g 217b

227r 233g 236b

241r 244g 246b

#c6d2d9

#e2e8ec

#f0f3f5

#0051920r 158g 224b

#ffffff255r 255g 255bWhite 
.primary-colour-white

Blue 
.primary-colour-blue

Cyan 
.primary-colour-cyan

#82d0f5131r 208g 240bLight Cyan 50%
.primary-colour-light-cyan-50

Grey blue
.primary-colour-grey-blue

Grey blue 60% 
.primary-colour-grey-blue-60

Grey blue 30% 
.primary-colour-grey-blue-30

Grey blue 15% 
.primary-colour-grey-blue-15

Light green 
.secondary-colour-light-green

Dark green 
.secondary-colour-dark-green

Light orange 
.secondary-colour-light-orange

Dark orange 
.secondary-colour-dark-orange

Cyan 50% 
.secondary-colour-cyan 

Warm grey 
.secondary-colour-warm-grey

Dark grey 
.secondary-colour-dark-grey

Dark grey blue 
.secondary-colour-dark-blue-grey

Anthrazit 
.primary-colour-anthrazit

Red
.signal-colour-red

Yellow
.signal-colour-yellow

Green
.signal-colour-green

122r 149g 1b

145r 135g 123b

#7a9501

#91877b

233r 173g 5b

121r 110g 107b

255r 0g 0b

#e9ad05

#796e6b

#ff0000

172r 216g 25b #acd819

131r 208g 240b

62r 62g 62g

172r 216g 25b

#83d0f0

#3e3e3e

#acd819

204r 108g 8b

77r 107g 121b

255r 210g 0b

#cc6c08

#4d6b79

#ffd200

RGB

RGB

RGB

Hexadecimal code

Hexadecimal code

Hexadecimal code

The corporate colours form an unmistakable scheme which 

visualises the personality of the Hannover Re Group.

Never use

• colour gradients

• shading 

• 3D effects

Hannover Re’s corporate font is Compatil. The serif font 

‘Compatil Text’ gives the characteristic airy and classic 

look. In combination with the non-serif font ‘Compatil Fact’ 

it looks fresh and modern while creating a unique and 

recognisable look. 

2.0 Typography

2.4 Font size behavior for viewports

2.3 Alignment

Compatil Text, Blue Compatil Text, White

Compatil Fact, WhiteCompatil Fact, Anthrazit 

Text is always aligned to the left!

2.1 Corporate font and fallback font

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

Compatil Fact  Bold

The font ‘Compatil’ is used in all applications of HannoverRe. If ‘Compatil’ is not available or 

too costly (e.g. for only internally used applications) the free Google font ‘Source’ is used.

Compatil Fact Regular Compatil Text Regular

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

Source Sans BoldSource Sans Regular Source Serif Regular

2.2 Font usage

Lorem ipsum dolor sit amet, consetetur 

sadipscing elitr, sed diam nonumy 

eirmod tempor invidunt ut labore et dolore 

magna aliquyam erat, sed diam voluptua. 

At vero eos et accusam et justo duo. 

Lorem ipsum dolor sit amet, consetetur 

sadipscing, diam nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyam erat, sed voluptua. At vero 

eos et accusam et justo duo dolores et.

Lorem ipsum dolor sit amet, consetetur 

sadipscing elitr, nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyamt, sed diam voluptua. At 

veroet accusam et justo duo dolores et.

100%
75%

Relation between headlines:
clear differentation in size 

The blue serif font ‘Compatil Text’ is essential for the design and the brand recognition. It is used 

in headlines and can be used for special Markups such as citations. The anthrazit sans serif 

‘Compatil Fact’, from the same font family is used as secondary font and accompanies it. 

Font sizes need to be adapted depending on the device (desktop, tablet, mobile) for an 

optimal readable result. Proportions to each other must be kept.

Compatil Text, 50px, LS 60px, Blue
Compatil Text, 37,5px, LS 45px, Blue

Compatil Fact, bold: 25px, LS 30px, Anthrazit 

Compatil Fact, regular: 15px, LS 24px, Anthrazit 

Compatil Fact, bold: 15px, LS 24px, Anthrazit 

Compatil Fact, regular: 12px, LS 20px, Anthrazit

H1

H2

H3

Bodytext

Highlights in bodytext

Hinweistexte

Example: Recommended font sizes for desktop website

The relation between two fonts

Font hierarchies
Hierarchies can be used according to the need of the specific application, 

but have to be used consistently. As few different font sizes as possible 

are used.

There has to be a significant differentation between the size of the used 

fonts. No font in body text can be bigger than the headlines. 

If a font is, or is part of, an interactive, clickable element, the colour rule 

changes: see chapter 3.0.

On a blue or cyan background the font color is white. 

Lorem ipsum dolor sit amet Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, 
consetetur sadipscing elitr

Lorem ipsum dolor sit 

amet, consetetur 

sadipscing elitr sed diam 

nonumy

H1 H1

H2 H2

Usage of ’Compatil Text’
If ‘Compatil Text‘ is used in two headline hierarchies, like H1 and H2 (see 

example below), they should only be used separately and not in direct 

combination with each other. Therefore each ‘Compatil Text’ Headline 

should be combined with a ‘Compatil Fact’.

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor invidunt ut 

labore et dolore magna aliquyam erat, sed diam 

voluptua. At vero eos et accusam et justo duo dolores 

et ea rebum. Stet clita kasd gubergren, no sea 

takimata sanctus est Lorem ipsum dolor sit amet. 

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor invidunt ut 

labore et dolore magna aliquyam erat, sed diam 

voluptua. At vero eos et accusam et justo duo dolores 

et ea rebum. Stet clita kasd gubergren, no sea 

takimata sanctus est Lorem ipsum dolor sit amet.

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor.

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr sed 

diam nonumy

H2  

H3

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor.

Font size
Font size

Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr, sed 

diam nonumy eirmod tempo

3.0 System elements

Primary

Hover

Primary

Inactive

Secondary

Press

Secondary

Normal

Secondary

Secondary

Primary

Buttons

Textlinks

Link with icon

Textfields

Tab navigation

Link list Radiobutton Checkboxes

All clickable, interactive elements have the colour cyan. 

No other element can use cyan. 

Input Standard

Input – Mouse-over

Input Standard – Active

Dropdown – Standard

Dropdown – Mouseover

Dropdown – Ausgewählt

Error

Fehler

Link 1

Link 3

Link 2

Link 4

Textlink Textlink Textlink

The design of the tab navigation mainly derives from the design of the main navigation, 

therefore, the colour is blue.

Lorem ipsum dolor sit amet consetetur

Dropdown

Auswahl

Auswahl

Auswahl

Lorem ipsum dolor sit amet consetetur 

Outline: thin (e.g. 1px), #9fb3c1

Kontur: dünn (z.B. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Kontur: dünn (z.B. 1px) #a0b4bf

Outline: double (e.g. 2px), #9fb3c1

Kontur: doppelt (z.B. 2px), #9fb3c1

Outline: thin (e.g. 1px), #ff0000

Kontur: dünn (z.B. 1px), #ff0000

Print� Print� Print�

x

x

Standard
Outline: thin (e.g. 1px), #9fb3c1

Standard
Outline: thin (e.g. 1px), #9fb3c1

Active
Outline: thin (e.g. 1px), #9fb3c1
Checkmark: #009ee3

Active
Outline: thin (e.g. 1px), #9fb3c1
Marker: #009ee3

Mouse-over
Outline: double (e.g. 2px), #9fb3c1

Mouse-over
Outline: double (e.g. 2px), #9fb3c1

Never use
rounded corners!

Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr, sed 

diam nonumy eirmod tempo

Primary

Primary

Secondary Secondary

Cyan Light Cyan 50% Cyan
White

Grey blue

Grey blue

Cyan Light Cyan 50% Cyan
White

Grey blue

White White White

4.0 Modules

Lines and borders should be used sparingly. Clear 

structuring should be achieved as far as possible using text 

formatting, arranging the function blocks over the available 

space, and uniform use of design elements.

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor 

invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam 

et justo duo der  Read more

Corporate element - the speech bubble

A central recognition feature of our Corporate Design is the speech bubble. The speech 

bubble consists of a rectangular area and a corner, whose size and position have been 

precisely defined. The speech bubble is important but should be used discerningly,

being either used in white on images or in blue on white background.

1 3 4

2

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor 

invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam 

et justo duo der Read more

x

0,5 x 0,5 x

0,5 x 0,5 x

0,5 x 0,5 x

x

Structure

The speech bubble can be used flexibly. The triangle (hook) is always 

positioned left under the rectangular area. 

The distance from the left margin is equal to the length of the triangle 

side connected to the area.

No-goes

1. The hook must not be imitated.

2. It is always positioned under the rectangular area.

3. The speech bubble width must not exceed 1/4 of the total width of the rectangular area.

4. The speech bubble area is a rectangle.

Functional element - Header

Functional element - Teaser

Example Teasers

Functional element - Footer

Logo

Only one logo can be used in the navigation. 

It is always positioned on the left, on white 

background with enough white space around it. 

Subbrands

Hannover Re Group brands 

Download here

Navigation bar

Under the logo there is a blue navigation bar which is a strong visual 

element of all online applications.

Subnavigation (optional)

The subnavigation can be designed according to the needs of the 

application. The available colours, to show different states, are white and 

blue. Different elements, such as lines or boxes, may be used but need to be 

used consistently. As few sublevels as possible should be used.

Mobile version 

For the mobile version, it is recommended to use a hamburger menu.

As it is a representation of the blue navigation bar, the recommended colour 

is blue. The size of the logo and the hamburger menu need to be adapted for 

the viewport.

Breadcrumb (optional)

A breadcrumb navigation may be used, if necessary e.g., for websites with 

complex content and many levels of subnavigation. It can support the users 

orientation. The recommended colour is blue grey.

Service Navigation (optional)

A service navigation (Help, Print, Language selection, Log out, etc.) may be 

placed on the top right of the header and/or in the footer.

The font colour is grey.

Search (optional)

The search is always positioned on the right side and is usually kept in grey, 

such as the service navigation.

If the search function is a main feature of the website, it can be kept in cyan.

Teasers can be designed according to the specific need of the application 

but must then be consistently used. They can contain images, text and icons. 

The clickable areas are kept in cyan.

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet

Lorem ipsum 
dolor sit amet

Lorem ipsum 
dolor sit amet

Lorem ipsum 
dolor sit amet, 
consetetur 
sadipscing elitr
sed diam nonumy
eirmod

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Magna aliquyam erat, sed diam 
voluptua. At vero eos et accusam et 
justo duo dolores et.
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr Read more

Which Logo is to be used?

Applications marketed externally in the name of a subsidiary that has its own company logo 

must use that company's logo. If an application is available Group-wide, the Hannover Re 

logo must be used.

Many reinsurance applications marketed to external customers are registered under a sub-

brand or go by a name coined by Hannover Re. In these cases the sub-brand logo is used. 

In-house applications are solely given a name.

Logos of other manufacturers should not be shown on the user interface (except if 

prescribed by the software manufacturer under the terms of licensing agreements).

The styling of product brands follows the sub-brand design scheme

The design and complexity of the footer can be adapted according to the needs of the 

application but should, designwise, derive from the main navigation bar. The recommended 

colour is blue. Legal information and company details are always placed in the footer.

Lorem ipsum dolor 
sit amet, consetetur
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua. 
Read more 

Lorem ipsum dolor 
sit amet, consetetur
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua. 
Read more 

subbrand
This is an explanatory subline

Never use

rounded corners!

5.0 Icons

Icons/pictograms are uniquely defined symbols that are 

always used in the same way. They are reduced and 

symbolic representation, internationally understood and 

independent of cultural background. Ideally they are clear 

without explanatory text.

The visual depiction of icons/pictograms is part of the Corporate Identity of the Hannover Re 

Group and is in line with our goal of understandable, no-frills corporate communication. To 

achieve the aim of unambiguity, it is essential for icons/pictograms to be used with discipline 

and in exactly the same way across all media. For this reason, a standard set of pictographic 

symbols has been developed for corporate communication that defines specific symbols for 

various specific purposes.

If there is a suitable pictogram in the standard set, it must be consistently used for the 

defined topic. If a new, dedicated symbol is needed, this should be created professionally by 

an agency or qualified service provider in consultation with Corporate Communications. 

Photoshop templates incorporating the permissible colours, formats and line guides are 

available from Corporate Communications upon request – they make it easier to create new 

items.

Staff should not attempt to create new symbols themselves, as they usually do not have the 

skills and programs required to produce a professional result.

icp-requests@hannover-re.com

Corporate Communications

Functional icons are used for standard functions such as Print, Search, Trashcan/Delete, 

Save, Log in, Log out. The standard functional icons from the icon font must be used.

As they are an interactive, clickable element their colour is cyan. If their role is minor they 

might be in blue grey, e.g. in the service navigation.

View icon font

Hannover Re provides a pool of visualisation icons for use in applications.

If further icons are needed, they must be agreed with Corporate Communications in advance 

so that they can be included in the pool, if so desired.

The standard colour is blue. If it is a clickable element it is cyan. It can stand on a blue or 

cyan background and is then inverted to white. 

Functional icons

� � � � �

� � � � �

Visualisation icons

Lorem ipsum 
dolor sit amet
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Functional icons –  Standard Cyan

Functional icons –  Minor Anthrazit 

Visualisation icon –  Standard  Blue

Visualisation icon –  Clickable  Cyan
View icons in media pool Cumulus

No boxes or shapes around icons! A white icon can stand on blue or cyan 

background if that background is part of an 

element, like a module.

Style guide
for all online applications 
of Hannover Re 
Last update 18.04.2018

Person in charge

Ulf Mücke

Information Technology

ulf.muecke@hannover-re.com

T +49 511 5604-1478

Lena Rehbein

Corporate Communications

lena.rehbein@hannover-re.com

T +49 511 5604-1062 

klingt gaga

• Abbreviations are to be avoided completely. Acronyms etc. may be used without further

explanation only if they can be taken for granted as familiar world-wide (e.g.: www).

• Highlighting of navigation items must be unambiguous to enable users to find their way 

around the application intuitively to a certain extent. That is to say, the terms used must be 

clear and concise and must not be duplicated.

• Every Hannover Re application has an imprint and, if appropriate, contains a reference to the 

company's data privacy policy. All obligatory details and legal information must be included. 

These details are to be placed in the header or footer, but at any rate must be immediately 

and readily accessible.

• Users should be offered an easy way of establishing contact.

Editorial notes

Service providers must be advised of the terms of reference applicable to IT at Hannover Re. The most 

important aspects to be taken into account must be communicated before any order is placed. 

Guidelines and other documents will be sent to the service provider in good time when needed.

Relevant documents on the terms of reference are the "Guideline for Software Development at 

Hannover Re" as well as "Processes for introducing applications at Hannover Re, including 

maintenance and quality management".

In continuous text the application name appears in normal lettering in the chosen system font and in the 

spelling used in the logo – this also applies to externally marketed tools. The vertical divider used in graphic 

trademarks (e.g. hr|Ascent) is replicated in the continuous text. The name may be highlighted in bold font.

This styleguide concerns all screen-based media, such as

• software products marketed externally to customers

• home-made or licensed software products for in-house use

• online tools and web-based services for in-house use

Images may be used only in compliance with the corporate design. Image material must be agreed 

with Corporate Communications. Images should preferebly be taken from the image pool

Sub-brands and names of applications in continuous text

Technical aspects

Images

0.0 Introduction

Hannover Re uses a reduced and unpretentious design which 

gives the user rapid guidance and facilitates recognition. The 

aim is to achieve the greatest possible visual uniformity for all 

digital interfaces. Applying clear design principles also serves 

to improve usability.

1.0 Colour

A wider colour scale is needed to represent complex graphics. In addition to the primary 

colours, secondary colours have been defined that are harmonious and yet allow a high 

contrast. The colour sequence within graphics is clearly defined. They are only to be used if 

the primary colours are not sufficient.

Signal colours for alerts, errors or traffic lights.

The main corporate colour is blue, it gives a serious, trustable appearance. Cyan is used in 

online applications to show an interactive, clickable state. The combination is fresh and 

modern. They are accompanied by white, as the general background colour, and blue grey for 

details (e.g. lines, or in special cases as background colour).

Antrazhit is used for typography as the contrast to the white background is optimal for 

readabilty.

The standard colour for backgrounds is white and should be used as far as possible. It 

gives a fresh, clear look. If a different background colour is needed to structure complex 

content in applications the blue grey colour scheme may be used.

To obtain a distinguishable look of all Hannover Re applications, the appearance of the 

main colours and their proportions towards each other are indispensable. Here you see 

the proportions of the main colours as they would appear e.g. distributed on a website.

Primary colours

Secondary colours

Signal colours

1.1 Proportion

1.2 Colour-Codes

1.3 Backgrounds

#0051920r 81g 146b

#a0b4bf160r 180g 191b

198r 210g 217b

227r 233g 236b

241r 244g 246b

#c6d2d9

#e2e8ec

#f0f3f5

#0051920r 158g 224b

#ffffff255r 255g 255bWhite 
.primary-colour-white

Blue 
.primary-colour-blue

Cyan 
.primary-colour-cyan

#82d0f5131r 208g 240bLight Cyan 50%
.primary-colour-light-cyan-50

Grey blue
.primary-colour-grey-blue

Grey blue 60% 
.primary-colour-grey-blue-60

Grey blue 30% 
.primary-colour-grey-blue-30

Grey blue 15% 
.primary-colour-grey-blue-15

Light green 
.secondary-colour-light-green

Dark green 
.secondary-colour-dark-green

Light orange 
.secondary-colour-light-orange

Dark orange 
.secondary-colour-dark-orange

Cyan 50% 
.secondary-colour-cyan 

Warm grey 
.secondary-colour-warm-grey

Dark grey 
.secondary-colour-dark-grey

Dark grey blue 
.secondary-colour-dark-blue-grey

Anthrazit 
.primary-colour-anthrazit

Red
.signal-colour-red

Yellow
.signal-colour-yellow

Green
.signal-colour-green

122r 149g 1b

145r 135g 123b

#7a9501

#91877b

233r 173g 5b

121r 110g 107b

255r 0g 0b

#e9ad05

#796e6b

#ff0000

172r 216g 25b #acd819

131r 208g 240b

62r 62g 62g

172r 216g 25b

#83d0f0

#3e3e3e

#acd819

204r 108g 8b

77r 107g 121b

255r 210g 0b

#cc6c08

#4d6b79

#ffd200

RGB

RGB

RGB

Hexadecimal code

Hexadecimal code

Hexadecimal code

The corporate colours form an unmistakable scheme which 

visualises the personality of the Hannover Re Group.

Never use

• colour gradients

• shading 

• 3D effects

Hannover Re’s corporate font is Compatil. The serif font 

‘Compatil Text’ gives the characteristic airy and classic 

look. In combination with the non-serif font ‘Compatil Fact’ 

it looks fresh and modern while creating a unique and 

recognisable look. 

2.0 Typography

2.4 Font size behavior for viewports

2.3 Alignment

Compatil Text, Blue Compatil Text, White

Compatil Fact, WhiteCompatil Fact, Anthrazit 

Text is always aligned to the left!

2.1 Corporate font and fallback font

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

Compatil Fact  Bold

The font ‘Compatil’ is used in all applications of HannoverRe. If ‘Compatil’ is not available or 

too costly (e.g. for only internally used applications) the free Google font ‘Source’ is used.

Compatil Fact Regular Compatil Text Regular

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

Source Sans BoldSource Sans Regular Source Serif Regular

2.2 Font usage

Lorem ipsum dolor sit amet, consetetur 

sadipscing elitr, sed diam nonumy 

eirmod tempor invidunt ut labore et dolore 

magna aliquyam erat, sed diam voluptua. 

At vero eos et accusam et justo duo. 

Lorem ipsum dolor sit amet, consetetur 

sadipscing, diam nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyam erat, sed voluptua. At vero 

eos et accusam et justo duo dolores et.

Lorem ipsum dolor sit amet, consetetur 

sadipscing elitr, nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyamt, sed diam voluptua. At 

veroet accusam et justo duo dolores et.

100%
75%

Relation between headlines:
clear differentation in size 

The blue serif font ‘Compatil Text’ is essential for the design and the brand recognition. It is used 

in headlines and can be used for special Markups such as citations. The anthrazit sans serif 

‘Compatil Fact’, from the same font family is used as secondary font and accompanies it. 

Font sizes need to be adapted depending on the device (desktop, tablet, mobile) for an 

optimal readable result. Proportions to each other must be kept.

Compatil Text, 50px, LS 60px, Blue
Compatil Text, 37,5px, LS 45px, Blue

Compatil Fact, bold: 25px, LS 30px, Anthrazit 

Compatil Fact, regular: 15px, LS 24px, Anthrazit 

Compatil Fact, bold: 15px, LS 24px, Anthrazit 

Compatil Fact, regular: 12px, LS 20px, Anthrazit

H1

H2

H3

Bodytext

Highlights in bodytext

Hinweistexte

Example: Recommended font sizes for desktop website

The relation between two fonts

Font hierarchies
Hierarchies can be used according to the need of the specific application, 

but have to be used consistently. As few different font sizes as possible 

are used.

There has to be a significant differentation between the size of the used 

fonts. No font in body text can be bigger than the headlines. 

If a font is, or is part of, an interactive, clickable element, the colour rule 

changes: see chapter 3.0.

On a blue or cyan background the font color is white. 

Lorem ipsum dolor sit amet Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, 
consetetur sadipscing elitr

Lorem ipsum dolor sit 

amet, consetetur 

sadipscing elitr sed diam 

nonumy

H1 H1

H2 H2

Usage of ’Compatil Text’
If ‘Compatil Text‘ is used in two headline hierarchies, like H1 and H2 (see 

example below), they should only be used separately and not in direct 

combination with each other. Therefore each ‘Compatil Text’ Headline 

should be combined with a ‘Compatil Fact’.

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor invidunt ut 

labore et dolore magna aliquyam erat, sed diam 

voluptua. At vero eos et accusam et justo duo dolores 

et ea rebum. Stet clita kasd gubergren, no sea 

takimata sanctus est Lorem ipsum dolor sit amet. 

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor invidunt ut 

labore et dolore magna aliquyam erat, sed diam 

voluptua. At vero eos et accusam et justo duo dolores 

et ea rebum. Stet clita kasd gubergren, no sea 

takimata sanctus est Lorem ipsum dolor sit amet.

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor.

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr sed 

diam nonumy

H2  

H3

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor.

Font size
Font size

Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr, sed 

diam nonumy eirmod tempo

3.0 System elements

Primary

Hover

Primary

Inactive

Secondary

Press

Secondary

Normal

Secondary

Secondary

Primary

Buttons

Textlinks

Link with icon

Textfields

Tab-Navigation

Link list Radiobutton Checkboxes

All clickable, interactive elements have the colour cyan. 

No other element can use cyan. 

Input Standard

Input – Mouse-over

Input Standard – Active

Dropdown Standard

Dropdown – Mouse over

Dropdown – Selected

Error

Error

Link 1

Link 3

Link 2

Link 4

Textlink Textlink Textlink

Das Design der Tab-Navigation ist hauptsächlich vom Design der Hauptnavigation 

abgeleitet und daher ebenfalls in Blau zu halten.

Lorem ipsum dolor sit amet consetetur

Dropdown

Select

Select

Select

Lorem ipsum dolor sit amet consetetur 

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: double (e.g. 2px), #9fb3c1

Outline: double (e.g. 2px), #9fb3c1

Outline: thin (e.g. 1px), #ff0000

Outline: thin (e.g. 1px), #ff0000

Print� Print� Print�

x

x

Standard
Outline: thin (e.g. 1px), #9fb3c1

Standard
Outline: thin (e.g. 1px), #9fb3c1

Active
Outline: thin (e.g. 1px), #9fb3c1
Checkmark: #009ee3

Active
Outline: thin (e.g. 1px), #9fb3c1
Marker: #009ee3

Mouse-over
Outline: double (e.g. 2px), #9fb3c1

Mouse-over
Outline: double (e.g. 2px), #9fb3c1

Never use
rounded corners!

Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr, sed 

diam nonumy eirmod tempo

Primary

Primary

Secondary Secondary

Cyan Light Cyan 50% Cyan
White

Grey blue

Grey blue

Cyan Light Cyan 50% Cyan
White

Grey blue

White White White

4.0 Modules

Lines and borders should be used sparingly. Clear 

structuring should be achieved as far as possible using text 

formatting, arranging the function blocks over the available 

space, and uniform use of design elements.

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor 

invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam 

et justo duo der  Read more

Corporate element - the speech bubble

A central recognition feature of our Corporate Design is the speech bubble. The speech 

bubble consists of a rectangular area and a corner, whose size and position have been 

precisely defined. The speech bubble is important but should be used discerningly,

being either used in white on images or in blue on white background.

1 3 4

2

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor 

invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam 

et justo duo der Read more

x

0,5 x 0,5 x

0,5 x 0,5 x

0,5 x 0,5 x

x

Structure

The speech bubble can be used flexibly. The triangle (hook) is always 

positioned left under the rectangular area. 

The distance from the left margin is equal to the length of the triangle 

side connected to the area.

No-goes

1. The hook must not be imitated.

2. It is always positioned under the rectangular area.

3. The speech bubble width must not exceed 1/4 of the total width of the rectangular area.

4. The speech bubble area is a rectangle.

Functional element - Header

Functional element - Teaser

Example Teasers

Functional element - Footer

Logo

Only one logo can be used in the navigation. 

It is always positioned on the left, on white 

background with enough white space around it. 

Subbrands

Hannover Re Group brands 

Download here

Navigation bar

Under the logo there is a blue navigation bar which is a strong visual 

element of all online applications.

Subnavigation (optional)

The subnavigation can be designed according to the needs of the 

application. The available colours, to show different states, are white and 

blue. Different elements, such as lines or boxes, may be used but need to be 

used consistently. As few sublevels as possible should be used.

Mobile version 

For the mobile version, it is recommended to use a hamburger menu.

As it is a representation of the blue navigation bar, the recommended colour 

is blue. The size of the logo and the hamburger menu need to be adapted for 

the viewport.

Breadcrumb (optional)

A breadcrumb navigation may be used, if necessary e.g., for websites with 

complex content and many levels of subnavigation. It can support the users 

orientation. The recommended colour is blue grey.

Service Navigation (optional)

A service navigation (Help, Print, Language selection, Log out, etc.) may be 

placed on the top right of the header and/or in the footer.

The font colour is grey.

Search (optional)

The search is always positioned on the right side and is usually kept in grey, 

such as the service navigation.

If the search function is a main feature of the website, it can be kept in cyan.

Teasers can be designed according to the specific need of the application 

but must then be consistently used. They can contain images, text and icons. 

The clickable areas are kept in cyan.

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet

Lorem ipsum 
dolor sit amet

Lorem ipsum 
dolor sit amet

Lorem ipsum 
dolor sit amet, 
consetetur 
sadipscing elitr
sed diam nonumy
eirmod

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Magna aliquyam erat, sed diam 
voluptua. At vero eos et accusam et 
justo duo dolores et.
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr Read more

Which Logo is to be used?

Applications marketed externally in the name of a subsidiary that has its own company logo 

must use that company's logo. If an application is available Group-wide, the Hannover Re 

logo must be used.

Many reinsurance applications marketed to external customers are registered under a sub-

brand or go by a name coined by Hannover Re. In these cases the sub-brand logo is used. 

In-house applications are solely given a name.

Logos of other manufacturers should not be shown on the user interface (except if 

prescribed by the software manufacturer under the terms of licensing agreements).

The styling of product brands follows the sub-brand design scheme

The design and complexity of the footer can be adapted according to the needs of the 

application but should, designwise, derive from the main navigation bar. The recommended 

colour is blue. Legal information and company details are always placed in the footer.

Lorem ipsum dolor 
sit amet, consetetur
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua. 
Read more 

Lorem ipsum dolor 
sit amet, consetetur
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua. 
Read more 

subbrand
This is an explanatory subline

Never use

rounded corners!

5.0 Icons

Icons/pictograms are uniquely defined symbols that are 

always used in the same way. They are reduced and 

symbolic representation, internationally understood and 

independent of cultural background. Ideally they are clear 

without explanatory text.

The visual depiction of icons/pictograms is part of the Corporate Identity of the Hannover Re 

Group and is in line with our goal of understandable, no-frills corporate communication. To 

achieve the aim of unambiguity, it is essential for icons/pictograms to be used with discipline 

and in exactly the same way across all media. For this reason, a standard set of pictographic 

symbols has been developed for corporate communication that defines specific symbols for 

various specific purposes.

If there is a suitable pictogram in the standard set, it must be consistently used for the 

defined topic. If a new, dedicated symbol is needed, this should be created professionally by 

an agency or qualified service provider in consultation with Corporate Communications. 

Photoshop templates incorporating the permissible colours, formats and line guides are 

available from Corporate Communications upon request – they make it easier to create new 

items.

Staff should not attempt to create new symbols themselves, as they usually do not have the 

skills and programs required to produce a professional result.

icp-requests@hannover-re.com

Corporate Communications

Functional icons are used for standard functions such as Print, Search, Trashcan/Delete, 

Save, Log in, Log out. The standard functional icons from the icon font must be used.

As they are an interactive, clickable element their colour is cyan. If their role is minor they 

might be in blue grey, e.g. in the service navigation.

View icon font

Hannover Re provides a pool of visualisation icons for use in applications.

If further icons are needed, they must be agreed with Corporate Communications in advance 

so that they can be included in the pool, if so desired.

The standard colour is blue. If it is a clickable element it is cyan. It can stand on a blue or 

cyan background and is then inverted to white. 

Functional icons

� � � � �

� � � � �

Visualisation icons

Lorem ipsum 
dolor sit amet
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Functional icons –  Standard Cyan

Functional icons –  Minor Anthrazit 

Visualisation icon –  Standard  Blue

Visualisation icon –  Clickable  Cyan
View icons in media pool Cumulus

No boxes or shapes around icons! A white icon can stand on blue or cyan 

background if that background is part of an 

element, like a module.
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• Abbreviations are to be avoided completely. Acronyms etc. may be used without further

explanation only if they can be taken for granted as familiar world-wide (e.g.: www).

• Highlighting of navigation items must be unambiguous to enable users to find their way 

around the application intuitively to a certain extent. That is to say, the terms used must be 

clear and concise and must not be duplicated.

• Every Hannover Re application has an imprint and, if appropriate, contains a reference to the 

company's data privacy policy. All obligatory details and legal information must be included. 

These details are to be placed in the header or footer, but at any rate must be immediately 

and readily accessible.

• Users should be offered an easy way of establishing contact.

Editorial notes

Service providers must be advised of the terms of reference applicable to IT at Hannover Re. The most 

important aspects to be taken into account must be communicated before any order is placed. 

Guidelines and other documents will be sent to the service provider in good time when needed.

Relevant documents on the terms of reference are the "Guideline for Software Development at 

Hannover Re" as well as "Processes for introducing applications at Hannover Re, including 

maintenance and quality management".

In continuous text the application name appears in normal lettering in the chosen system font and in the 

spelling used in the logo – this also applies to externally marketed tools. The vertical divider used in graphic 

trademarks (e.g. hr|Ascent) is replicated in the continuous text. The name may be highlighted in bold font.

This styleguide concerns all screen-based media, such as

• software products marketed externally to customers

• home-made or licensed software products for in-house use

• online tools and web-based services for in-house use

Images may be used only in compliance with the corporate design. Image material must be agreed 

with Corporate Communications. Images should preferebly be taken from the image pool

Sub-brands and names of applications in continuous text

Technical aspects

Images

0.0 Introduction

Hannover Re uses a reduced and unpretentious design which 

gives the user rapid guidance and facilitates recognition. The 

aim is to achieve the greatest possible visual uniformity for all 

digital interfaces. Applying clear design principles also serves 

to improve usability.

1.0 Colour

A wider colour scale is needed to represent complex graphics. In addition to the primary 

colours, secondary colours have been defined that are harmonious and yet allow a high 

contrast. The colour sequence within graphics is clearly defined. They are only to be used if 

the primary colours are not sufficient.

Signal colours for alerts, errors or traffic lights.

The main corporate colour is blue, it gives a serious, trustable appearance. Cyan is used in 

online applications to show an interactive, clickable state. The combination is fresh and 

modern. They are accompanied by white, as the general background colour, and blue grey for 

details (e.g. lines, or in special cases as background colour).

Antrazhit is used for typography as the contrast to the white background is optimal for 

readabilty.

The standard colour for backgrounds is white and should be used as far as possible. It 

gives a fresh, clear look. If a different background colour is needed to structure complex 

content in applications the blue grey colour scheme may be used.

To obtain a distinguishable look of all Hannover Re applications, the appearance of the 

main colours and their proportions towards each other are indispensable. Here you see 

the proportions of the main colours as they would appear e.g. distributed on a website.

Primary colours

Secondary colours

Signal colours

1.1 Proportion

1.2 Colour-Codes

1.3 Backgrounds

#0051920r 81g 146b

#a0b4bf160r 180g 191b

198r 210g 217b

227r 233g 236b

241r 244g 246b

#c6d2d9

#e2e8ec

#f0f3f5

#0051920r 158g 224b

#ffffff255r 255g 255bWhite 
.primary-colour-white

Blue 
.primary-colour-blue

Cyan 
.primary-colour-cyan

#82d0f5131r 208g 240bLight Cyan 50%
.primary-colour-light-cyan-50

Grey blue
.primary-colour-grey-blue

Grey blue 60% 
.primary-colour-grey-blue-60

Grey blue 30% 
.primary-colour-grey-blue-30

Grey blue 15% 
.primary-colour-grey-blue-15

Light green 
.secondary-colour-light-green

Dark green 
.secondary-colour-dark-green

Light orange 
.secondary-colour-light-orange

Dark orange 
.secondary-colour-dark-orange

Cyan 50% 
.secondary-colour-cyan 

Warm grey 
.secondary-colour-warm-grey

Dark grey 
.secondary-colour-dark-grey

Dark grey blue 
.secondary-colour-dark-blue-grey

Anthrazit 
.primary-colour-anthrazit

Red
.signal-colour-red

Yellow
.signal-colour-yellow

Green
.signal-colour-green

122r 149g 1b

145r 135g 123b

#7a9501

#91877b

233r 173g 5b

121r 110g 107b

255r 0g 0b

#e9ad05

#796e6b

#ff0000

172r 216g 25b #acd819

131r 208g 240b

62r 62g 62g

172r 216g 25b

#83d0f0

#3e3e3e

#acd819

204r 108g 8b

77r 107g 121b

255r 210g 0b

#cc6c08

#4d6b79

#ffd200

RGB

RGB

RGB

Hexadecimal code

Hexadecimal code

Hexadecimal code

The corporate colours form an unmistakable scheme which 

visualises the personality of the Hannover Re Group.

Never use

• colour gradients

• shading 

• 3D effects

Hannover Re’s corporate font is Compatil. The serif font 

‘Compatil Text’ gives the characteristic airy and classic 

look. In combination with the non-serif font ‘Compatil Fact’ 

it looks fresh and modern while creating a unique and 

recognisable look. 

2.0 Typography

2.4 Font size behavior for viewports

2.3 Alignment

Compatil Text, Blue Compatil Text, White

Compatil Fact, WhiteCompatil Fact, Anthrazit 

Text is always aligned to the left!

2.1 Corporate font and fallback font

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

Compatil Fact  Bold

The font ‘Compatil’ is used in all applications of HannoverRe. If ‘Compatil’ is not available or 

too costly (e.g. for only internally used applications) the free Google font ‘Source’ is used.

Compatil Fact Regular Compatil Text Regular

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

Source Sans BoldSource Sans Regular Source Serif Regular

2.2 Font usage

Lorem ipsum dolor sit amet, consetetur 

sadipscing elitr, sed diam nonumy 

eirmod tempor invidunt ut labore et dolore 

magna aliquyam erat, sed diam voluptua. 

At vero eos et accusam et justo duo. 

Lorem ipsum dolor sit amet, consetetur 

sadipscing, diam nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyam erat, sed voluptua. At vero 

eos et accusam et justo duo dolores et.

Lorem ipsum dolor sit amet, consetetur 

sadipscing elitr, nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyamt, sed diam voluptua. At 

veroet accusam et justo duo dolores et.

100%
75%

Relation between headlines:
clear differentation in size 

The blue serif font ‘Compatil Text’ is essential for the design and the brand recognition. It is used 

in headlines and can be used for special Markups such as citations. The anthrazit sans serif 

‘Compatil Fact’, from the same font family is used as secondary font and accompanies it. 

Font sizes need to be adapted depending on the device (desktop, tablet, mobile) for an 

optimal readable result. Proportions to each other must be kept.

Compatil Text, 50px, LS 60px, Blue
Compatil Text, 37,5px, LS 45px, Blue

Compatil Fact, bold: 25px, LS 30px, Anthrazit 

Compatil Fact, regular: 15px, LS 24px, Anthrazit 

Compatil Fact, bold: 15px, LS 24px, Anthrazit 

Compatil Fact, regular: 12px, LS 20px, Anthrazit

H1

H2

H3

Bodytext

Highlights in bodytext

Hinweistexte

Example: Recommended font sizes for desktop website

The relation between two fonts

Font hierarchies
Hierarchies can be used according to the need of the specific application, 

but have to be used consistently. As few different font sizes as possible 

are used.

There has to be a significant differentation between the size of the used 

fonts. No font in body text can be bigger than the headlines. 

If a font is, or is part of, an interactive, clickable element, the colour rule 

changes: see chapter 3.0.

On a blue or cyan background the font color is white. 

Lorem ipsum dolor sit amet Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, 
consetetur sadipscing elitr

Lorem ipsum dolor sit 

amet, consetetur 

sadipscing elitr sed diam 

nonumy

H1 H1

H2 H2

Usage of ’Compatil Text’
If ‘Compatil Text‘ is used in two headline hierarchies, like H1 and H2 (see 

example below), they should only be used separately and not in direct 

combination with each other. Therefore each ‘Compatil Text’ Headline 

should be combined with a ‘Compatil Fact’.

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor invidunt ut 

labore et dolore magna aliquyam erat, sed diam 

voluptua. At vero eos et accusam et justo duo dolores 

et ea rebum. Stet clita kasd gubergren, no sea 

takimata sanctus est Lorem ipsum dolor sit amet. 

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor invidunt ut 

labore et dolore magna aliquyam erat, sed diam 

voluptua. At vero eos et accusam et justo duo dolores 

et ea rebum. Stet clita kasd gubergren, no sea 

takimata sanctus est Lorem ipsum dolor sit amet.

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor.

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr sed 

diam nonumy

H2  

H3

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor.

Font size
Font size

Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr, sed 

diam nonumy eirmod tempo

3.0 System elements

Primary

Hover

Primary

Inactive

Secondary

Press

Secondary

Normal

Secondary

Secondary

Primary

Buttons

Textlinks

Link with icon

Textfields

Tab navigation

Link list Radiobutton Checkboxes

All clickable, interactive elements have the colour cyan. 

No other element can use cyan. 

Input Standard

Input – Mouse-over

Input Standard – Active

Dropdown Standard

Dropdown – Mouse over

Dropdown – Selected

Error

Error

Link 1

Link 3

Link 2

Link 4

Textlink Textlink Textlink

The design of the tab navigation mainly derives from the design of the main navigation, 

therefore, the colour is blue.

Lorem ipsum dolor sit amet consetetur

Dropdown

Select

Select

Select

Lorem ipsum dolor sit amet consetetur 

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: double (e.g. 2px), #9fb3c1

Outline: double (e.g. 2px), #9fb3c1

Outline: thin (e.g. 1px), #ff0000

Outline: thin (e.g. 1px), #ff0000

Print� Print� Print�

x

x

Standard
Outline: thin (e.g. 1px), #9fb3c1

Standard
Outline: thin (e.g. 1px), #9fb3c1

Active
Outline: thin (e.g. 1px), #9fb3c1
Checkmark: #009ee3

Active
Outline: thin (e.g. 1px), #9fb3c1
Marker: #009ee3

Mouse-over
Outline: double (e.g. 2px), #9fb3c1

Mouse-over
Outline: double (e.g. 2px), #9fb3c1

Never use
rounded corners!

Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr, sed 

diam nonumy eirmod tempo

Primary

Primary

Secondary Secondary

Cyan Light Cyan 50% Cyan
White

Grey blue

Grey blue

Cyan Light Cyan 50% Cyan
White

Grey blue

White White White

4.0 Module

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor 

invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et 

accusam et justo duo der  Weiterlesen

Linien und Rahmen sollten nur selten verwendet werden.  Es 
ist stets eine möglichst klare Struktur anzustreben, und zwar 
per Textformatierung, Anordnung von Funktionsblöcken im 
verfügbaren Bereich sowie mit einheitlichen Designelementen.

Corporate-Element – die Sprechblase

Ein zentrales Erkennungsmerkmal unseres Corporate Designs ist die Sprechblase. Die Sprechblase besteht 

aus einem Rechteck und einer Ecke, dessen Position/Größe präzise definiert worden sind. Die Sprechblase 

ist ein wichtiges Element, sollte aber sinnvoll eingesetzt werden, also entweder in Weiß auf Bildern oder in 

Blau auf weißem Hintergrund.

1 3 4

2

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor 

invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et 

accusam et justo duo der Weiterlesen

x

0,5 x 0,5 x

0,5 x 0,5 x

0,5 x 0,5 x

x

Struktur

Die Sprechblase kann flexibel eingesetzt werden. Das Dreieck 

(Haken) ist stets links unterhalb des Rechtecks zu positionieren.

Der Abstand vom linken Rand muss der Länge des mit dem 

Bereich verbundenen Dreieckschenkels entsprechen.

No-goes

1. The hook must not be imitated.

2. It is always positioned under the rectangular area.

3. The speech bubble width must not exceed 1/4 of the total width of the rectangular area.

4. The speech bubble area is a rectangle.

Functional element - Header

Functional element - Teaser

Example Teasers

Functional element - Footer

Logo

Only one logo can be used in the navigation. 

It is always positioned on the left, on white 

background with enough white space around it. 

Subbrands

Hannover Re Group brands 

Download here

Navigation bar

Under the logo there is a blue navigation bar which is a strong visual 

element of all online applications.

Subnavigation (optional)

The subnavigation can be designed according to the needs of the 

application. The available colours, to show different states, are white and 

blue. Different elements, such as lines or boxes, may be used but need to be 

used consistently. As few sublevels as possible should be used.

Mobile version 

For the mobile version, it is recommended to use a hamburger menu.

As it is a representation of the blue navigation bar, the recommended colour 

is blue. The size of the logo and the hamburger menu need to be adapted for 

the viewport.

Breadcrumb (optional)

A breadcrumb navigation may be used, if necessary e.g., for websites with 

complex content and many levels of subnavigation. It can support the users 

orientation. The recommended colour is blue grey.

Service Navigation (optional)

A service navigation (Help, Print, Language selection, Log out, etc.) may be 

placed on the top right of the header and/or in the footer.

The font colour is grey.

Search (optional)

The search is always positioned on the right side and is usually kept in grey, 

such as the service navigation.

If the search function is a main feature of the website, it can be kept in cyan.

Teasers can be designed according to the specific need of the application 

but must then be consistently used. They can contain images, text and icons. 

The clickable areas are kept in cyan.

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet

Lorem ipsum 
dolor sit amet

Lorem ipsum 
dolor sit amet

Lorem ipsum 
dolor sit amet, 
consetetur 
sadipscing elitr
sed diam nonumy
eirmod

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Magna aliquyam erat, sed diam 
voluptua. At vero eos et accusam et 
justo duo dolores et.
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr Read more

Which Logo is to be used?

Applications marketed externally in the name of a subsidiary that has its own company logo 

must use that company's logo. If an application is available Group-wide, the Hannover Re 

logo must be used.

Many reinsurance applications marketed to external customers are registered under a sub-

brand or go by a name coined by Hannover Re. In these cases the sub-brand logo is used. 

In-house applications are solely given a name.

Logos of other manufacturers should not be shown on the user interface (except if 

prescribed by the software manufacturer under the terms of licensing agreements).

The styling of product brands follows the sub-brand design scheme

The design and complexity of the footer can be adapted according to the needs of the 

application but should, designwise, derive from the main navigation bar. The recommended 

colour is blue. Legal information and company details are always placed in the footer.

Lorem ipsum dolor 
sit amet, consetetur
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua. 
Read more 

Lorem ipsum dolor 
sit amet, consetetur
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua. 
Read more 

subbrand
This is an explanatory subline

Niemals abgerundete 

Ecken verwenden!

5.0 Icons

Icons/pictograms are uniquely defined symbols that are 

always used in the same way. They are reduced and 

symbolic representation, internationally understood and 

independent of cultural background. Ideally they are clear 

without explanatory text.

The visual depiction of icons/pictograms is part of the Corporate Identity of the Hannover Re 

Group and is in line with our goal of understandable, no-frills corporate communication. To 

achieve the aim of unambiguity, it is essential for icons/pictograms to be used with discipline 

and in exactly the same way across all media. For this reason, a standard set of pictographic 

symbols has been developed for corporate communication that defines specific symbols for 

various specific purposes.

If there is a suitable pictogram in the standard set, it must be consistently used for the 

defined topic. If a new, dedicated symbol is needed, this should be created professionally by 

an agency or qualified service provider in consultation with Corporate Communications. 

Photoshop templates incorporating the permissible colours, formats and line guides are 

available from Corporate Communications upon request – they make it easier to create new 

items.

Staff should not attempt to create new symbols themselves, as they usually do not have the 

skills and programs required to produce a professional result.

icp-requests@hannover-re.com

Corporate Communications

Functional icons are used for standard functions such as Print, Search, Trashcan/Delete, 

Save, Log in, Log out. The standard functional icons from the icon font must be used.

As they are an interactive, clickable element their colour is cyan. If their role is minor they 

might be in blue grey, e.g. in the service navigation.

View icon font

Hannover Re provides a pool of visualisation icons for use in applications.

If further icons are needed, they must be agreed with Corporate Communications in advance 

so that they can be included in the pool, if so desired.

The standard colour is blue. If it is a clickable element it is cyan. It can stand on a blue or 

cyan background and is then inverted to white. 

Functional icons

� � � � �

� � � � �

Visualisation icons

Lorem ipsum 
dolor sit amet
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Functional icons –  Standard Cyan

Functional icons –  Minor Anthrazit 

Visualisation icon –  Standard  Blue

Visualisation icon –  Clickable  Cyan
View icons in media pool Cumulus

No boxes or shapes around icons! A white icon can stand on blue or cyan 

background if that background is part of an 

element, like a module.
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• Abbreviations are to be avoided completely. Acronyms etc. may be used without further

explanation only if they can be taken for granted as familiar world-wide (e.g.: www).

• Highlighting of navigation items must be unambiguous to enable users to find their way 

around the application intuitively to a certain extent. That is to say, the terms used must be 

clear and concise and must not be duplicated.

• Every Hannover Re application has an imprint and, if appropriate, contains a reference to the 

company's data privacy policy. All obligatory details and legal information must be included. 

These details are to be placed in the header or footer, but at any rate must be immediately 

and readily accessible.

• Users should be offered an easy way of establishing contact.

Editorial notes

Service providers must be advised of the terms of reference applicable to IT at Hannover Re. The most 

important aspects to be taken into account must be communicated before any order is placed. 

Guidelines and other documents will be sent to the service provider in good time when needed.

Relevant documents on the terms of reference are the "Guideline for Software Development at 

Hannover Re" as well as "Processes for introducing applications at Hannover Re, including 

maintenance and quality management".

In continuous text the application name appears in normal lettering in the chosen system font and in the 

spelling used in the logo – this also applies to externally marketed tools. The vertical divider used in graphic 

trademarks (e.g. hr|Ascent) is replicated in the continuous text. The name may be highlighted in bold font.

This styleguide concerns all screen-based media, such as

• software products marketed externally to customers

• home-made or licensed software products for in-house use

• online tools and web-based services for in-house use

Images may be used only in compliance with the corporate design. Image material must be agreed 

with Corporate Communications. Images should preferebly be taken from the image pool

Sub-brands and names of applications in continuous text

Technical aspects

Images

0.0 Introduction

Hannover Re uses a reduced and unpretentious design which 

gives the user rapid guidance and facilitates recognition. The 

aim is to achieve the greatest possible visual uniformity for all 

digital interfaces. Applying clear design principles also serves 

to improve usability.

1.0 Colour

A wider colour scale is needed to represent complex graphics. In addition to the primary 

colours, secondary colours have been defined that are harmonious and yet allow a high 

contrast. The colour sequence within graphics is clearly defined. They are only to be used if 

the primary colours are not sufficient.

Signal colours for alerts, errors or traffic lights.

The main corporate colour is blue, it gives a serious, trustable appearance. Cyan is used in 

online applications to show an interactive, clickable state. The combination is fresh and 

modern. They are accompanied by white, as the general background colour, and blue grey for 

details (e.g. lines, or in special cases as background colour).

Antrazhit is used for typography as the contrast to the white background is optimal for 

readabilty.

The standard colour for backgrounds is white and should be used as far as possible. It 

gives a fresh, clear look. If a different background colour is needed to structure complex 

content in applications the blue grey colour scheme may be used.

To obtain a distinguishable look of all Hannover Re applications, the appearance of the 

main colours and their proportions towards each other are indispensable. Here you see 

the proportions of the main colours as they would appear e.g. distributed on a website.

Primary colours

Secondary colours

Signal colours

1.1 Proportion

1.2 Colour-Codes

1.3 Backgrounds

#0051920r 81g 146b

#a0b4bf160r 180g 191b

198r 210g 217b

227r 233g 236b

241r 244g 246b

#c6d2d9

#e2e8ec

#f0f3f5

#0051920r 158g 224b

#ffffff255r 255g 255bWhite 
.primary-colour-white

Blue 
.primary-colour-blue

Cyan 
.primary-colour-cyan

#82d0f5131r 208g 240bLight Cyan 50%
.primary-colour-light-cyan-50

Grey blue
.primary-colour-grey-blue

Grey blue 60% 
.primary-colour-grey-blue-60

Grey blue 30% 
.primary-colour-grey-blue-30

Grey blue 15% 
.primary-colour-grey-blue-15

Light green 
.secondary-colour-light-green

Dark green 
.secondary-colour-dark-green

Light orange 
.secondary-colour-light-orange

Dark orange 
.secondary-colour-dark-orange

Cyan 50% 
.secondary-colour-cyan 

Warm grey 
.secondary-colour-warm-grey

Dark grey 
.secondary-colour-dark-grey

Dark grey blue 
.secondary-colour-dark-blue-grey

Anthrazit 
.primary-colour-anthrazit

Red
.signal-colour-red

Yellow
.signal-colour-yellow

Green
.signal-colour-green

122r 149g 1b

145r 135g 123b

#7a9501

#91877b

233r 173g 5b

121r 110g 107b

255r 0g 0b

#e9ad05

#796e6b

#ff0000

172r 216g 25b #acd819

131r 208g 240b

62r 62g 62g

172r 216g 25b

#83d0f0

#3e3e3e

#acd819

204r 108g 8b

77r 107g 121b

255r 210g 0b

#cc6c08

#4d6b79

#ffd200

RGB

RGB

RGB

Hexadecimal code

Hexadecimal code

Hexadecimal code

The corporate colours form an unmistakable scheme which 

visualises the personality of the Hannover Re Group.

Never use

• colour gradients

• shading 

• 3D effects

Hannover Re’s corporate font is Compatil. The serif font 

‘Compatil Text’ gives the characteristic airy and classic 

look. In combination with the non-serif font ‘Compatil Fact’ 

it looks fresh and modern while creating a unique and 

recognisable look. 

2.0 Typography

2.4 Font size behavior for viewports

2.3 Alignment

Compatil Text, Blue Compatil Text, White

Compatil Fact, WhiteCompatil Fact, Anthrazit 

Text is always aligned to the left!

2.1 Corporate font and fallback font

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

Compatil Fact  Bold

The font ‘Compatil’ is used in all applications of HannoverRe. If ‘Compatil’ is not available or 

too costly (e.g. for only internally used applications) the free Google font ‘Source’ is used.

Compatil Fact Regular Compatil Text Regular

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

Source Sans BoldSource Sans Regular Source Serif Regular

2.2 Font usage

Lorem ipsum dolor sit amet, consetetur 

sadipscing elitr, sed diam nonumy 

eirmod tempor invidunt ut labore et dolore 

magna aliquyam erat, sed diam voluptua. 

At vero eos et accusam et justo duo. 

Lorem ipsum dolor sit amet, consetetur 

sadipscing, diam nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyam erat, sed voluptua. At vero 

eos et accusam et justo duo dolores et.

Lorem ipsum dolor sit amet, consetetur 

sadipscing elitr, nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyamt, sed diam voluptua. At 

veroet accusam et justo duo dolores et.

100%
75%

Relation between headlines:
clear differentation in size 

The blue serif font ‘Compatil Text’ is essential for the design and the brand recognition. It is used 

in headlines and can be used for special Markups such as citations. The anthrazit sans serif 

‘Compatil Fact’, from the same font family is used as secondary font and accompanies it. 

Font sizes need to be adapted depending on the device (desktop, tablet, mobile) for an 

optimal readable result. Proportions to each other must be kept.

Compatil Text, 50px, LS 60px, Blue
Compatil Text, 37,5px, LS 45px, Blue

Compatil Fact, bold: 25px, LS 30px, Anthrazit 

Compatil Fact, regular: 15px, LS 24px, Anthrazit 

Compatil Fact, bold: 15px, LS 24px, Anthrazit 

Compatil Fact, regular: 12px, LS 20px, Anthrazit

H1

H2

H3

Bodytext

Highlights in bodytext

Hinweistexte

Example: Recommended font sizes for desktop website

The relation between two fonts

Font hierarchies
Hierarchies can be used according to the need of the specific application, 

but have to be used consistently. As few different font sizes as possible 

are used.

There has to be a significant differentation between the size of the used 

fonts. No font in body text can be bigger than the headlines. 

If a font is, or is part of, an interactive, clickable element, the colour rule 

changes: see chapter 3.0.

On a blue or cyan background the font color is white. 

Lorem ipsum dolor sit amet Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, 
consetetur sadipscing elitr

Lorem ipsum dolor sit 

amet, consetetur 

sadipscing elitr sed diam 

nonumy

H1 H1

H2 H2

Usage of ’Compatil Text’
If ‘Compatil Text‘ is used in two headline hierarchies, like H1 and H2 (see 

example below), they should only be used separately and not in direct 

combination with each other. Therefore each ‘Compatil Text’ Headline 

should be combined with a ‘Compatil Fact’.

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor invidunt ut 

labore et dolore magna aliquyam erat, sed diam 

voluptua. At vero eos et accusam et justo duo dolores 

et ea rebum. Stet clita kasd gubergren, no sea 

takimata sanctus est Lorem ipsum dolor sit amet. 

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor invidunt ut 

labore et dolore magna aliquyam erat, sed diam 

voluptua. At vero eos et accusam et justo duo dolores 

et ea rebum. Stet clita kasd gubergren, no sea 

takimata sanctus est Lorem ipsum dolor sit amet.

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor.

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr sed 

diam nonumy

H2  

H3

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor.

Font size
Font size

Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr, sed 

diam nonumy eirmod tempo

3.0 System elements

Primary

Hover

Primary

Inactive

Secondary

Press

Secondary

Normal

Secondary

Secondary

Primary

Buttons

Textlinks

Link with icon

Textfields

Tab navigation

Link list Radiobutton Checkboxes

All clickable, interactive elements have the colour cyan. 

No other element can use cyan. 

Input Standard

Input – Mouse-over

Input Standard – Active

Dropdown Standard

Dropdown – Mouse over

Dropdown – Selected

Error

Error

Link 1

Link 3

Link 2

Link 4

Textlink Textlink Textlink

The design of the tab navigation mainly derives from the design of the main navigation, 

therefore, the colour is blue.

Lorem ipsum dolor sit amet consetetur

Dropdown

Select

Select

Select

Lorem ipsum dolor sit amet consetetur 

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: double (e.g. 2px), #9fb3c1

Outline: double (e.g. 2px), #9fb3c1

Outline: thin (e.g. 1px), #ff0000

Outline: thin (e.g. 1px), #ff0000

Print� Print� Print�

x

x

Standard
Outline: thin (e.g. 1px), #9fb3c1

Standard
Outline: thin (e.g. 1px), #9fb3c1

Active
Outline: thin (e.g. 1px), #9fb3c1
Checkmark: #009ee3

Active
Outline: thin (e.g. 1px), #9fb3c1
Marker: #009ee3

Mouse-over
Outline: double (e.g. 2px), #9fb3c1

Mouse-over
Outline: double (e.g. 2px), #9fb3c1

Never use
rounded corners!

Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr, sed 

diam nonumy eirmod tempo

Primary

Primary

Secondary Secondary

Cyan Light Cyan 50% Cyan
White

Grey blue

Grey blue

Cyan Light Cyan 50% Cyan
White

Grey blue

White White White

4.0 Modules

Lines and borders should be used sparingly. Clear 

structuring should be achieved as far as possible using text 

formatting, arranging the function blocks over the available 

space, and uniform use of design elements.

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor 

invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam 

et justo duo der  Read more

Corporate element - the speech bubble

A central recognition feature of our Corporate Design is the speech bubble. The speech 

bubble consists of a rectangular area and a corner, whose size and position have been 

precisely defined. The speech bubble is important but should be used discerningly,

being either used in white on images or in blue on white background.

1 3 4

2

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor 

invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam 

et justo duo der Read more

x

0,5 x 0,5 x

0,5 x 0,5 x

0,5 x 0,5 x

x

Structure

The speech bubble can be used flexibly. The triangle (hook) is always 

positioned left under the rectangular area. 

The distance from the left margin is equal to the length of the triangle 

side connected to the area.

1. Der Haken darf nicht imitiert werden.

2. Er ist stets unterhalb des Rechtecks zu positionieren.

3. Die Breite der Sprechblase darf 1/4 der Gesamtbreite des Rechtecks nicht überschreiten.

4. Der Sprechblasenbereich muss rechteckig sein.

Functional element - Header

Functional element - Teaser

Example Teasers

Functional element - Footer

Logo

Only one logo can be used in the navigation. 

It is always positioned on the left, on white 

background with enough white space around it. 

Subbrands

Hannover Re Group brands 

Download here

Navigation bar

Under the logo there is a blue navigation bar which is a strong visual 

element of all online applications.

Subnavigation (optional)

The subnavigation can be designed according to the needs of the 

application. The available colours, to show different states, are white and 

blue. Different elements, such as lines or boxes, may be used but need to be 

used consistently. As few sublevels as possible should be used.

Mobile version 

For the mobile version, it is recommended to use a hamburger menu.

As it is a representation of the blue navigation bar, the recommended colour 

is blue. The size of the logo and the hamburger menu need to be adapted for 

the viewport.

Breadcrumb (optional)

A breadcrumb navigation may be used, if necessary e.g., for websites with 

complex content and many levels of subnavigation. It can support the users 

orientation. The recommended colour is blue grey.

Service Navigation (optional)

A service navigation (Help, Print, Language selection, Log out, etc.) may be 

placed on the top right of the header and/or in the footer.

The font colour is grey.

Search (optional)

The search is always positioned on the right side and is usually kept in grey, 

such as the service navigation.

If the search function is a main feature of the website, it can be kept in cyan.

Teasers can be designed according to the specific need of the application 

but must then be consistently used. They can contain images, text and icons. 

The clickable areas are kept in cyan.

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet

Lorem ipsum 
dolor sit amet

Lorem ipsum 
dolor sit amet

Lorem ipsum 
dolor sit amet, 
consetetur 
sadipscing elitr
sed diam nonumy
eirmod

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Magna aliquyam erat, sed diam 
voluptua. At vero eos et accusam et 
justo duo dolores et.
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr Read more

Which Logo is to be used?

Applications marketed externally in the name of a subsidiary that has its own company logo 

must use that company's logo. If an application is available Group-wide, the Hannover Re 

logo must be used.

Many reinsurance applications marketed to external customers are registered under a sub-

brand or go by a name coined by Hannover Re. In these cases the sub-brand logo is used. 

In-house applications are solely given a name.

Logos of other manufacturers should not be shown on the user interface (except if 

prescribed by the software manufacturer under the terms of licensing agreements).

The styling of product brands follows the sub-brand design scheme

The design and complexity of the footer can be adapted according to the needs of the 

application but should, designwise, derive from the main navigation bar. The recommended 

colour is blue. Legal information and company details are always placed in the footer.

Lorem ipsum dolor 
sit amet, consetetur
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua. 
Read more 

Lorem ipsum dolor 
sit amet, consetetur
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua. 
Read more 

subbrand
This is an explanatory subline

Never use

rounded corners!

5.0 Icons

Icons/pictograms are uniquely defined symbols that are 

always used in the same way. They are reduced and 

symbolic representation, internationally understood and 

independent of cultural background. Ideally they are clear 

without explanatory text.

The visual depiction of icons/pictograms is part of the Corporate Identity of the Hannover Re 

Group and is in line with our goal of understandable, no-frills corporate communication. To 

achieve the aim of unambiguity, it is essential for icons/pictograms to be used with discipline 

and in exactly the same way across all media. For this reason, a standard set of pictographic 

symbols has been developed for corporate communication that defines specific symbols for 

various specific purposes.

If there is a suitable pictogram in the standard set, it must be consistently used for the 

defined topic. If a new, dedicated symbol is needed, this should be created professionally by 

an agency or qualified service provider in consultation with Corporate Communications. 

Photoshop templates incorporating the permissible colours, formats and line guides are 

available from Corporate Communications upon request – they make it easier to create new 

items.

Staff should not attempt to create new symbols themselves, as they usually do not have the 

skills and programs required to produce a professional result.

icp-requests@hannover-re.com

Corporate Communications

Functional icons are used for standard functions such as Print, Search, Trashcan/Delete, 

Save, Log in, Log out. The standard functional icons from the icon font must be used.

As they are an interactive, clickable element their colour is cyan. If their role is minor they 

might be in blue grey, e.g. in the service navigation.

View icon font

Hannover Re provides a pool of visualisation icons for use in applications.

If further icons are needed, they must be agreed with Corporate Communications in advance 

so that they can be included in the pool, if so desired.

The standard colour is blue. If it is a clickable element it is cyan. It can stand on a blue or 

cyan background and is then inverted to white. 

Functional icons

� � � � �

� � � � �

Visualisation icons

Lorem ipsum 
dolor sit amet
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Functional icons –  Standard Cyan

Functional icons –  Minor Anthrazit 

Visualisation icon –  Standard  Blue

Visualisation icon –  Clickable  Cyan
View icons in media pool Cumulus

No boxes or shapes around icons! A white icon can stand on blue or cyan 

background if that background is part of an 

element, like a module.
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• Abbreviations are to be avoided completely. Acronyms etc. may be used without further

explanation only if they can be taken for granted as familiar world-wide (e.g.: www).

• Highlighting of navigation items must be unambiguous to enable users to find their way 

around the application intuitively to a certain extent. That is to say, the terms used must be 

clear and concise and must not be duplicated.

• Every Hannover Re application has an imprint and, if appropriate, contains a reference to the 

company's data privacy policy. All obligatory details and legal information must be included. 

These details are to be placed in the header or footer, but at any rate must be immediately 

and readily accessible.

• Users should be offered an easy way of establishing contact.

Editorial notes

Service providers must be advised of the terms of reference applicable to IT at Hannover Re. The most 

important aspects to be taken into account must be communicated before any order is placed. 

Guidelines and other documents will be sent to the service provider in good time when needed.

Relevant documents on the terms of reference are the "Guideline for Software Development at 

Hannover Re" as well as "Processes for introducing applications at Hannover Re, including 

maintenance and quality management".

In continuous text the application name appears in normal lettering in the chosen system font and in the 

spelling used in the logo – this also applies to externally marketed tools. The vertical divider used in graphic 

trademarks (e.g. hr|Ascent) is replicated in the continuous text. The name may be highlighted in bold font.

This styleguide concerns all screen-based media, such as

• software products marketed externally to customers

• home-made or licensed software products for in-house use

• online tools and web-based services for in-house use

Images may be used only in compliance with the corporate design. Image material must be agreed 

with Corporate Communications. Images should preferebly be taken from the image pool

Sub-brands and names of applications in continuous text

Technical aspects

Images

0.0 Introduction

Hannover Re uses a reduced and unpretentious design which 

gives the user rapid guidance and facilitates recognition. The 

aim is to achieve the greatest possible visual uniformity for all 

digital interfaces. Applying clear design principles also serves 

to improve usability.

1.0 Colour

A wider colour scale is needed to represent complex graphics. In addition to the primary 

colours, secondary colours have been defined that are harmonious and yet allow a high 

contrast. The colour sequence within graphics is clearly defined. They are only to be used if 

the primary colours are not sufficient.

Signal colours for alerts, errors or traffic lights.

The main corporate colour is blue, it gives a serious, trustable appearance. Cyan is used in 

online applications to show an interactive, clickable state. The combination is fresh and 

modern. They are accompanied by white, as the general background colour, and blue grey for 

details (e.g. lines, or in special cases as background colour).

Antrazhit is used for typography as the contrast to the white background is optimal for 

readabilty.

The standard colour for backgrounds is white and should be used as far as possible. It 

gives a fresh, clear look. If a different background colour is needed to structure complex 

content in applications the blue grey colour scheme may be used.

To obtain a distinguishable look of all Hannover Re applications, the appearance of the 

main colours and their proportions towards each other are indispensable. Here you see 

the proportions of the main colours as they would appear e.g. distributed on a website.

Primary colours

Secondary colours

Signal colours

1.1 Proportion

1.2 Colour-Codes

1.3 Backgrounds

#0051920r 81g 146b

#a0b4bf160r 180g 191b

198r 210g 217b

227r 233g 236b

241r 244g 246b

#c6d2d9

#e2e8ec

#f0f3f5

#0051920r 158g 224b

#ffffff255r 255g 255bWhite 
.primary-colour-white

Blue 
.primary-colour-blue

Cyan 
.primary-colour-cyan

#82d0f5131r 208g 240bLight Cyan 50%
.primary-colour-light-cyan-50

Grey blue
.primary-colour-grey-blue

Grey blue 60% 
.primary-colour-grey-blue-60

Grey blue 30% 
.primary-colour-grey-blue-30

Grey blue 15% 
.primary-colour-grey-blue-15

Light green 
.secondary-colour-light-green

Dark green 
.secondary-colour-dark-green

Light orange 
.secondary-colour-light-orange

Dark orange 
.secondary-colour-dark-orange

Cyan 50% 
.secondary-colour-cyan 

Warm grey 
.secondary-colour-warm-grey

Dark grey 
.secondary-colour-dark-grey

Dark grey blue 
.secondary-colour-dark-blue-grey

Anthrazit 
.primary-colour-anthrazit

Red
.signal-colour-red

Yellow
.signal-colour-yellow

Green
.signal-colour-green

122r 149g 1b

145r 135g 123b

#7a9501

#91877b

233r 173g 5b

121r 110g 107b

255r 0g 0b

#e9ad05

#796e6b

#ff0000

172r 216g 25b #acd819

131r 208g 240b

62r 62g 62g

172r 216g 25b

#83d0f0

#3e3e3e

#acd819

204r 108g 8b

77r 107g 121b

255r 210g 0b

#cc6c08

#4d6b79

#ffd200

RGB

RGB

RGB

Hexadecimal code

Hexadecimal code

Hexadecimal code

The corporate colours form an unmistakable scheme which 

visualises the personality of the Hannover Re Group.

Never use

• colour gradients

• shading 

• 3D effects

Hannover Re’s corporate font is Compatil. The serif font 

‘Compatil Text’ gives the characteristic airy and classic 

look. In combination with the non-serif font ‘Compatil Fact’ 

it looks fresh and modern while creating a unique and 

recognisable look. 

2.0 Typography

2.4 Font size behavior for viewports

2.3 Alignment

Compatil Text, Blue Compatil Text, White

Compatil Fact, WhiteCompatil Fact, Anthrazit 

Text is always aligned to the left!

2.1 Corporate font and fallback font

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

Compatil Fact  Bold

The font ‘Compatil’ is used in all applications of HannoverRe. If ‘Compatil’ is not available or 

too costly (e.g. for only internally used applications) the free Google font ‘Source’ is used.

Compatil Fact Regular Compatil Text Regular

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

Source Sans BoldSource Sans Regular Source Serif Regular

2.2 Font usage

Lorem ipsum dolor sit amet, consetetur 

sadipscing elitr, sed diam nonumy 

eirmod tempor invidunt ut labore et dolore 

magna aliquyam erat, sed diam voluptua. 

At vero eos et accusam et justo duo. 

Lorem ipsum dolor sit amet, consetetur 

sadipscing, diam nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyam erat, sed voluptua. At vero 

eos et accusam et justo duo dolores et.

Lorem ipsum dolor sit amet, consetetur 

sadipscing elitr, nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyamt, sed diam voluptua. At 

veroet accusam et justo duo dolores et.

100%
75%

Relation between headlines:
clear differentation in size 

The blue serif font ‘Compatil Text’ is essential for the design and the brand recognition. It is used 

in headlines and can be used for special Markups such as citations. The anthrazit sans serif 

‘Compatil Fact’, from the same font family is used as secondary font and accompanies it. 

Font sizes need to be adapted depending on the device (desktop, tablet, mobile) for an 

optimal readable result. Proportions to each other must be kept.

Compatil Text, 50px, LS 60px, Blue
Compatil Text, 37,5px, LS 45px, Blue

Compatil Fact, bold: 25px, LS 30px, Anthrazit 

Compatil Fact, regular: 15px, LS 24px, Anthrazit 

Compatil Fact, bold: 15px, LS 24px, Anthrazit 

Compatil Fact, regular: 12px, LS 20px, Anthrazit

H1

H2

H3

Bodytext

Highlights in bodytext

Hinweistexte

Example: Recommended font sizes for desktop website

The relation between two fonts

Font hierarchies
Hierarchies can be used according to the need of the specific application, 

but have to be used consistently. As few different font sizes as possible 

are used.

There has to be a significant differentation between the size of the used 

fonts. No font in body text can be bigger than the headlines. 

If a font is, or is part of, an interactive, clickable element, the colour rule 

changes: see chapter 3.0.

On a blue or cyan background the font color is white. 

Lorem ipsum dolor sit amet Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, 
consetetur sadipscing elitr

Lorem ipsum dolor sit 

amet, consetetur 

sadipscing elitr sed diam 

nonumy

H1 H1

H2 H2

Usage of ’Compatil Text’
If ‘Compatil Text‘ is used in two headline hierarchies, like H1 and H2 (see 

example below), they should only be used separately and not in direct 

combination with each other. Therefore each ‘Compatil Text’ Headline 

should be combined with a ‘Compatil Fact’.

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor invidunt ut 

labore et dolore magna aliquyam erat, sed diam 

voluptua. At vero eos et accusam et justo duo dolores 

et ea rebum. Stet clita kasd gubergren, no sea 

takimata sanctus est Lorem ipsum dolor sit amet. 

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor invidunt ut 

labore et dolore magna aliquyam erat, sed diam 

voluptua. At vero eos et accusam et justo duo dolores 

et ea rebum. Stet clita kasd gubergren, no sea 

takimata sanctus est Lorem ipsum dolor sit amet.

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor.

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr sed 

diam nonumy

H2  

H3

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor.

Font size
Font size

Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr, sed 

diam nonumy eirmod tempo

3.0 System elements

Primary

Hover

Primary

Inactive

Secondary

Press

Secondary

Normal

Secondary

Secondary

Primary

Buttons

Textlinks

Link with icon

Textfields

Tab navigation

Link list Radiobutton Checkboxes

All clickable, interactive elements have the colour cyan. 

No other element can use cyan. 

Input Standard

Input – Mouse-over

Input Standard – Active

Dropdown Standard

Dropdown – Mouse over

Dropdown – Selected

Error

Error

Link 1

Link 3

Link 2

Link 4

Textlink Textlink Textlink

The design of the tab navigation mainly derives from the design of the main navigation, 

therefore, the colour is blue.

Lorem ipsum dolor sit amet consetetur

Dropdown

Select

Select

Select

Lorem ipsum dolor sit amet consetetur 

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: double (e.g. 2px), #9fb3c1

Outline: double (e.g. 2px), #9fb3c1

Outline: thin (e.g. 1px), #ff0000

Outline: thin (e.g. 1px), #ff0000

Print� Print� Print�

x

x

Standard
Outline: thin (e.g. 1px), #9fb3c1

Standard
Outline: thin (e.g. 1px), #9fb3c1

Active
Outline: thin (e.g. 1px), #9fb3c1
Checkmark: #009ee3

Active
Outline: thin (e.g. 1px), #9fb3c1
Marker: #009ee3

Mouse-over
Outline: double (e.g. 2px), #9fb3c1

Mouse-over
Outline: double (e.g. 2px), #9fb3c1

Never use
rounded corners!

Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr, sed 

diam nonumy eirmod tempo

Primary

Primary

Secondary Secondary

Cyan Light Cyan 50% Cyan
White

Grey blue

Grey blue

Cyan Light Cyan 50% Cyan
White

Grey blue

White White White

4.0 Modules

Lines and borders should be used sparingly. Clear 

structuring should be achieved as far as possible using text 

formatting, arranging the function blocks over the available 

space, and uniform use of design elements.

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor 

invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam 

et justo duo der  Read more

Corporate element - the speech bubble

A central recognition feature of our Corporate Design is the speech bubble. The speech 

bubble consists of a rectangular area and a corner, whose size and position have been 

precisely defined. The speech bubble is important but should be used discerningly,

being either used in white on images or in blue on white background.

1 3 4

2

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor 

invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam 

et justo duo der Read more

x

0,5 x 0,5 x

0,5 x 0,5 x

0,5 x 0,5 x

x

Structure

The speech bubble can be used flexibly. The triangle (hook) is always 

positioned left under the rectangular area. 

The distance from the left margin is equal to the length of the triangle 

side connected to the area.

No-goes

1. The hook must not be imitated.

2. It is always positioned under the rectangular area.

3. The speech bubble width must not exceed 1/4 of the total width of the rectangular area.

4. The speech bubble area is a rectangle.

Funktionselement – Kopfzeile

Functional element - Teaser

Example Teasers

Functional element - Footer

Logo

In der Kopfzeile darf nur ein Logo verwendet 

werden. Es ist stets links zu positionieren, auf 

weißem Hintergrund und mit genügend 

Weißraum darum herum.

Navigation bar

Under the logo there is a blue navigation bar which is a strong visual 

element of all online applications.

Subnavigation (optional)

The subnavigation can be designed according to the needs of the 

application. The available colours, to show different states, are white and 

blue. Different elements, such as lines or boxes, may be used but need to be 

used consistently. As few sublevels as possible should be used.

Mobile version 

For the mobile version, it is recommended to use a hamburger menu.

As it is a representation of the blue navigation bar, the recommended colour 

is blue. The size of the logo and the hamburger menu need to be adapted for 

the viewport.

Breadcrumb (optional)

A breadcrumb navigation may be used, if necessary e.g., for websites with 

complex content and many levels of subnavigation. It can support the users 

orientation. The recommended colour is blue grey.

Service Navigation (optional)

A service navigation (Help, Print, Language selection, Log out, etc.) may be 

placed on the top right of the header and/or in the footer.

The font colour is grey.

Search (optional)

The search is always positioned on the right side and is usually kept in grey, 

such as the service navigation.

If the search function is a main feature of the website, it can be kept in cyan.

Teasers can be designed according to the specific need of the application 

but must then be consistently used. They can contain images, text and icons. 

The clickable areas are kept in cyan.

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet

Lorem ipsum 
dolor sit amet

Lorem ipsum 
dolor sit amet

Lorem ipsum 
dolor sit amet, 
consetetur 
sadipscing elitr
sed diam nonumy
eirmod

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Magna aliquyam erat, sed diam 
voluptua. At vero eos et accusam et 
justo duo dolores et.
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr Read more

Welches Logo ist zu verwenden?

Für Tochtergesellschaften mit eigenem Firmenlogo extern vermarktete Anwendungen 

müssen das eigene Firmenlogo aufweisen. Ist die Anwendung im gesamten Konzern 

verfügbar, ist das Hannover Rück Logo zu verwenden.

Manche an externe Kunden vermarktete Anwendungen werden als Submarken registriert. 

In solchen Fällen wird das Logo der Submarken verwendet. In Fällen, in denen die 

Anwendung einen Namen, aber kein registriertes Logos besitzt, ist das Firmenlogo neben 

dem Anwendungsnamen zu platzieren.

Logos anderer Hersteller dürfen nicht auf der Benutzeroberfläche erscheinen (außer wenn 

vom Softwarehersteller gemäß Lizenzbedingungen so vorgeschrieben).

Marken der Hannover Rück-Gruppe

Zum Download

Sumarken

Die Gestaltung der Produktmarken leitet sich aus dem Subbrand-Konzept     ab. 

The design and complexity of the footer can be adapted according to the needs of the 

application but should, designwise, derive from the main navigation bar. The recommended 

colour is blue. Legal information and company details are always placed in the footer.

Lorem ipsum dolor 
sit amet, consetetur
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua. 
Read more 

Lorem ipsum dolor 
sit amet, consetetur
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua. 
Read more 

subbrand
Dies ist eine beispielhafte Unterzeile

Never use

rounded corners!

5.0 Icons

Icons/pictograms are uniquely defined symbols that are 

always used in the same way. They are reduced and 

symbolic representation, internationally understood and 

independent of cultural background. Ideally they are clear 

without explanatory text.

The visual depiction of icons/pictograms is part of the Corporate Identity of the Hannover Re 

Group and is in line with our goal of understandable, no-frills corporate communication. To 

achieve the aim of unambiguity, it is essential for icons/pictograms to be used with discipline 

and in exactly the same way across all media. For this reason, a standard set of pictographic 

symbols has been developed for corporate communication that defines specific symbols for 

various specific purposes.

If there is a suitable pictogram in the standard set, it must be consistently used for the 

defined topic. If a new, dedicated symbol is needed, this should be created professionally by 

an agency or qualified service provider in consultation with Corporate Communications. 

Photoshop templates incorporating the permissible colours, formats and line guides are 

available from Corporate Communications upon request – they make it easier to create new 

items.

Staff should not attempt to create new symbols themselves, as they usually do not have the 

skills and programs required to produce a professional result.

icp-requests@hannover-re.com

Corporate Communications

Functional icons are used for standard functions such as Print, Search, Trashcan/Delete, 

Save, Log in, Log out. The standard functional icons from the icon font must be used.

As they are an interactive, clickable element their colour is cyan. If their role is minor they 

might be in blue grey, e.g. in the service navigation.

View icon font

Hannover Re provides a pool of visualisation icons for use in applications.

If further icons are needed, they must be agreed with Corporate Communications in advance 

so that they can be included in the pool, if so desired.

The standard colour is blue. If it is a clickable element it is cyan. It can stand on a blue or 

cyan background and is then inverted to white. 

Functional icons

� � � � �

� � � � �

Visualisation icons

Lorem ipsum 
dolor sit amet
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Functional icons –  Standard Cyan

Functional icons –  Minor Anthrazit 

Visualisation icon –  Standard  Blue

Visualisation icon –  Clickable  Cyan
View icons in media pool Cumulus

No boxes or shapes around icons! A white icon can stand on blue or cyan 

background if that background is part of an 

element, like a module.

No Go´s

https://fsweb2.hannover-re.com/adfs/ls/idpinitiatedsignon.aspx?loginToRp=https://digital-assets.hannover-re.com/portals/#/login
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• Abbreviations are to be avoided completely. Acronyms etc. may be used without further

explanation only if they can be taken for granted as familiar world-wide (e.g.: www).

• Highlighting of navigation items must be unambiguous to enable users to find their way 

around the application intuitively to a certain extent. That is to say, the terms used must be 

clear and concise and must not be duplicated.

• Every Hannover Re application has an imprint and, if appropriate, contains a reference to the 

company's data privacy policy. All obligatory details and legal information must be included. 

These details are to be placed in the header or footer, but at any rate must be immediately 

and readily accessible.

• Users should be offered an easy way of establishing contact.

Editorial notes

Service providers must be advised of the terms of reference applicable to IT at Hannover Re. The most 

important aspects to be taken into account must be communicated before any order is placed. 

Guidelines and other documents will be sent to the service provider in good time when needed.

Relevant documents on the terms of reference are the "Guideline for Software Development at 

Hannover Re" as well as "Processes for introducing applications at Hannover Re, including 

maintenance and quality management".

In continuous text the application name appears in normal lettering in the chosen system font and in the 

spelling used in the logo – this also applies to externally marketed tools. The vertical divider used in graphic 

trademarks (e.g. hr|Ascent) is replicated in the continuous text. The name may be highlighted in bold font.

This styleguide concerns all screen-based media, such as

• software products marketed externally to customers

• home-made or licensed software products for in-house use

• online tools and web-based services for in-house use

Images may be used only in compliance with the corporate design. Image material must be agreed 

with Corporate Communications. Images should preferebly be taken from the image pool

Sub-brands and names of applications in continuous text

Technical aspects

Images

0.0 Introduction

Hannover Re uses a reduced and unpretentious design which 

gives the user rapid guidance and facilitates recognition. The 

aim is to achieve the greatest possible visual uniformity for all 

digital interfaces. Applying clear design principles also serves 

to improve usability.

1.0 Colour

A wider colour scale is needed to represent complex graphics. In addition to the primary 

colours, secondary colours have been defined that are harmonious and yet allow a high 

contrast. The colour sequence within graphics is clearly defined. They are only to be used if 

the primary colours are not sufficient.

Signal colours for alerts, errors or traffic lights.

The main corporate colour is blue, it gives a serious, trustable appearance. Cyan is used in 

online applications to show an interactive, clickable state. The combination is fresh and 

modern. They are accompanied by white, as the general background colour, and blue grey for 

details (e.g. lines, or in special cases as background colour).

Antrazhit is used for typography as the contrast to the white background is optimal for 

readabilty.

The standard colour for backgrounds is white and should be used as far as possible. It 

gives a fresh, clear look. If a different background colour is needed to structure complex 

content in applications the blue grey colour scheme may be used.

To obtain a distinguishable look of all Hannover Re applications, the appearance of the 

main colours and their proportions towards each other are indispensable. Here you see 

the proportions of the main colours as they would appear e.g. distributed on a website.

Primary colours

Secondary colours

Signal colours

1.1 Proportion

1.2 Colour-Codes

1.3 Backgrounds

#0051920r 81g 146b

#a0b4bf160r 180g 191b

198r 210g 217b

227r 233g 236b

241r 244g 246b

#c6d2d9

#e2e8ec

#f0f3f5

#0051920r 158g 224b

#ffffff255r 255g 255bWhite 
.primary-colour-white

Blue 
.primary-colour-blue

Cyan 
.primary-colour-cyan

#82d0f5131r 208g 240bLight Cyan 50%
.primary-colour-light-cyan-50

Grey blue
.primary-colour-grey-blue

Grey blue 60% 
.primary-colour-grey-blue-60

Grey blue 30% 
.primary-colour-grey-blue-30

Grey blue 15% 
.primary-colour-grey-blue-15

Light green 
.secondary-colour-light-green

Dark green 
.secondary-colour-dark-green

Light orange 
.secondary-colour-light-orange

Dark orange 
.secondary-colour-dark-orange

Cyan 50% 
.secondary-colour-cyan 

Warm grey 
.secondary-colour-warm-grey

Dark grey 
.secondary-colour-dark-grey

Dark grey blue 
.secondary-colour-dark-blue-grey

Anthrazit 
.primary-colour-anthrazit

Red
.signal-colour-red

Yellow
.signal-colour-yellow

Green
.signal-colour-green

122r 149g 1b

145r 135g 123b

#7a9501

#91877b

233r 173g 5b

121r 110g 107b

255r 0g 0b

#e9ad05

#796e6b

#ff0000

172r 216g 25b #acd819

131r 208g 240b

62r 62g 62g

172r 216g 25b

#83d0f0

#3e3e3e

#acd819

204r 108g 8b

77r 107g 121b

255r 210g 0b

#cc6c08

#4d6b79

#ffd200

RGB

RGB

RGB

Hexadecimal code

Hexadecimal code

Hexadecimal code

The corporate colours form an unmistakable scheme which 

visualises the personality of the Hannover Re Group.

Never use

• colour gradients

• shading 

• 3D effects

Hannover Re’s corporate font is Compatil. The serif font 

‘Compatil Text’ gives the characteristic airy and classic 

look. In combination with the non-serif font ‘Compatil Fact’ 

it looks fresh and modern while creating a unique and 

recognisable look. 

2.0 Typography

2.4 Font size behavior for viewports

2.3 Alignment

Compatil Text, Blue Compatil Text, White

Compatil Fact, WhiteCompatil Fact, Anthrazit 

Text is always aligned to the left!

2.1 Corporate font and fallback font

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

Compatil Fact  Bold

The font ‘Compatil’ is used in all applications of HannoverRe. If ‘Compatil’ is not available or 

too costly (e.g. for only internally used applications) the free Google font ‘Source’ is used.

Compatil Fact Regular Compatil Text Regular

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

Source Sans BoldSource Sans Regular Source Serif Regular

2.2 Font usage

Lorem ipsum dolor sit amet, consetetur 

sadipscing elitr, sed diam nonumy 

eirmod tempor invidunt ut labore et dolore 

magna aliquyam erat, sed diam voluptua. 

At vero eos et accusam et justo duo. 

Lorem ipsum dolor sit amet, consetetur 

sadipscing, diam nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyam erat, sed voluptua. At vero 

eos et accusam et justo duo dolores et.

Lorem ipsum dolor sit amet, consetetur 

sadipscing elitr, nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyamt, sed diam voluptua. At 

veroet accusam et justo duo dolores et.

100%
75%

Relation between headlines:
clear differentation in size 

The blue serif font ‘Compatil Text’ is essential for the design and the brand recognition. It is used 

in headlines and can be used for special Markups such as citations. The anthrazit sans serif 

‘Compatil Fact’, from the same font family is used as secondary font and accompanies it. 

Font sizes need to be adapted depending on the device (desktop, tablet, mobile) for an 

optimal readable result. Proportions to each other must be kept.

Compatil Text, 50px, LS 60px, Blue
Compatil Text, 37,5px, LS 45px, Blue

Compatil Fact, bold: 25px, LS 30px, Anthrazit 

Compatil Fact, regular: 15px, LS 24px, Anthrazit 

Compatil Fact, bold: 15px, LS 24px, Anthrazit 

Compatil Fact, regular: 12px, LS 20px, Anthrazit

H1

H2

H3

Bodytext

Highlights in bodytext

Hinweistexte

Example: Recommended font sizes for desktop website

The relation between two fonts

Font hierarchies
Hierarchies can be used according to the need of the specific application, 

but have to be used consistently. As few different font sizes as possible 

are used.

There has to be a significant differentation between the size of the used 

fonts. No font in body text can be bigger than the headlines. 

If a font is, or is part of, an interactive, clickable element, the colour rule 

changes: see chapter 3.0.

On a blue or cyan background the font color is white. 

Lorem ipsum dolor sit amet Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, 
consetetur sadipscing elitr

Lorem ipsum dolor sit 

amet, consetetur 

sadipscing elitr sed diam 

nonumy

H1 H1

H2 H2

Usage of ’Compatil Text’
If ‘Compatil Text‘ is used in two headline hierarchies, like H1 and H2 (see 

example below), they should only be used separately and not in direct 

combination with each other. Therefore each ‘Compatil Text’ Headline 

should be combined with a ‘Compatil Fact’.

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor invidunt ut 

labore et dolore magna aliquyam erat, sed diam 

voluptua. At vero eos et accusam et justo duo dolores 

et ea rebum. Stet clita kasd gubergren, no sea 

takimata sanctus est Lorem ipsum dolor sit amet. 

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor invidunt ut 

labore et dolore magna aliquyam erat, sed diam 

voluptua. At vero eos et accusam et justo duo dolores 

et ea rebum. Stet clita kasd gubergren, no sea 

takimata sanctus est Lorem ipsum dolor sit amet.

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor.

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr sed 

diam nonumy

H2  

H3

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor.

Font size
Font size

Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr, sed 

diam nonumy eirmod tempo

3.0 System elements

Primary

Hover

Primary

Inactive

Secondary

Press

Secondary

Normal

Secondary

Secondary

Primary

Buttons

Textlinks

Link with icon

Textfields

Tab navigation

Link list Radiobutton Checkboxes

All clickable, interactive elements have the colour cyan. 

No other element can use cyan. 

Input Standard

Input – Mouse-over

Input Standard – Active

Dropdown Standard

Dropdown – Mouse over

Dropdown – Selected

Error

Error

Link 1

Link 3

Link 2

Link 4

Textlink Textlink Textlink

The design of the tab navigation mainly derives from the design of the main navigation, 

therefore, the colour is blue.

Lorem ipsum dolor sit amet consetetur

Dropdown

Select

Select

Select

Lorem ipsum dolor sit amet consetetur 

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: double (e.g. 2px), #9fb3c1

Outline: double (e.g. 2px), #9fb3c1

Outline: thin (e.g. 1px), #ff0000

Outline: thin (e.g. 1px), #ff0000

Print� Print� Print�

x

x

Standard
Outline: thin (e.g. 1px), #9fb3c1

Standard
Outline: thin (e.g. 1px), #9fb3c1

Active
Outline: thin (e.g. 1px), #9fb3c1
Checkmark: #009ee3

Active
Outline: thin (e.g. 1px), #9fb3c1
Marker: #009ee3

Mouse-over
Outline: double (e.g. 2px), #9fb3c1

Mouse-over
Outline: double (e.g. 2px), #9fb3c1

Never use
rounded corners!

Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr, sed 

diam nonumy eirmod tempo

Primary

Primary

Secondary Secondary

Cyan Light Cyan 50% Cyan
White

Grey blue

Grey blue

Cyan Light Cyan 50% Cyan
White

Grey blue

White White White

4.0 Modules

Lines and borders should be used sparingly. Clear 

structuring should be achieved as far as possible using text 

formatting, arranging the function blocks over the available 

space, and uniform use of design elements.

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor 

invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam 

et justo duo der  Read more

Corporate element - the speech bubble

A central recognition feature of our Corporate Design is the speech bubble. The speech 

bubble consists of a rectangular area and a corner, whose size and position have been 

precisely defined. The speech bubble is important but should be used discerningly,

being either used in white on images or in blue on white background.

1 3 4

2

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor 

invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam 

et justo duo der Read more

x

0,5 x 0,5 x

0,5 x 0,5 x

0,5 x 0,5 x

x

Structure

The speech bubble can be used flexibly. The triangle (hook) is always 

positioned left under the rectangular area. 

The distance from the left margin is equal to the length of the triangle 

side connected to the area.

No-goes

1. The hook must not be imitated.

2. It is always positioned under the rectangular area.

3. The speech bubble width must not exceed 1/4 of the total width of the rectangular area.

4. The speech bubble area is a rectangle.

Functional element - Header

Beispiel-Teaser

Functional element - Footer

Logo

Only one logo can be used in the navigation. 

It is always positioned on the left, on white 

background with enough white space around it. 

Subbrands

Hannover Re Group brands 

Download here

Mobilversion

Für die Mobilversion ist vorzugsweise ein Hamburger-Menü zu verwenden.

Da es sich um eine Repräsentation der blauen Navigationsleiste handelt, 

sollte es auch in dieser Farbe gehalten werden. Die Größe des Logos und 

des Hamburger-Menüs müssen für den Viewport angepasst werden.

Navigationsleiste

Unter dem Logo ist eine blaue Navigationsleiste angeordnet, die ein 

nachhaltiges visuelles Element aller Online-Anwendungen darstellt.

Servicenavigation (optional)

Eine Servicenavigation (Hilfe, Drucken, Sprachauswahl, Anmeldung etc.) 

kann rechts oben neben der Kopfzeile oder in der Fußzeile platziert werden. 

Schriftfarbe ist Grau.

Subnavigation (optional)

Die Subnavigation kann den Anforderungen der Anwendung entsprechend 

konzipiert werden. Die zur Anzeige der verschiedenen Zustände verfügbaren 

Farben sind Weiß und Blau. Es können unterschiedliche Elemente wie Linien 

oder Kästchen verwendet werden, dann aber stets einheitlich. Es sollten so 

wenig Unterebenen wie möglich verwendet werden.

Suchfunktion (optional)

Die Suchfunktion ist stets auf der rechten Seite anzuordnen und wie auch 

die Servicenavigation in Grau zu halten. Ist diese Funktion ein Haupt-

Feature der Website, kann sie in Cyan dargestellt werden.

Breadcrumb (optional)

Es kann, falls notwendig, eine Breadcrumb-Navigation verwendet werden, 

z.B. für Websites mit komplexen Inhalten und vielen Subnavigationsebenen. 

Sie dient zur Unterstützung der Benutzerorientierung. Die empfohlene 

Farbe ist Graublau.

Funktionselement – Teaser

Teaser können den spezifischen Anforderungen der Anwendung 

entsprechend konzipiert werden, müssen dabei aber stets einheitlich 

sein. Sie können Bilder, Text und Icons enthalten. Die klickbaren 

Bereiche sind in Cyan zu halten.

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet

Lorem ipsum 
dolor sit amet

Lorem ipsum 
dolor sit amet

Lorem ipsum 
dolor sit amet, 
consetetur 
sadipscing elitr
sed diam nonumy
eirmod

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Magna aliquyam erat, sed diam 
voluptua. At vero eos et accusam et 
justo duo dolores et.
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr Read more

Which Logo is to be used?

Applications marketed externally in the name of a subsidiary that has its own company logo 

must use that company's logo. If an application is available Group-wide, the Hannover Re 

logo must be used.

Many reinsurance applications marketed to external customers are registered under a sub-

brand or go by a name coined by Hannover Re. In these cases the sub-brand logo is used. 

In-house applications are solely given a name.

Logos of other manufacturers should not be shown on the user interface (except if 

prescribed by the software manufacturer under the terms of licensing agreements).

The styling of product brands follows the sub-brand design scheme

The design and complexity of the footer can be adapted according to the needs of the 

application but should, designwise, derive from the main navigation bar. The recommended 

colour is blue. Legal information and company details are always placed in the footer.

Lorem ipsum dolor 
sit amet, consetetur
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua. 
Read more 

Lorem ipsum dolor 
sit amet, consetetur
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua. 
Read more 

subbrand
This is an explanatory subline

Never use

rounded corners!

5.0 Icons

Icons/pictograms are uniquely defined symbols that are 

always used in the same way. They are reduced and 

symbolic representation, internationally understood and 

independent of cultural background. Ideally they are clear 

without explanatory text.

The visual depiction of icons/pictograms is part of the Corporate Identity of the Hannover Re 

Group and is in line with our goal of understandable, no-frills corporate communication. To 

achieve the aim of unambiguity, it is essential for icons/pictograms to be used with discipline 

and in exactly the same way across all media. For this reason, a standard set of pictographic 

symbols has been developed for corporate communication that defines specific symbols for 

various specific purposes.

If there is a suitable pictogram in the standard set, it must be consistently used for the 

defined topic. If a new, dedicated symbol is needed, this should be created professionally by 

an agency or qualified service provider in consultation with Corporate Communications. 

Photoshop templates incorporating the permissible colours, formats and line guides are 

available from Corporate Communications upon request – they make it easier to create new 

items.

Staff should not attempt to create new symbols themselves, as they usually do not have the 

skills and programs required to produce a professional result.

icp-requests@hannover-re.com

Corporate Communications

Functional icons are used for standard functions such as Print, Search, Trashcan/Delete, 

Save, Log in, Log out. The standard functional icons from the icon font must be used.

As they are an interactive, clickable element their colour is cyan. If their role is minor they 

might be in blue grey, e.g. in the service navigation.

View icon font

Hannover Re provides a pool of visualisation icons for use in applications.

If further icons are needed, they must be agreed with Corporate Communications in advance 

so that they can be included in the pool, if so desired.

The standard colour is blue. If it is a clickable element it is cyan. It can stand on a blue or 

cyan background and is then inverted to white. 

Functional icons

� � � � �

� � � � �

Visualisation icons

Lorem ipsum 
dolor sit amet
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Functional icons –  Standard Cyan

Functional icons –  Minor Anthrazit 

Visualisation icon –  Standard  Blue

Visualisation icon –  Clickable  Cyan
View icons in media pool Cumulus

No boxes or shapes around icons! A white icon can stand on blue or cyan 

background if that background is part of an 

element, like a module.
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• Abbreviations are to be avoided completely. Acronyms etc. may be used without further

explanation only if they can be taken for granted as familiar world-wide (e.g.: www).

• Highlighting of navigation items must be unambiguous to enable users to find their way 

around the application intuitively to a certain extent. That is to say, the terms used must be 

clear and concise and must not be duplicated.

• Every Hannover Re application has an imprint and, if appropriate, contains a reference to the 

company's data privacy policy. All obligatory details and legal information must be included. 

These details are to be placed in the header or footer, but at any rate must be immediately 

and readily accessible.

• Users should be offered an easy way of establishing contact.

Editorial notes

Service providers must be advised of the terms of reference applicable to IT at Hannover Re. The most 

important aspects to be taken into account must be communicated before any order is placed. 

Guidelines and other documents will be sent to the service provider in good time when needed.

Relevant documents on the terms of reference are the "Guideline for Software Development at 

Hannover Re" as well as "Processes for introducing applications at Hannover Re, including 

maintenance and quality management".

In continuous text the application name appears in normal lettering in the chosen system font and in the 

spelling used in the logo – this also applies to externally marketed tools. The vertical divider used in graphic 

trademarks (e.g. hr|Ascent) is replicated in the continuous text. The name may be highlighted in bold font.

This styleguide concerns all screen-based media, such as

• software products marketed externally to customers

• home-made or licensed software products for in-house use

• online tools and web-based services for in-house use

Images may be used only in compliance with the corporate design. Image material must be agreed 

with Corporate Communications. Images should preferebly be taken from the image pool

Sub-brands and names of applications in continuous text

Technical aspects

Images

0.0 Introduction

Hannover Re uses a reduced and unpretentious design which 

gives the user rapid guidance and facilitates recognition. The 

aim is to achieve the greatest possible visual uniformity for all 

digital interfaces. Applying clear design principles also serves 

to improve usability.

1.0 Colour

A wider colour scale is needed to represent complex graphics. In addition to the primary 

colours, secondary colours have been defined that are harmonious and yet allow a high 

contrast. The colour sequence within graphics is clearly defined. They are only to be used if 

the primary colours are not sufficient.

Signal colours for alerts, errors or traffic lights.

The main corporate colour is blue, it gives a serious, trustable appearance. Cyan is used in 

online applications to show an interactive, clickable state. The combination is fresh and 

modern. They are accompanied by white, as the general background colour, and blue grey for 

details (e.g. lines, or in special cases as background colour).

Antrazhit is used for typography as the contrast to the white background is optimal for 

readabilty.

The standard colour for backgrounds is white and should be used as far as possible. It 

gives a fresh, clear look. If a different background colour is needed to structure complex 

content in applications the blue grey colour scheme may be used.

To obtain a distinguishable look of all Hannover Re applications, the appearance of the 

main colours and their proportions towards each other are indispensable. Here you see 

the proportions of the main colours as they would appear e.g. distributed on a website.

Primary colours

Secondary colours

Signal colours

1.1 Proportion

1.2 Colour-Codes

1.3 Backgrounds

#0051920r 81g 146b

#a0b4bf160r 180g 191b

198r 210g 217b

227r 233g 236b

241r 244g 246b

#c6d2d9

#e2e8ec

#f0f3f5

#0051920r 158g 224b

#ffffff255r 255g 255bWhite 
.primary-colour-white

Blue 
.primary-colour-blue

Cyan 
.primary-colour-cyan

#82d0f5131r 208g 240bLight Cyan 50%
.primary-colour-light-cyan-50

Grey blue
.primary-colour-grey-blue

Grey blue 60% 
.primary-colour-grey-blue-60

Grey blue 30% 
.primary-colour-grey-blue-30

Grey blue 15% 
.primary-colour-grey-blue-15

Light green 
.secondary-colour-light-green

Dark green 
.secondary-colour-dark-green

Light orange 
.secondary-colour-light-orange

Dark orange 
.secondary-colour-dark-orange

Cyan 50% 
.secondary-colour-cyan 

Warm grey 
.secondary-colour-warm-grey

Dark grey 
.secondary-colour-dark-grey

Dark grey blue 
.secondary-colour-dark-blue-grey

Anthrazit 
.primary-colour-anthrazit

Red
.signal-colour-red

Yellow
.signal-colour-yellow

Green
.signal-colour-green

122r 149g 1b

145r 135g 123b

#7a9501

#91877b

233r 173g 5b

121r 110g 107b

255r 0g 0b

#e9ad05

#796e6b

#ff0000

172r 216g 25b #acd819

131r 208g 240b

62r 62g 62g

172r 216g 25b

#83d0f0

#3e3e3e

#acd819

204r 108g 8b

77r 107g 121b

255r 210g 0b

#cc6c08

#4d6b79

#ffd200

RGB

RGB

RGB

Hexadecimal code

Hexadecimal code

Hexadecimal code

The corporate colours form an unmistakable scheme which 

visualises the personality of the Hannover Re Group.

Never use

• colour gradients

• shading 

• 3D effects

Hannover Re’s corporate font is Compatil. The serif font 

‘Compatil Text’ gives the characteristic airy and classic 

look. In combination with the non-serif font ‘Compatil Fact’ 

it looks fresh and modern while creating a unique and 

recognisable look. 

2.0 Typography

2.4 Font size behavior for viewports

2.3 Alignment

Compatil Text, Blue Compatil Text, White

Compatil Fact, WhiteCompatil Fact, Anthrazit 

Text is always aligned to the left!

2.1 Corporate font and fallback font

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

Compatil Fact  Bold

The font ‘Compatil’ is used in all applications of HannoverRe. If ‘Compatil’ is not available or 

too costly (e.g. for only internally used applications) the free Google font ‘Source’ is used.

Compatil Fact Regular Compatil Text Regular

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

Source Sans BoldSource Sans Regular Source Serif Regular

2.2 Font usage

Lorem ipsum dolor sit amet, consetetur 

sadipscing elitr, sed diam nonumy 

eirmod tempor invidunt ut labore et dolore 

magna aliquyam erat, sed diam voluptua. 

At vero eos et accusam et justo duo. 

Lorem ipsum dolor sit amet, consetetur 

sadipscing, diam nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyam erat, sed voluptua. At vero 

eos et accusam et justo duo dolores et.

Lorem ipsum dolor sit amet, consetetur 

sadipscing elitr, nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyamt, sed diam voluptua. At 

veroet accusam et justo duo dolores et.

100%
75%

Relation between headlines:
clear differentation in size 

The blue serif font ‘Compatil Text’ is essential for the design and the brand recognition. It is used 

in headlines and can be used for special Markups such as citations. The anthrazit sans serif 

‘Compatil Fact’, from the same font family is used as secondary font and accompanies it. 

Font sizes need to be adapted depending on the device (desktop, tablet, mobile) for an 

optimal readable result. Proportions to each other must be kept.

Compatil Text, 50px, LS 60px, Blue
Compatil Text, 37,5px, LS 45px, Blue

Compatil Fact, bold: 25px, LS 30px, Anthrazit 

Compatil Fact, regular: 15px, LS 24px, Anthrazit 

Compatil Fact, bold: 15px, LS 24px, Anthrazit 

Compatil Fact, regular: 12px, LS 20px, Anthrazit

H1

H2

H3

Bodytext

Highlights in bodytext

Hinweistexte

Example: Recommended font sizes for desktop website

The relation between two fonts

Font hierarchies
Hierarchies can be used according to the need of the specific application, 

but have to be used consistently. As few different font sizes as possible 

are used.

There has to be a significant differentation between the size of the used 

fonts. No font in body text can be bigger than the headlines. 

If a font is, or is part of, an interactive, clickable element, the colour rule 

changes: see chapter 3.0.

On a blue or cyan background the font color is white. 

Lorem ipsum dolor sit amet Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, 
consetetur sadipscing elitr

Lorem ipsum dolor sit 

amet, consetetur 

sadipscing elitr sed diam 

nonumy

H1 H1

H2 H2

Usage of ’Compatil Text’
If ‘Compatil Text‘ is used in two headline hierarchies, like H1 and H2 (see 

example below), they should only be used separately and not in direct 

combination with each other. Therefore each ‘Compatil Text’ Headline 

should be combined with a ‘Compatil Fact’.

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor invidunt ut 

labore et dolore magna aliquyam erat, sed diam 

voluptua. At vero eos et accusam et justo duo dolores 

et ea rebum. Stet clita kasd gubergren, no sea 

takimata sanctus est Lorem ipsum dolor sit amet. 

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor invidunt ut 

labore et dolore magna aliquyam erat, sed diam 

voluptua. At vero eos et accusam et justo duo dolores 

et ea rebum. Stet clita kasd gubergren, no sea 

takimata sanctus est Lorem ipsum dolor sit amet.

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor.

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr sed 

diam nonumy

H2  

H3

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor.

Font size
Font size

Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr, sed 

diam nonumy eirmod tempo

3.0 System elements

Primary

Hover

Primary

Inactive

Secondary

Press

Secondary

Normal

Secondary

Secondary

Primary

Buttons

Textlinks

Link with icon

Textfields

Tab navigation

Link list Radiobutton Checkboxes

All clickable, interactive elements have the colour cyan. 

No other element can use cyan. 

Input Standard

Input – Mouse-over

Input Standard – Active

Dropdown Standard

Dropdown – Mouse over

Dropdown – Selected

Error

Error

Link 1

Link 3

Link 2

Link 4

Textlink Textlink Textlink

The design of the tab navigation mainly derives from the design of the main navigation, 

therefore, the colour is blue.

Lorem ipsum dolor sit amet consetetur

Dropdown

Select

Select

Select

Lorem ipsum dolor sit amet consetetur 

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: double (e.g. 2px), #9fb3c1

Outline: double (e.g. 2px), #9fb3c1

Outline: thin (e.g. 1px), #ff0000

Outline: thin (e.g. 1px), #ff0000

Print� Print� Print�

x

x

Standard
Outline: thin (e.g. 1px), #9fb3c1

Standard
Outline: thin (e.g. 1px), #9fb3c1

Active
Outline: thin (e.g. 1px), #9fb3c1
Checkmark: #009ee3

Active
Outline: thin (e.g. 1px), #9fb3c1
Marker: #009ee3

Mouse-over
Outline: double (e.g. 2px), #9fb3c1

Mouse-over
Outline: double (e.g. 2px), #9fb3c1

Never use
rounded corners!

Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr, sed 

diam nonumy eirmod tempo

Primary

Primary

Secondary Secondary

Cyan Light Cyan 50% Cyan
White

Grey blue

Grey blue

Cyan Light Cyan 50% Cyan
White

Grey blue

White White White

4.0 Modules

Lines and borders should be used sparingly. Clear 

structuring should be achieved as far as possible using text 

formatting, arranging the function blocks over the available 

space, and uniform use of design elements.

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor 

invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam 

et justo duo der  Read more

Corporate element - the speech bubble

A central recognition feature of our Corporate Design is the speech bubble. The speech 

bubble consists of a rectangular area and a corner, whose size and position have been 

precisely defined. The speech bubble is important but should be used discerningly,

being either used in white on images or in blue on white background.

1 3 4

2

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor 

invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam 

et justo duo der Read more

x

0,5 x 0,5 x

0,5 x 0,5 x

0,5 x 0,5 x

x

Structure

The speech bubble can be used flexibly. The triangle (hook) is always 

positioned left under the rectangular area. 

The distance from the left margin is equal to the length of the triangle 

side connected to the area.

No-goes

1. The hook must not be imitated.

2. It is always positioned under the rectangular area.

3. The speech bubble width must not exceed 1/4 of the total width of the rectangular area.

4. The speech bubble area is a rectangle.

Functional element - Header

Functional element - Teaser

Example Teasers

Logo

Only one logo can be used in the navigation. 

It is always positioned on the left, on white 

background with enough white space around it. 

Subbrands

Hannover Re Group brands 

Download here

Navigation bar

Under the logo there is a blue navigation bar which is a strong visual 

element of all online applications.

Subnavigation (optional)

The subnavigation can be designed according to the needs of the 

application. The available colours, to show different states, are white and 

blue. Different elements, such as lines or boxes, may be used but need to be 

used consistently. As few sublevels as possible should be used.

Mobile version 

For the mobile version, it is recommended to use a hamburger menu.

As it is a representation of the blue navigation bar, the recommended colour 

is blue. The size of the logo and the hamburger menu need to be adapted for 

the viewport.

Breadcrumb (optional)

A breadcrumb navigation may be used, if necessary e.g., for websites with 

complex content and many levels of subnavigation. It can support the users 

orientation. The recommended colour is blue grey.

Service Navigation (optional)

A service navigation (Help, Print, Language selection, Log out, etc.) may be 

placed on the top right of the header and/or in the footer.

The font colour is grey.

Search (optional)

The search is always positioned on the right side and is usually kept in grey, 

such as the service navigation.

If the search function is a main feature of the website, it can be kept in cyan.

Teasers can be designed according to the specific need of the application 

but must then be consistently used. They can contain images, text and icons. 

The clickable areas are kept in cyan.

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet

Lorem ipsum 
dolor sit amet

Lorem ipsum 
dolor sit amet

Lorem ipsum 
dolor sit amet, 
consetetur 
sadipscing elitr
sed diam nonumy
eirmod

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Magna aliquyam erat, sed diam 
voluptua. At vero eos et accusam et 
justo duo dolores et.
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr Weiterlesen

Which Logo is to be used?

Applications marketed externally in the name of a subsidiary that has its own company logo 

must use that company's logo. If an application is available Group-wide, the Hannover Re 

logo must be used.

Many reinsurance applications marketed to external customers are registered under a sub-

brand or go by a name coined by Hannover Re. In these cases the sub-brand logo is used. 

In-house applications are solely given a name.

Logos of other manufacturers should not be shown on the user interface (except if 

prescribed by the software manufacturer under the terms of licensing agreements).

The styling of product brands follows the sub-brand design scheme

Funktionselement – Footer

Design und Komplexität der Footer können den Anforderungen der Anwendung entsprechend angepasst 

werden, sollten aber an das Design der Hauptnavigationsleiste angelehnt sein. Die empfohlene Farbe ist 

Blau. Rechtliche Infos und Unternehmensdaten sind immer in der Footer zu platzieren.

Lorem ipsum dolor 
sit amet, consetetur
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua. 
Weiterlesen 

Lorem ipsum dolor 
sit amet, consetetur
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua. 
Weiterlesen 

subbrand
This is an explanatory subline

Never use

rounded corners!

5.0 Icons

Icons/Piktogramme sind eindeutig definierte Symbole, die stets 
einheitlich zu verwenden sind. Sie werden reduziert dargestellt und 
sind eine symbolische Repräsentation, die international und 
unabhängig vom kulturellen Hintergrund verstanden wird.
Die bildliche Darstellung von Icons/Piktogrammen ist der Teil der Corporate Identity der Hannover Rück-Gruppe und 

entspricht unserer Auffassung einer verständlichen und schnörkellosen Unternehmenskommunikation. Um ein 

eindeutiges Erscheinungsbild vermitteln zu können, sind Icons/Piktogramme mit Disziplin und in allen Medien auf die 

exakt gleiche Weise darzustellen. Aus diesem Grund wurde für die Unternehmenskommunikation ein Standardsatz mit 

spezifischen Piktogrammsymbolen für unterschiedliche Zwecke entwickelt.

Wenn der Standardsatz ein geeignetes Piktogramm enthält, muss dieses konsistent für das definierte Thema 

verwendet werden. Wird ein neues spezielles Symbol benötigt, sollte dieses professionell von einer Agentur oder 

einem qualifizierten Serviceanbieter in Zusammenarbeit mit Corporate Communications erstellt werden.

Auf keinen Fall sollten Mitarbeiter solche neuen Symbole selbst erstellen.

defined topic. If a new, dedicated symbol is needed, this should be created professionally by 

an agency or qualified service provider in consultation with Corporate Communications. 

Photoshop templates incorporating the permissible colours, formats and line guides are 

available from Corporate Communications upon request – they make it easier to create new 

items.

Staff should not attempt to create new symbols themselves, as they usually do not have the 

skills and programs required to produce a professional result.

Unternehmenskommunikation 
icp-requests@hannover-re.com

Functional icons are used for standard functions such as Print, Search, Trashcan/Delete, 

Save, Log in, Log out. The standard functional icons from the icon font must be used.

As they are an interactive, clickable element their colour is cyan. If their role is minor they 

might be in blue grey, e.g. in the service navigation.

View icon font

Hannover Re provides a pool of visualisation icons for use in applications.

If further icons are needed, they must be agreed with Corporate Communications in advance 

so that they can be included in the pool, if so desired.

The standard colour is blue. If it is a clickable element it is cyan. It can stand on a blue or 

cyan background and is then inverted to white. 

Functional icons

� � � � �

� � � � �

Visualisation icons

Lorem ipsum 
dolor sit amet
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Functional icons –  Standard Cyan

Functional icons –  Minor Anthrazit 

Visualisation icon –  Standard  Blue

Visualisation icon –  Clickable  Cyan
View icons in media pool Cumulus

No boxes or shapes around icons! A white icon can stand on blue or cyan 

background if that background is part of an 

element, like a module.
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• Abbreviations are to be avoided completely. Acronyms etc. may be used without further

explanation only if they can be taken for granted as familiar world-wide (e.g.: www).

• Highlighting of navigation items must be unambiguous to enable users to find their way 

around the application intuitively to a certain extent. That is to say, the terms used must be 

clear and concise and must not be duplicated.

• Every Hannover Re application has an imprint and, if appropriate, contains a reference to the 

company's data privacy policy. All obligatory details and legal information must be included. 

These details are to be placed in the header or footer, but at any rate must be immediately 

and readily accessible.

• Users should be offered an easy way of establishing contact.

Editorial notes

Service providers must be advised of the terms of reference applicable to IT at Hannover Re. The most 

important aspects to be taken into account must be communicated before any order is placed. 

Guidelines and other documents will be sent to the service provider in good time when needed.

Relevant documents on the terms of reference are the "Guideline for Software Development at 

Hannover Re" as well as "Processes for introducing applications at Hannover Re, including 

maintenance and quality management".

In continuous text the application name appears in normal lettering in the chosen system font and in the 

spelling used in the logo – this also applies to externally marketed tools. The vertical divider used in graphic 

trademarks (e.g. hr|Ascent) is replicated in the continuous text. The name may be highlighted in bold font.

This styleguide concerns all screen-based media, such as

• software products marketed externally to customers

• home-made or licensed software products for in-house use

• online tools and web-based services for in-house use

Images may be used only in compliance with the corporate design. Image material must be agreed 

with Corporate Communications. Images should preferebly be taken from the image pool

Sub-brands and names of applications in continuous text

Technical aspects

Images

0.0 Introduction

Hannover Re uses a reduced and unpretentious design which 

gives the user rapid guidance and facilitates recognition. The 

aim is to achieve the greatest possible visual uniformity for all 

digital interfaces. Applying clear design principles also serves 

to improve usability.

1.0 Colour

A wider colour scale is needed to represent complex graphics. In addition to the primary 

colours, secondary colours have been defined that are harmonious and yet allow a high 

contrast. The colour sequence within graphics is clearly defined. They are only to be used if 

the primary colours are not sufficient.

Signal colours for alerts, errors or traffic lights.

The main corporate colour is blue, it gives a serious, trustable appearance. Cyan is used in 

online applications to show an interactive, clickable state. The combination is fresh and 

modern. They are accompanied by white, as the general background colour, and blue grey for 

details (e.g. lines, or in special cases as background colour).

Antrazhit is used for typography as the contrast to the white background is optimal for 

readabilty.

The standard colour for backgrounds is white and should be used as far as possible. It 

gives a fresh, clear look. If a different background colour is needed to structure complex 

content in applications the blue grey colour scheme may be used.

To obtain a distinguishable look of all Hannover Re applications, the appearance of the 

main colours and their proportions towards each other are indispensable. Here you see 

the proportions of the main colours as they would appear e.g. distributed on a website.

Primary colours

Secondary colours

Signal colours

1.1 Proportion

1.2 Colour-Codes

1.3 Backgrounds

#0051920r 81g 146b

#a0b4bf160r 180g 191b

198r 210g 217b

227r 233g 236b

241r 244g 246b

#c6d2d9

#e2e8ec

#f0f3f5

#0051920r 158g 224b

#ffffff255r 255g 255bWhite 
.primary-colour-white

Blue 
.primary-colour-blue

Cyan 
.primary-colour-cyan

#82d0f5131r 208g 240bLight Cyan 50%
.primary-colour-light-cyan-50

Grey blue
.primary-colour-grey-blue

Grey blue 60% 
.primary-colour-grey-blue-60

Grey blue 30% 
.primary-colour-grey-blue-30

Grey blue 15% 
.primary-colour-grey-blue-15

Light green 
.secondary-colour-light-green

Dark green 
.secondary-colour-dark-green

Light orange 
.secondary-colour-light-orange

Dark orange 
.secondary-colour-dark-orange

Cyan 50% 
.secondary-colour-cyan 

Warm grey 
.secondary-colour-warm-grey

Dark grey 
.secondary-colour-dark-grey

Dark grey blue 
.secondary-colour-dark-blue-grey

Anthrazit 
.primary-colour-anthrazit

Red
.signal-colour-red

Yellow
.signal-colour-yellow

Green
.signal-colour-green

122r 149g 1b

145r 135g 123b

#7a9501

#91877b

233r 173g 5b

121r 110g 107b

255r 0g 0b

#e9ad05

#796e6b

#ff0000

172r 216g 25b #acd819

131r 208g 240b

62r 62g 62g

172r 216g 25b

#83d0f0

#3e3e3e

#acd819

204r 108g 8b

77r 107g 121b

255r 210g 0b

#cc6c08

#4d6b79

#ffd200

RGB

RGB

RGB

Hexadecimal code

Hexadecimal code

Hexadecimal code

The corporate colours form an unmistakable scheme which 

visualises the personality of the Hannover Re Group.

Never use

• colour gradients

• shading 

• 3D effects

Hannover Re’s corporate font is Compatil. The serif font 

‘Compatil Text’ gives the characteristic airy and classic 

look. In combination with the non-serif font ‘Compatil Fact’ 

it looks fresh and modern while creating a unique and 

recognisable look. 

2.0 Typography

2.4 Font size behavior for viewports

2.3 Alignment

Compatil Text, Blue Compatil Text, White

Compatil Fact, WhiteCompatil Fact, Anthrazit 

Text is always aligned to the left!

2.1 Corporate font and fallback font

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

Compatil Fact  Bold

The font ‘Compatil’ is used in all applications of HannoverRe. If ‘Compatil’ is not available or 

too costly (e.g. for only internally used applications) the free Google font ‘Source’ is used.

Compatil Fact Regular Compatil Text Regular

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnop
qrstufwxyz
1234567890

Source Sans BoldSource Sans Regular Source Serif Regular

2.2 Font usage

Lorem ipsum dolor sit amet, consetetur 

sadipscing elitr, sed diam nonumy 

eirmod tempor invidunt ut labore et dolore 

magna aliquyam erat, sed diam voluptua. 

At vero eos et accusam et justo duo. 

Lorem ipsum dolor sit amet, consetetur 

sadipscing, diam nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyam erat, sed voluptua. At vero 

eos et accusam et justo duo dolores et.

Lorem ipsum dolor sit amet, consetetur 

sadipscing elitr, nonumy eirmod 

tempor invidunt ut labore et dolore magna 

aliquyamt, sed diam voluptua. At 

veroet accusam et justo duo dolores et.

100%
75%

Relation between headlines:
clear differentation in size 

The blue serif font ‘Compatil Text’ is essential for the design and the brand recognition. It is used 

in headlines and can be used for special Markups such as citations. The anthrazit sans serif 

‘Compatil Fact’, from the same font family is used as secondary font and accompanies it. 

Font sizes need to be adapted depending on the device (desktop, tablet, mobile) for an 

optimal readable result. Proportions to each other must be kept.

Compatil Text, 50px, LS 60px, Blue
Compatil Text, 37,5px, LS 45px, Blue

Compatil Fact, bold: 25px, LS 30px, Anthrazit 

Compatil Fact, regular: 15px, LS 24px, Anthrazit 

Compatil Fact, bold: 15px, LS 24px, Anthrazit 

Compatil Fact, regular: 12px, LS 20px, Anthrazit

H1

H2

H3

Bodytext

Highlights in bodytext

Hinweistexte

Example: Recommended font sizes for desktop website

The relation between two fonts

Font hierarchies
Hierarchies can be used according to the need of the specific application, 

but have to be used consistently. As few different font sizes as possible 

are used.

There has to be a significant differentation between the size of the used 

fonts. No font in body text can be bigger than the headlines. 

If a font is, or is part of, an interactive, clickable element, the colour rule 

changes: see chapter 3.0.

On a blue or cyan background the font color is white. 

Lorem ipsum dolor sit amet Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, 
consetetur sadipscing elitr

Lorem ipsum dolor sit 

amet, consetetur 

sadipscing elitr sed diam 

nonumy

H1 H1

H2 H2

Usage of ’Compatil Text’
If ‘Compatil Text‘ is used in two headline hierarchies, like H1 and H2 (see 

example below), they should only be used separately and not in direct 

combination with each other. Therefore each ‘Compatil Text’ Headline 

should be combined with a ‘Compatil Fact’.

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor invidunt ut 

labore et dolore magna aliquyam erat, sed diam 

voluptua. At vero eos et accusam et justo duo dolores 

et ea rebum. Stet clita kasd gubergren, no sea 

takimata sanctus est Lorem ipsum dolor sit amet. 

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor invidunt ut 

labore et dolore magna aliquyam erat, sed diam 

voluptua. At vero eos et accusam et justo duo dolores 

et ea rebum. Stet clita kasd gubergren, no sea 

takimata sanctus est Lorem ipsum dolor sit amet.

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor.

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr sed 

diam nonumy

H2  

H3

Lorem ipsum dolor sit amet, consetetur sadipscing 

elitr, sed diam nonumy eirmod tempor.

Font size
Font size

Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr, sed 

diam nonumy eirmod tempo

3.0 System elements

Primary

Hover

Primary

Inactive

Secondary

Press

Secondary

Normal

Secondary

Secondary

Primary

Buttons

Textlinks

Link with icon

Textfields

Tab navigation

Link list Radiobutton Checkboxes

All clickable, interactive elements have the colour cyan. 

No other element can use cyan. 

Input Standard

Input – Mouse-over

Input Standard – Active

Dropdown Standard

Dropdown – Mouse over

Dropdown – Selected

Error

Error

Link 1

Link 3

Link 2

Link 4

Textlink Textlink Textlink

The design of the tab navigation mainly derives from the design of the main navigation, 

therefore, the colour is blue.

Lorem ipsum dolor sit amet consetetur

Dropdown

Select

Select

Select

Lorem ipsum dolor sit amet consetetur 

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: thin (e.g. 1px), #9fb3c1

Outline: double (e.g. 2px), #9fb3c1

Outline: double (e.g. 2px), #9fb3c1

Outline: thin (e.g. 1px), #ff0000

Outline: thin (e.g. 1px), #ff0000

Print� Print� Print�

x

x

Standard
Outline: thin (e.g. 1px), #9fb3c1

Standard
Outline: thin (e.g. 1px), #9fb3c1

Active
Outline: thin (e.g. 1px), #9fb3c1
Checkmark: #009ee3

Active
Outline: thin (e.g. 1px), #9fb3c1
Marker: #009ee3

Mouse-over
Outline: double (e.g. 2px), #9fb3c1

Mouse-over
Outline: double (e.g. 2px), #9fb3c1

Never use
rounded corners!

Lorem ipsum dolor sit amet, 

consetetur sadipscing elitr, sed 

diam nonumy eirmod tempo

Primary

Primary

Secondary Secondary

Cyan Light Cyan 50% Cyan
White

Grey blue

Grey blue

Cyan Light Cyan 50% Cyan
White

Grey blue

White White White

4.0 Modules

Lines and borders should be used sparingly. Clear 

structuring should be achieved as far as possible using text 

formatting, arranging the function blocks over the available 

space, and uniform use of design elements.

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor 

invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam 

et justo duo der  Read more

Corporate element - the speech bubble

A central recognition feature of our Corporate Design is the speech bubble. The speech 

bubble consists of a rectangular area and a corner, whose size and position have been 

precisely defined. The speech bubble is important but should be used discerningly,

being either used in white on images or in blue on white background.

1 3 4

2

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor 

invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam 

et justo duo der Read more

x

0,5 x 0,5 x

0,5 x 0,5 x

0,5 x 0,5 x

x

Structure

The speech bubble can be used flexibly. The triangle (hook) is always 

positioned left under the rectangular area. 

The distance from the left margin is equal to the length of the triangle 

side connected to the area.

No-goes

1. The hook must not be imitated.

2. It is always positioned under the rectangular area.

3. The speech bubble width must not exceed 1/4 of the total width of the rectangular area.

4. The speech bubble area is a rectangle.

Functional element - Header

Functional element - Teaser

Example Teasers

Functional element - Footer

Logo

Only one logo can be used in the navigation. 

It is always positioned on the left, on white 

background with enough white space around it. 

Subbrands

Hannover Re Group brands 

Download here

Navigation bar

Under the logo there is a blue navigation bar which is a strong visual 

element of all online applications.

Subnavigation (optional)

The subnavigation can be designed according to the needs of the 

application. The available colours, to show different states, are white and 

blue. Different elements, such as lines or boxes, may be used but need to be 

used consistently. As few sublevels as possible should be used.

Mobile version 

For the mobile version, it is recommended to use a hamburger menu.

As it is a representation of the blue navigation bar, the recommended colour 

is blue. The size of the logo and the hamburger menu need to be adapted for 

the viewport.

Breadcrumb (optional)

A breadcrumb navigation may be used, if necessary e.g., for websites with 

complex content and many levels of subnavigation. It can support the users 

orientation. The recommended colour is blue grey.

Service Navigation (optional)

A service navigation (Help, Print, Language selection, Log out, etc.) may be 

placed on the top right of the header and/or in the footer.

The font colour is grey.

Search (optional)

The search is always positioned on the right side and is usually kept in grey, 

such as the service navigation.

If the search function is a main feature of the website, it can be kept in cyan.

Teasers can be designed according to the specific need of the application 

but must then be consistently used. They can contain images, text and icons. 

The clickable areas are kept in cyan.

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet

Lorem ipsum 
dolor sit amet

Lorem ipsum 
dolor sit amet

Lorem ipsum 
dolor sit amet, 
consetetur 
sadipscing elitr
sed diam nonumy
eirmod

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Magna aliquyam erat, sed diam 
voluptua. At vero eos et accusam et 
justo duo dolores et.
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr Read more

Which Logo is to be used?

Applications marketed externally in the name of a subsidiary that has its own company logo 

must use that company's logo. If an application is available Group-wide, the Hannover Re 

logo must be used.

Many reinsurance applications marketed to external customers are registered under a sub-

brand or go by a name coined by Hannover Re. In these cases the sub-brand logo is used. 

In-house applications are solely given a name.

Logos of other manufacturers should not be shown on the user interface (except if 

prescribed by the software manufacturer under the terms of licensing agreements).

The styling of product brands follows the sub-brand design scheme

The design and complexity of the footer can be adapted according to the needs of the 

application but should, designwise, derive from the main navigation bar. The recommended 

colour is blue. Legal information and company details are always placed in the footer.

Lorem ipsum dolor 
sit amet, consetetur
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua. 
Read more 

Lorem ipsum dolor 
sit amet, consetetur
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua. 
Read more 

subbrand
This is an explanatory subline

Never use

rounded corners!

5.0 Icons

Icons/pictograms are uniquely defined symbols that are 

always used in the same way. They are reduced and 

symbolic representation, internationally understood and 

independent of cultural background. Ideally they are clear 

without explanatory text.

The visual depiction of icons/pictograms is part of the Corporate Identity of the Hannover Re 

Group and is in line with our goal of understandable, no-frills corporate communication. To 

achieve the aim of unambiguity, it is essential for icons/pictograms to be used with discipline 

and in exactly the same way across all media. For this reason, a standard set of pictographic 

symbols has been developed for corporate communication that defines specific symbols for 

icp-requests@hannover-re.com

Corporate Communications

� � � � �

� � � � �

Lorem ipsum 
dolor sit amet
Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat

sed diam voluptua. At vero eos et 
accusam et justo duo dolores et.

Funktions-Icons – Standard – Cyan

Funktions-Icons – Unwesentlich – Anthrazit

Visualisierungs-Icon – Standard – Blau

Visualisierungs-Icon – Klickbar – Cyan

Keine Kästchen oder Formen um Icons herum! Weiße Icons können vor einem blauen oder 

cyanfarbenen Hintergrund dargestellt 

werden, wenn dieser Teil eines Elements ist, 

wie z.B. ein Modul.

Funktions-Icons

Funktions-Icons dienen Standardfunktionen wie z. B. Drucken, Suchen, Papierkorb/

Löschen, Speichern, Anmelden, Abmelden. Hierfür sind die standardmäßigen Funktions-

Icons aus dem Icon-Font Font Awesome zu verwenden (in Bootstrap integriert). 

Da es sich hier um interaktive, klickbare Element handelt, sind sie in Cyan zu halten. 

Wenn sie keine wichtige Funktion erfüllen, wie z.B. bei der Servicenavigation, können sie 

in Graublau dargestellt werden.

Zum Iconfont

Visualisierungs-Icons

Die Hannover Rück verfügt über einen ganzen Pool an Visualisierungs-Icons für 

Anwendungen. 

Sollten weitere Icons benötigt werden, sind diese im Vorfeld mit Corporate 

Communications abzustimmen, damit sie ggf. in den Pool aufgenommen werden können. 

Die Standardfarbe ist Blau. 

Klickbare Elemente sind in Cyan darzustellen. Sie können vor einem blauen oder 

cyanfarbenen Hintergrund und weiß invertiert dargestellt werden.

Zu den Icons in der Bilddatenbank Cumulus




